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Belo  Acquires 
Providence 
Journal  Co. 

Improving 
Election  Reporting 

Classified  Ad 
PoEcy  Dispute 


Starting  out  with  over 
1.6  Million  Circulation  has 
really  put  our  name  on  the  map 


We're  Newport  Media 

The  Northeast's  Largest  Shopper  PiiWisher 


\  j  Newport  Media  offers  a  full  menu  of  products  that  include  results 
1  j*  oriented  weekly  shoppers,  customized  home  distribution  programs,  niche 
publications  and  direct  mail  products  which  allow  us  to  satisfy  the  needs  of 
local,  midsize  and  major  advertisers.  With  Newport  Media,  retailers  can  reach 
thousands  of  homes  in  a  neighborhood  or  millions  of  homes  across  the  northeast.  The 
choice  is  theirs...  the  job  is  ours. 

The  reaction  to  our  new  company  has  been  nothing  short  of  spectacular  and  we’ve  only 
just  begun  introducing  the  northeast  to  the  potential  that  near  100%  saturation  advertising 
can  provide.  With  one  phone  call  you’ll  be  able  to  map  out  a  strategy  with  the  best  names  in 
the  business,  names  you’re  sure  to  know,  like  Marketeer  Publications  of  Brooklyn, 
Manhattan  and  Staten  Island,  Results  Media  of  Queens  and  Long  Island,  Yankee  Trader 
in  Suffolk  County,  Long  Island  and  Shopper’s  Guide  of  New  Jersey. 
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We're  so  big  because  we  can  get  so  small. 

250  Miller  Place  Hicksville,  New  York  11801-1826 
516-393-9277 
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Introducing  curiocity. 

Kid  Tested.  Market  Tested.  Mom  Approved 


kids  can  become  even  more  involved 
with  the  publication. 

Here  for  the  first  time  is  an  effective 
package  that  will  build  your  kid  market 
and,  best  of  all,  train  your  adult  reader- 
ship  of  tomorrow. 


Kids  call  curiocity  "the  newspaper 
for  us."  Moms  say  their  kids  "get  very 
involved  with  it." 

curiocity  is  a  monthly  12-page 
tabloid  that  has  strong  appeal  for  kids 
between  the  ages  of  7  and  12.  It  gives 
you  a  chance  to  talk  to  a  large  part  of 
your  market  that  you  probably  aren't 
reaching  right  now. 

It  comes  with  templates  for  local 
content  and  a  local  calendar  of  events. 
We  also  provide  a  complete  marketing 
kit  to  get  you  started.  All  you  do  is 
sell  the  local  advertising  and  print  it. 

curiocity  even  has  its  own  inter¬ 
active  Web  site,  curiocity's  FreeZone, 


curiocity  and  curiocity's  BrainStorm 
are  endorsed  by: 


NflTlC^iAL 

HISTORY 
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EXPLORE  NEWWORLOS-REAO' 


curiocity  and  curiocity's  BrainStorm  are  Thomson  Target  Media  publications. 
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FOR  MORE  INFORMATION  about  curiocity  or  curiocity's  BrainStorm,  send  to: 

Thomson  Target  Media,  730  North  Franklin  Street,  Suite  706,  Chicago,  IL  60610  Fax:  312.573.3810 
Or  call  Jenn  Champion  at  312.573.3800. 

Name  _  Title _ 

Newspaper  Phone  Number 

Address 

City  _  _ State  Zip 


curiocity's  BrainStorm  is  an  Exciting,  Entertaining 
One-Page  Weekly  Version  of  curiocity. 


Here's  the  kids'  page  that  kids  take 
the  trouble  to  seek  out.  Available  in 
black  &  white  or  full  color,  its  timely 
subjects  and  hot  graphics  grab  their 
attention  and  hold  it. 

The  weekly  topics  correspond  with 
NIE  themes,  and  the  issues  come  with 


study  questions  for  classroom  use. 

With  either  curiocity  or  curiocity's 
BrainStorm,  you  have  a  complete 
package  designed  with  the  interests  of 
the  children  in  your  community  in 
mind.  Whichever  you  choose,  you're 
getting  the  best. 


CALENDAR  ■ 

OCTOBER 

5-9 

Inter  American  Press  Association  52nd  General  j 

Assembly,  Ritz-Carlton  Huntington  Hotel,  Pasadena, 

Calif  I 

6-8 

Ohio  Circulation  Managers  Association  Fall 

Conference,  Crowne  Plaza,  Cincinnati,  Ohio  1 

11-13 

National  Association  of  Agricultural  Journalists,  j 

Budgetel,  Dublin,  Ohio 

13-16 

Advertising  Media  Credit  Executives  Association  1 

International  Annual  Conference,  Royal  Sonesta, 

New  Orleans 

17-19 

Society  of  Newspaper  Design,  18th  Annual  i 

Woricshop,  Adam’s  Mark  Hotel,  Indianapolis,  Ind.  \ 

17-20 

Society  of  Environmental  Journalists  Conference,  I 

Washington  University,  St.  Louis 

18-19 

Annual  Newspaper  Association  Conference  on  \ 

Technology,  Seattle  Marriott  Hotel,  Seattle,  Wash.  j 

20-22 

Inland  Press  Association  Annual  Meeting,  Fairmont 

Hotel,  Chicago,  Ill.  j 

20-22 

Editorial  Teenwoik  ’96  Conference,  American  Press  j 
Institute,  Reston,Va.  i 

20-22 

Mid-Atlantic  Circulation  Managers  Fall  Conference, 
Holiday  Inn  Bordeaux,  Fayetteville,  N.C.  i 

22-26 

America  West  Production  Conference,  Reno  Hilton,  j 
Nevada  i 

31-11/2  Arizona  Newspapers  Association  Annual  Meeting 
and  Fall  Convention,  Holiday  Inn  SunSpree, 

Scottsdale,  Ariz.  \ 

NOVEMBER 

5-7 

Medios  Interactivos,  Catholic  University,  Santiago,  Chile  1 

9-10 

Investigative  Reporters  and  Editors  Student-Regional  j 
Conference,  Syracuse  University,  Syracuse,  N.Y.  j 

10-12 

Society  of  American  Business  Editors  and  Writers  i 

Conference  on  Personal  Finance,  Midland  Hotel,  j 

Chicago  1 

13-15 

Interactive  Publishing  ’96,  Swissotel  Zurich,  Zurich,  i 
Switzerland 

13-15 

Audit  Bureau  of  Circulations  Annual  Conference,  i 

Royal  York  HotefToronto,  Canada  j 

14-16 

Suburban  Newspapers  of  America  Classified  j 

Advertising  Conference,The  Drake  Hotel,  Chicago 

14-16 

Association  of  Opinion  Page  Editors  Annual  \ 

Conference,  Biltmore  Hotel,  Los  Angeles  j 

15-17 

International  Newspaper  Marketing  Association  U.K.  j 
Workshop,  Hilton  National,  Warwick,  England 

17-20 

Southern  Newspaper  Publishers  Association  Annual  j 
Convention,  Boca  Raton  Resort  &  Club,  Boca  1 

Raton,  Fla. 

19-20 

International  Newspaper  Marketing  Association  Latin  i 
America  Conference,  Hotel  San  Rafael,  Punta  del 

Este,  Uruguay 

1  October  November  December 
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STOCK  TABLES 


Editor  &  Publisher 
U.S.  Media  Stock  Values 

OX'eekly  Closing  Quotes) 


STOCK 

10/2/96 

9/2S/96 

10/2/95 

A.H.  Belo  Corp.  (NY) 

34.25 

37.75 

33.125 

American  Media  Inc.  (NY) 

5.375 

5.375 

5.50 

Central  Newspapers  Inc.  (NY) 

39.00 

39.25 

30.25 

Dow  Jones  &  Co.  Inc.  (NY) 

37.125 

37.875 

37.00 

Gannett  Co.  Inc.  (NY) 

70.75 

69.375 

53.625 

Gray  Comm.  Sys.  (NY) 

20.50 

20.50 

21.375 

Harte-Hanks  Comm.  (NY)* 

27.625 

26.00 

19.583 

Hollinger  International  (NY)# 

10.75 

11.625 

12.50 

Knight-Ridder  Inc.  (NY)## 

36.875 

37.00 

28.875 

Lee  Enterprises  Inc.  (NY)** 

22.50 

21.375 

21.5625 

McClatchy  Newspapers  Inc.  (NY) 

28.25 

27.875 

21.875 

Media  General  Inc.  (AM) 

31.625 

32.50 

34.125 

New  York  Times  Co.  (AM) 

33.625 

32.875 

27.50 

Providence  Journal  (NY)## 

29.25 

20.75 

N/A 

Pulitzer  Publishing  Co.  (NY) 

57.625 

56.875 

52.00 

E.W.  Scripps  Co.  (NY) 

46.75 

46.125 

35.00 

Times  Mirror  Co.  (NY) 

43.875 

44.50 

29.50 

Tribune  Co.  (NY) 

77.375 

74.625 

64.00 

Washington  Post  Co.  (NY) 

343.25 

330.875 

307.875 

#  Adjusted  for  3  for  2  stock  split  as  of  12/95 
**  Adjusted  for  2  for  1  stock  split  as  of  12/8/95 

#  American  Publishing  merged  with  Hollinger  Inc.  as  of  10/13/95 

#  Initial  Public  Offering  6/24/96 

##  Adjusted  for  2  for  1  stock  split  as  of  7/31/96 


Editor  &  Publisher 
Foreign  Media  Stock  Values 

(Weekly  Closing  Quotes) 


Hollinger  Inc.  (a) 

News  Corp.  Ltd.  (c)  : 

Pearson  Ltd.  (b) 

Quebecor  Inc.  Class  A  (a)  ; 

Reuters  Holdings,  ADR  (c) 
Southam  Inc.  (a) 

Thomson  Corp.  (a) 

Toronto  Sun  Publishing  Corp.  (a) 
Torstar  Corp.  (a) 

(a)  Quotes  are  in  Canadian  dollars 

(b)  Quotes  are  in  British  pounds 

(c)  Quotes  are  in  U.S.  dollars 

Prepared  for  E&P  by  Schroder  Wertheirn 


10/2/96 

9/25/96 

10/2/95 

11.65 

11.60 

11.25 

21.00 

20.50 

21.875 

6.84 

6.67 

6.07 

20.40 

20.75 

19.875 

70.00 

70.50 

51.375 

17.00 

16.50 

14.375 

24.75  ° 

24.05 

18.00 

15.90 

15.90 

11.75 

27.05 

26.60 

21.25 
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Tribune  Media  Services 


43  5  N  .  •  M  i  e  h  i  g  a  n  Avenue  •  Suite  150  0 
Chi  c  a  go^.lL  6001' 1  •  8  0  0  -  2  4  5  -  6  53  6 
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At  the  height  of  her  creative  strength, 
Jacquel}m  Mitchard  has  struck  a  deep 
chord  in  America’s  psyche. 


Mitchard  has  been  writing  a  newspaper  column  for  years.  Recently,  an 
entire  nation  has  been  introduced  to  her  powerful  prose  style. 


Mitchard  honed  her  compelling  style  in  The  Rest  Of  Us,  the  popular  Milwaukee  Journal-Sentinel  column  that 
she  has  written  for  more  than  10  years.  The  Rest  Of  Us  engages  readers  with  its  sometimes  light-hearted,  some¬ 
times  profound  and  always  thought-provoking  views  on  family,  culture,  society  and  todays  headlines.  At  its  core 
are  strong  opinions  on  the  everyday  ethics  that  the  rest  of  us  possess  —  outside  the  Beltway,  outside  Hollywood 
and  far  from  the  fringes. 


“Writers  don’t  come  much  better  than  (Jackie).  Her  column  jumped  ri^t  out  at  me.  The  joUowing  that  she  has  is 
incredible.  When  we  tried  to  move  her  column  inside  the  section,  our  readers  were  very  clear.  They  want  her  on  the 
section  front. 


Martin  Kaiser,  Managing  Editor,  Milwaukee  Journal-Sentinel 


Author  of  the  best-selling  novel  The  Deep  End  of  the  Ocean,  Mitchard’s 
emotional  directness  and  haunting  imagery  are  known  to  hundreds  of 
thousands  of  readers.  The  book  has  been  widely  acclaimed,  was  a  Book  Of 
The  Month  Club  main  selection  and  was  singled  out  as  the  first  tide  featured 
in  Oprah  Winfrey’s  nationwide  book  club,  which  is  sure  to  make  Mitchard  a 
household  name. 


Equally  at  home  in  lifestyle  sections  and  on  op-ed  pages,  Jacquelyn  Mitchard  will  connect  with  your  readers. 

rr 

£  Rest  Of  Us.  It’s  a  remarkable  weekly  column  from  a 
larkable  writer.  And  it’s  only  from  TMS. 


“There’s  a  personality  in  her  writing  that  I  just  don’t  see  in  many  other  columns.  It’s  her  understanding  of 
the  little  things  in  life  that  makes  her  so  special  Women  readers  especially  say:  'That’s  about  me. 

That  relates  to  my  life.  ’  This  is  what  newspapers  need  " 
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NEWS 
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Photo  Finished? 

A  state  senate  candidate  says  he  lost  an  election 
because  the  Minneapolis  Star  Tribune  made  a 
photo  pagination  error 
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Dejd  Vu?  Not  Exactly 

Reporters  in  Los  Angeles  adjust  to  vastly 
different  coverage  conditions  in  the  Simpson  civil  trial 


DEPARTMENTS 

2 


12 

Discrimination  Case  Settled 

A  former  sports  editor  for  Newsday  settles  his 
discrimination  suit  against  the  newspaper 


Stock  Tables 
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Calendar 
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Editorial 
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Letters  To  The  Editor 


Newspaperdom 


Belo  Acquires  Providence  Journal  Co. 

Texas-based  chain  spends  $1.5  billion  to  buy  the 
Journal  Co.’s  nine  TV  stations  and  one  newspaper 


Praising  The  ‘Pimps’ 

At  the  recent  APME  convention,  Simpson  prosecutor 
Christopher  Darden  offers  his  thoughts  on  the  media 

16 

Improving  Election  Reporting 

Journalists  seek  ways  to  make  election 
coverage  more  relevant  to  readers’ lives 


yi 

Inside  The  EFoIA  Debate 


How  Journalists  battled  unsuccessfully  to  designate  the 
National  Security  Council  as  an  FoIA-able  agency 


Metro/smtie  • 


INSIGHT:  Glviitf 


ew  Era  charity  fraud  case  settled 


‘The  potential  in  this  thing  was  Itieralty 
hundreds  of  lawsuits  in  aU  d^erent 
directimts,  which  would  h$ive  consumed  all 
the  assets  in  legal  fees  and  mdfody  would 
have  received  anything.  Reasonable  people 
had  to  come  together  to  preserve  the  public 
trust  ...Its  a  chance  to  say,  This  sets  aside 
the  Bankruptcy  Code  and  replaces  it  with  a 
whole  new  set  of  terms.’ " 
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Shop  Talk  At  Thirty 

The  Guerin  Principles 
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Newspaper  Sues  University 
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Calif.  Daily  To  Deliver 
N.  Y.  Times 
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Attracting  Young  Readers 
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CCI  Europe  Selling  In 
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Young  Columbus  leaches  students  things  they  can’t  learn  in  any  classroom.  As  one  participant  put  it,  "Yott  can't  appreciate  a 
different  culture  unless  you  experience  it  firsthand."  But  Young  Columbus  is  more  than  a  10-day  educational  trip  to  Europe  for  up  to 
150  lucky  students,  it's  also  an' emotional  experience  that  enhances  personal  growth  and  broadens  horizons. 


Give  a  deserving  student  in  your  community  that  opportunity.  The  competition  is  open  to  students  between  the  ages  of  12  and  18 
who  are  either  newspaper  carriers  or  enrolled  in  Newspaper  in  Education  programs,  it's  easy  to  participate— unique  contests  can  be 
designed  or  use  existing  ones  like  "carrier  of  the  year",  read-a-thons  and  essay  contests.  Parade  will  even  supply  support  materials. 

So  be  part  of  Young  Columbus.  For  the  lucky  winners,  it's  the  _  _  _ 

adventure  of  a  lifetime.  For  newspapers,  it's  an  ideal  way  to  generate  "13  A  A  TVIT* 
interest  in  your  your  programs—  and  your  pages.  For  more  information  JL  x\  1  \lla  1 J32J 
about  the  Young  Columbus  program,  call  Liz  Manigan  at  212-450-7058. 

©1996  Parade  Publications,  react  is  a  trademark  of  Advance  Magazine  Publishers,  Inc, 
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Civic  Journalism 

There  has  been  a  great  deal  of  discussion  —  and  confusion  — 
about  what  civic,  or  community,  journalism  is  all  about.The  semi¬ 
nar  recently  conducted  by  the  Pew  Center  for  Civic  Journalism 
and  the  Nieman  Foundation  has  gone  a  long  way  toward  taking  the  mys¬ 
tery  out  of  the  subject  and  clarifying  what  it  is  and  isn’t. 

There  have  been  many  sincere  and  vocal  critics  about  civic  journal¬ 
ism  who  have  felt  that  it  meant  editors  would  abrogate  news  coverage 
decisions  to  the  public.  Participants  in  this  seminar  demonstrated  it 
meant  bringing  citizens  into  the  news  reporting  process  and  making  the 
reporting  in  print  and  broadcast  media  more  relevant  to  their  lives. 

As  one  participant  said:  ’What  we’re  talking  about  is  improving  the 
quality  of  our  reporting.” 

Some  responsible  editors  have  found  that  “citizens’  juries,”  or  “citizens’ 
forums,”  which  discuss  issues  of  importance  to  the  public  — not  serve  as 
a  critique  of  past  newspaper  performance,  as  some  editors  have  felt  — 
do  well  in  bringing  editors  closer  to  the  public’s  concerns,  resulting  in 
better  reporting  and  coverage  of  those  issues. 

A  few  have  demonstrated  the  viability  of  this  technique  suggesting 
that  all  editors  should  examine  it  more  closely. 

Electronic  FoIA 

The  extension  of  provisions  of  the  Freedom  of  Information  Act 
to  electronic  media  is  a  major  victory  for  joumalists.The  fear  that 
some  security<onscious  government  agencies  could  bypass  FoIA 
by  storing  information  electronicall>'  and  not  in  printed  form  has  been 
eliminated. 

There  have  been  some  refinements  in  the  time  frame  granted  to  agen¬ 
cies  for  responding  to  FoIA  requests,  but  the  one  that  is  most  gratifying 
is  the  requirement  to  publish  annual  reports  about  requests  that  were 
denied,  and  why. That  should  help  to  keep  them  on  their  toes. 

The  Fourth  Estate  By  Steve  Greenberg 


The  Oldest  Publishers 
and  Advertisers  Newspaper  in  America 

With  which  have  been  merged;  The  Journalist,  established  March 
22, 1S84;  Mewspapertlom,  March  1892;  The  Fourth  Estate,  March  1, 
1894;  Editor  &  Publisher,  ]\me  29, 1901;  /Irfcerfto/n,^,  June  22, 1925. 

James  Wright  Brown,  Chairman  of  the  Board,  1912  - 1959 

President, 

Editor  Emeritus  Robert  U.  Brown  iext.  iisi 
Co-Publisher, 

Advertising/Research  D.  Colin  Phillips  iext.  ii7| 

Co- Publisher, 

Circulation/Production  Christopher  Phillips  iext.  i  i6i 
Executive  Editor  John  P  Consoli  iext.  22S| 

Senior  Editor  George  Garneau  iext.  22.ti 

Associate  Editors  David  Astor  iext  226| 

Jodi  B.  Cohen  iext.  2291 
Dorothy  Giobbe  iext  22''| 

Laura  Reina  iext.  2221 
Jim  Rosenberg  iext  2241 
Midwest  Editor  Mark  Fitzgerald 
Washington  Editor  Debra  Gersh  Hernandez 
West  Coast  Editor  M.L.  Stein 

Copy  Editor  Jennifer  S.Waber  iext.2,«i 
Art  Director  Hector  W.  Marrero  iext  2211 

Art/Graphlc  Assistant  Lery  Chan 

Art  Assistant  Quincee  iM.  Robinson 

Editorial 

Production  Manager  Robert  Rivera  iext  22111 


Vice  President  Advertising 
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Production  Manager 
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Michael  J.  Dardano  iext  issi 

Ann  M.  Fisher  iext.  isoi 
Joan  F.  Hohauser  iext  is8| 
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Making  your 
newspaper  better 

CHARLOTTE  OBSERVER  publisher 
Rolfe  Neill,  in  a  recent  Editor  & 
“Viewpoint,”  says  attention  to 
our  customers  —  our  readers  and 
advertisers — is  about  the  only  route 
newspapers  can  take  to  escape  the 
endangered  species  designation. 

His  impassioned  plea  that  we  make 
ourselves  more  accessible,  and  his  sug¬ 
gestions  for  reversing  the  circulation 
slide,  puts  the  ball  square  in  the  court 
of  the  newsroom. 

Some  of  his  solutions:  Become 
obsessed  with  local  news;  edit  relent¬ 
lessly;  be  accessible  to  readers;  don’t 
squander  resources;  don’t  write  off 
“small”  errors;  and  love,  but  don’t  pan¬ 
der  to,  your  community. 

It’s  probably  not  by  accident  that 
Neill  and  other  forward-thinking  pub¬ 
lishers  sound  a  bit  like  Arthur  T. 
Martinez,  chairman  of  Sears,  Roebuck 
and  Co.  Over  the  past  three  years, 
Martinez  has  piloted  Sears’  stock  to  a 
gain  of  156  percent  (from  $16.83  a 
share  in  January  of  1983  to  $43.12  as  of 
the  time  of  Neill’s  essay). 

And  while  there  was  some  angst 
involved  in  Sears’  resurrection,  Martinez 
accomplished  the  growth  emphasizing 

Newspaperdom* 


50  YEARS  AGO. . .  The  American  Press 
Institute  opened  at  Columbia 
University  in  New  York  City  Twenty- 
five  managing  editors  and  news  edi¬ 
tors  from  coast  to  coast  swung  imme¬ 
diately  into  a  three-w'eek  stmiinar 
where  they  discussed  all  ramifications 
of  their  newspaper  work. 

Sevellon  Brown,  editor  and  publish¬ 
er  of  the  Providence  (R.I.)  Journal- 
Bulletin,  who  originated  the  idea  for 
the  institute  and  who  interested  37 
other  publishers  to  underwrite  the 
experiment  for  a  two-year  trial, 
opened  the  seminar.  Among  the 
founding  contributors  was  James 
Wright  Brown,  president  of  Editor  & 
Publisher  magazine. 

From  Editor  &  Publisher 
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five  priorities:  focus  on  the  core  busi¬ 
ness;  make  the  stores  more  compelling; 
become  more  locally  focused;  reduce 
costs;  and  instill  a  new  mindset  compa¬ 
nywide  that  change  is  a  constant. 

Substitute  a  word  here  and  there  and 
you  have  Neill’s  recipe  for  success  for 
newspapers. 

There’s  no  doubt  that,  fiom  all  per¬ 
spectives,  change  can  be  scary.  Even 
change  that,  in  your  gut,  you  know  is 
for  the  better.  It  can  be  expensive.  It 
can  be  disruptive.  But  it  can  also  open 
a  door  to  a  whole  new  way  of  doing 
things.  And,  for  a  newspaper  person 
whose  nemesis  is  normalcy,  that  can  be 
exhilarating. 

Change  and  the  ability  to  make  our¬ 
selves  (the  newsroom  primarily)  more 
accessible  to  our  customers  does  not 
have  to  take  on  gargantuan  propor¬ 
tions.  It  can  be  done  one  small  step  at  a 
time.That  also  goes  for  making  our¬ 
selves  more  compelling. 

Some  accumulated-through-the-years 
suggestions  in  no  specific  order  of 
importance: 

♦  Give  reporters,  who  are  in  actuality 
your  primary  editors  and  main  face  in 
the  community,  a  larger  say  in  what 
they  cover.  Give  them  the  opportunity 
to  suggest  what’s  important  or  not  on 
their  beat  and  what  they  would  prefer 


to  do.  Then,  whenever  possible,  give 
them  the  opportunity  to  do  it. 
Productivity,  and  therefore  community 
access  to  your  newspaper,  will  almost 
certainly  increase. 

♦  Find  what  makes  your  community 
stand  apart  from  others  and  address 
that  in  your  coverage. 

♦  Focus  on  the  personality  of  the 
community.  Make  the  focus  honest; 
more  than  boosterism. 

♦  Does  your  newspaper  have  a  dis¬ 
tinct  voice  or  personality.  Does  it  show 
the  diversity  of  the  community  in  your 
news  stories,  letters  to  the  editor  and 
on  the  op<d  page. 

♦  Make  sure  your  newspaper  con¬ 
tains  lots  of  refrigerator  items,  the  clip- 
and-save  stuff  that  is  a  part  of  your 
basic  franchise? 

♦  See  that  your  new  spaper  has  pas¬ 
sion.  Does  it  raise  hell  every  once  in  a 
while?  If  you  try  to  write  for  everyone 

(See  Letters  on  page  40) 


For  additional  stories,  analysis 
and  industry  resources, 
visit  us  on  the  Web 

http://www.mecliainfo.com 


/  m  probably  addicted 
to  laughter. 

I  should  be  goirjg  < 

loJokeEndcrs 

or  something." 

-Robin  Williams 


iUSA 


the  magazin 


ca 


For  more  information  call  Dave  Barber  at  212-715  2131 
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HE  MINNEAPOUS  STAR  Tri-  ranHiHa 

bune  is  resisting  calls  to  pay  Uol lUIUd 

for  a  new  election  after  it  mis-  miQtalrPrih 
taken!)'  placed  a  candidate’s  lllloLciiKCl II) 

photo  within  an  unrelated  nhnfn  nrirT 
story  on  charity  fraud  the  pnOIO  COST 
morning  of  the  election.  , 

John  Derus,  who  lost  the  WSfllS  flUX 
state  Senate  primary  by  104  r 

votes,  filed  suit  seeking  a  new  pay  Tor  ne 

election,  based  on  alleged  vio- 

lations  of  the  Fair  Campaign 

Practices  Act,  a  Minnesota  BY  DO  ROT 

statute. 

On  Sept.  10,  Derus’  picture  appeared  on  page  B3 
of  the  Star  Tribune  below  a  headline  that  read  “New 
Era  Charity  Fraud  Case  Settled.”  The  accompanying 
article  had  nothing  to  do  with  the  candidate.  The 
same  picture  of  Derus  had  appeared  several  times  in 
campaign  news  stories  in  the  newspaper  during  the 
weeks  preceding  the  primary,  and  in  a  voter’s  guide. 

The  Star  Tribune  attributed  the  photo  placement 
to  a  computer  pagination  error,  and  has  apologized. 
The  newspaper  also  ran  a  correction  the  next  day. 

Derus  believes  that  Star  Tribune  readers  casually 
glancing  at  the  headline  may  have  believed  he  was 
involved  in  charity  fraud,  and  that  misperception 
caused  his  primary  defeat. 

His  complaint,  filed  Sept.  22,  charges  that  the  Star 
Tribune  “intentionally,  recklessly  or  negligently”  mis¬ 
represented  Derus  to  the  public  “and  engaged  in  a 
fraud  which  obstructed  or  prevented  the  free 


ranriiHatP  riaim  Q  exercise  of  the  right  to  vote 

Uul lUlUaLC  UlOll llo  by  tbe  voters  in  the  primary 

mistakenly  published  abused 

photo  cost  him  victory;  [which]  interfered  with  the 

,  ,  liberty  and  rights  of  the  voters 

wants  newspaper  to  to  a  free  and  fair  election.”  the 

r  ;  ,  •  complaint  continued. 

pay  tor  new  election  For  now,  Derus  is  suing  only 

I  .  I  to  win  a  new  election.  How¬ 
ever,  his  attorney,  John  Rice, 
BY  DOROTHY  GIOBBE  said  the  complaint  “doesn’t 

foreclose  a  defamation  action, 

3  which  would  be  separate.” 

V  The  complaint  asks  that  the  Star  Tribune  be 
g  ordered  to  pay  all  costs  of  holding  a  new  primary 
le  and  attorney’s  fees. 

n  Miimesota  Governor  Ame  Carlson  has  sided  with 
le  Derus,  even  though  Carlson  is  a  Republican  and 
e.  Derus  is  a  Democrat.  A  representative  from  the  gov- 
it  emor’s  office  estimated  the  cost  of  a  new  election  at 
1.  about  $20,000. 

Star  Tribune  editor  Tim  McGuire  flatly  rejects  the 
ly  idea  of  the  newspaper  funding  a  new  election, 
as  “This  was  an  inadvertent  mistake,  it  was  an  acci- 
»n  dent  and  not  part  of  any  conspiracy,”  McGuire  said. 

“There  is  no  evidence  at  this  point  that  this  affected 
ir  the  outcome  of  the  election.  We  think  that  it’s  very 
is-  dangerous  for  newspapers  to  become  involved  in 
a  the  electoral  process. 

;e  “A  mistake  was  made,  and  we  have  apologized, 

„  .  .  . . but  the  mistake 

_  didn’t  carry  his 

name,  the  story 
had  no  mention  of 
,  ,  I  ■  the  candidate, 

:ase  settled  I  there  is  no  evi¬ 
dence  nor  is  it  fath- 
ttentiai  in  this  thing  was  literally  ,  ,  u  ■ 

ids  of  lawsuits  in  all  different  omable  that  it 

ins,  which  would  have  consumed  all  I  affected  the  elec- 

ets  in  le^fees  and  nobody  would  ..  u  ■ 

tceived  anything.  Reasonable  people  tion,  McGuire  con- 

come  together  to  preserve  the  public  i  tinued. 

.  It's  a  clmnce  to  say, 'This  sets  aside  u-tk-  •  h 

nkruptcy  Code  and  replaces  it  with  a  1  *  **  Kind 

new  set  of  terms.”  of  error  that  has 

Ma,|}resickYHofEvarieekdCouv4forFkVincialAc^^  OCCUrfCCl  pfObclbty 

-eriityU)  >  UwidoiitJhMiytwork.  CVCry  flCWS- 

room  over  the  past 

erus  has  filed  suit  seeking  a  new  involved  in  the 

niy  included  his  picture  (above)  in  election  is  starting 

down  a  slippery 


i-TUESa5AY,  SEPTEMBER  10*  19% 


INSIGHT:  GMng 


lew  Era  charity  fraud  case  settled 


lose  nonprofit  groups  that 
ipfited  in  the  double-your- 
Jpy  schane  mitst  pay  back 
Ir  profits.  The  settlement  is 
rifort  to  {Hvvent  years  of 
lly  litigation. 


^oundpd  too  good  to  be  true.  And  in  the 
M  course,  it  was. 

old  bromide  has  been  died  repeated- 
^Wesson  fremt  the  bankruptcy  of  the 
New  Era  Philanthropy,  the 
charily  that  suckered 


Defeated  Minnesota  state  Senate  candidate  John  Derus  has  filed  suit  seeking  a  new 
election  after  the  Minneapolis  Star  Tribune  mistakenly  included  his  picture  (above)  in 
an  unrelated  article  on  fraud. 


“The  potentiai  in  this  thing  was  literally 
hundreds  of  lawsuits  in  all  different 
directions,  which  would  have  consumed  all 
the  assets  in  legal  fees  and  nobody  would 
have  received  anything.  Reasonable  people 
had  to  come  together  to  preserve  the  public 
trust. ..Itsachancetosay,  'This  sets  aside 
the  Bankruptcy  Code  and  replaces  it  with  a 
whole  new  set  of  terms.’  “ 

— Pad  NalHib  presklpm  of  Evaigefcal  Counci  for  FiuixM  tteountaUty 


support  organization  for  Daysiar  Unhrerdty  In  >  Laws  don't  always  work. 
Nairobi,  deposited  $650,000  and  hopes  to  get  Pennsylvania's  Bureau  of  Cha 
about  S40|i§M  of  that  back.  Youthjiiiai^  ganlzations ''w^sanuiBar^ 


slope  that  we  don’t  think  we  should  start  down,” 
McGuire  added. 

Rice  believes  Derus  has  a  viable  shot  at  winning  a 
new  election. 

“I  think  we’ve  put  together  a  solid  basis  for  a 
claim.  State  law  prevents  third  parties  from  interfer¬ 
ing  with  elections,  and  1  think  in  this  case,  they  did,” 
Rice  said.  “A  fraud  prevented  or  obstructed  the  right 
to  vote.” 

Even  if  the  newspaper  didn’t  act  intentionally, 
Rice  said,“I  believe  we  have  an  excellent  shot  at  neg¬ 
ligence.  ...  I  think  they’re  goofballs.” 

Rice  also  cited  unflattering  treatment  Derus 
received  on  the  Star  Tribune's  editorial  page.  A 
Sept.  3  editorial  said,  “the  Derus  record  includes  a 
long  history  of  cronyism,  bully  ing  and  abuse  of  co¬ 
workers  and  subordinates.  Derus’  habitual  misuse  of 
power  represented  the  worst  of  a  repugnant  and 
rejected  political  style.” 

McGuire  countered  with  a  statement  reading, 
“after  three-and-a-half  hours  of  meeting  with  Mr. 
Derus,  I  believe  this  case  has  come  to  be  more  about 
politics  and  past  editorial  positions  of  an  editorial 
staff  which  operates  independent  of  the  newsroom, 
than  it  is  about  this  photo  mix-up.” 

McGuire  added  that  since  the  case  is  headed  for 
the  courts,  he  would  not  comment  further 
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BY  MARK  FITZGERALD 

Newspaper 

Sues 

University 

ARTNERSHIP  PRESS  INC.,  publisher  of  the  Daily  Tri- 
hmie  of  Ames,  Iowa,  is  suing  Iowa  State  University 
over  rules  that  limit  distribution  on  campus  of  its 
weekly  paper  targeted  at  students. 

In  the  past  year,  the  Daily  Tribune  has  been 
embroiled  in  an  increasingly  direct  competition 
with  the  Iowa  State  Daily 
(E&P,  Sept.  21).  Each  paper 
sees  the  other  as  encroaching 
in  its  traditional  territory. 

The  war  of  nerves  broke 
into  the  open  in  November 
1995,  when  the  Daily  Tri¬ 
bune  learned  the  campus 
paper  was  planning  a  weekly 
aimed  at  faculty  and  staff  — 
and  launched  its  own  weekly 
for  university  professionals.  University  Times. 

While  the  Iowa  State  Daily  launched  its  own  ver¬ 
sion  of  a  staff  paper  a  week  later,  it  soon  folded  the 
publication. 

In  February,  the  Daily  Tribune  launched  another 
weekly,  the  Campus  Reader,  which  targets  ISU  stu- 


Daily  Tribune  sues 
Iowa  State  over 
campus  distribution 
limits  on  outside 
newspapers 


dents  with  an  alternative  paper  format. 

Before  classes  began  this  fall,  the  university 
announced  new  rules  for  newspapers  distributed 
on  campus.  While  the  rules  do  not  affect  Partner¬ 
ship’s  staff-targeted  University  Times,  they  do  limit 
the  Campus  Reader  to  considerably  fewer  distribu¬ 
tion  sites  than  the  Iowa  State  Daily. 

For  its  part,  distribution  of  the  Iowa  State  Daily 
off'-campus  has  been  limited.  Partnership  Press  Pres¬ 
ident  Gary  G.  Gerlach,  however,  says  the  campus 
paper  has  interpreted  some  of  those  limitations  to 
its  own  advantage  and  continues  to  have  substantial 
off-campus  distribution. 

In  a  statement,  Gerlach  called  the  distribution 
rules  “clearly  unconstitutional.” 

“We  do  not  challenge  the  university  lightly,"  Ger¬ 
lach  said.  “We  ignored  this  in  the  past  when  the 
Iowa  State  Daily  was  a  student-run,  student-man- 
aged,  student-sold  publication  aimed  at  a  campus 
readership. 

“But  as  the  Daily  has  become  a  newspaper  run, 
managed  and  sold  by  full-time  commercial  man¬ 
agers  aggressively  pursuing  business  off-campus,  we 
have  found  it  necessary  to  protect  our  own  rights 
on  campus,”  Gerlach  added. 

The  lawsuit,  filed  in  U.S.  District  Court  in  Des 
Moines  Sept.  19,  names  as  defendants  the  university, 
its  Board  of  Regents  and  Warren  Madden,  university 
vice  president  of  business  and  finance. 

University  officials  did  not  return  phone  mes¬ 
sages  for  comment. 


CIRCULATION 


Calif.  Daily 
To  Deliver 
N.  Y.  Times 

WSyf^RESS-ENTERPRISE  in  Riverside,  Calif.,  has 
Itarted  handling  home  deliveries  of  the  New  York 
Wimes  in  western  Riverside  County. 

■i.  William  L.  Poliak,  the  Times'  executive  vice  presi¬ 
dent/circulation,  said:  “As  a  newspaper  that  serves  a 
national  audience,  we’re  delighted  to  partner  with 
the  Press-Enterprise  Co.  and  broaden  the  distribu¬ 
tion  of  the  Times  into  an  important  maritet.” 

According  to  Press-Enterprise  chairman  Howard 
H.  “Tun”  Hays,  the  agreement  follows  a  long  history 
of  cooperation  between  the  two  newspapers.  In 
I960,  the  Press-Enterprise  with  a  then-circulation  of 
50,000  (currently,  it’s  165,000),  became  the  smallest 
newspaper  in  the  U.S.  to  subscribe  to  tlie  New  York 
Times  News  Service. 

In  addition,  four  of  the  31  annual  Press-Enterprise 
lecturers  at  the  University  of  California,  Riverside, 
have  been  Times  journalists. 

The  Press-Enterprise  also  delivers  the  Wall  Street 
Journal  and  Investor’s  Daily  in  the  county. 

—  M.L.  Stein 
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BY  M.L.  STEIN 


TS  O.J.TIME  again  in  Southern  California,  but  what 
a  difference  for  the  media.  It’s  just  not  the  same  old 
^ow  —  at  least  not  at  the  beginning  of  the  trial  in 
the  wrongful  death  suit  against  Simpson  in  Santa 
.Monica. 

No  cameras  are  allowed  in  the  courtroom  by 
order  of  Superior  Court  Judge  Hiroshi  Fujisaki.  TV 
reporters  who  were  making  live  broadcasts  from 
the  media  center  in  the  Los  Angeles  Criminal  Courts 
Building  during  Simpson’s  murder  trial,  are  now  sit¬ 
ting  in  Fujisaki’s  courtroom  with  pad  and  pencil  just 
I  I  newspaper  reporters. 

jBCOnd  O.J.  “Television  is  a  visual 
medium,”  ABC  Channel  ITs 

mpson  trial  John  North  said  glumly.” With¬ 
out  cameras  we’re  very  hand- 

but  things 

Added  Ron  Olsen  of  KTLA 


tographer)  in  the  courtroom,  the  closed-circuit  tele¬ 
vision  feed  relied  on  by  print  and  broadcast 
reporters  in  the  criminal  trial  is  just  a  memor>'. 

The  best  they  could  get  was  judicial  permission 
for  a  live  audio  feed  into  the  pressroom  in  the  Dou¬ 
bletree  Hotel  across  the  street  from  the  courthouse. 
That  privilege  immediately  was  contested  by  the 
broadcasters  who  wanted  the  feed  into  their  trailers 
in  the  courthouse  parking  lot.  At  this  writing,  the 
matter  was  being  argued  before  the  presiding  judge 
of  the  Superior  Court.  There 
s^ed  to  be  no  pc^ibility  j-  j 

that  cameras  will  be  let  mto  ’ 

the  courtroom,  but  an  appel-  S66TI  Ciny  TOU 

late  court,  responding  to  a  cHmbiriQ  the 
media  suit,  said  sketch  artists  _ 
could  go  in.  joked  Mdtt 

..-otKi-  •  News  pickings  were  Slim  KvaSHOWksi  i 

uITTarant  channel  5:  Pubbc  mterest  is  outside  the  courtroom. 

still  high  in  the  O.J  story,  but  Banned  were  corridor  and  Coplcy  NeWS 

Dr  raPOrtarS  capability,  our  sidewalk  interviews  with  ^  refevetlC 

^  editors  are  not  as  interested.”  attorneys  and  others  involved 

COVarinO  it  pubUc  interest  was  in  the  case, a  practice  that  lent  the  pVeSS  qUC 

^  not  apparent  at  the  Santa  so  much  color  to  the  criminal  ctUViflS  the  if 
Monica  courthouse,  where  trial.  At  the  start,  the  judge  ,  * 

virtually  all  of  the  spectators  were  from  the  media,  issued  a  gag  order  so  strict  SifYlpSOYl  tvid 
This  was  expected  to  change  when  Simpson  takes  that  attorneys  for  both  sides 

the  stand  in  the  suit  by  family  members  of  the  mur-  wouldn’t  give  the  media  the  time  of  day  when  they 

der  victims  Nicole  Brown  Simpson  and  Ronald  Lyle  emerged  from  the  courtroom. 

Goldman.  Simpson  was  acquitted  of  the  slayings.  Although  the  gag  rule  was  softened  by  an  appel- 

Because  there  is  no  pool  TV  camera  (or  still  pho-  late  court,  lawyers  were  still  hesitant  to  talk  to  the 

press. 

“The  appeals  court  was  so 
vague  on  the  issue  that  the 
attorneys  are  not  sure  what 
they  can  say,  so  they  are  say¬ 
ing  nothing,”  said  Associated 
Press’  Linda  Deutsch,  one  of 
the  veterans  of  the  first  trial 
who  was  back  for  the  second. 

The  higher  court  struck 
down  some  portions  of 
Fujisaki’s  order,  allowing  wit¬ 
nesses  to  speak  to  the  media 
and  attorneys  were  permitted 
to  discuss  “judicial  proceed¬ 
ings”  with  reporters. 

5  Los  Angeles  Times  colum- 
3  nist  Bill  Boyarsky,  who  again 
2  focused  his  “The  Spin”  column 
f  on  the  new  Simpson  trial,  sug- 
S  gested  the  gag  order  was  a 
«  futile  effort  to  keep  a  lid  on 
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the  proceedings. 

“This  is  too  big  to  be  con¬ 
fined  to  the  narrow  bound¬ 
aries  of  a  Santa  Monica  court¬ 
room,”  he  commented.  “It  will 
be  discussed  all  over  town,  all 
over  the  country.  But  discus¬ 
sions  will  be  based  on  slanted 
leaks,  inaccurate  rumors  and 
paid  revelations. . . .  The  gag 
orders  and  media  restrictions 
will  backfire.  That’s  why  they 
should  be  lilted.” 

Still,  some  of  the  trappings 
of  the  first  trial  remained.Tele- 
vision  and  still  photographers 
roamed  over  the  lawn  in  front 
of  the  courthouse,  filming 
everything  they  could,  which 
wasn’t  much  —  with  one 
exception. 

Simpson  showed  up  on  the 
third  day  of  jury  selection, 
prompting  a  mass  photo 
shoot  outside  the  courthouse. 
However,  the  former  football  star  and  actor  also 
adhered  to  Fujisaki’s  order,  declining  to  be  inter¬ 
viewed.  The  Los  Angeles  County  Sheriffs  Depart¬ 
ment  kindly  strung  up  yellow  tape  to  provide  an 
enclosure  for  the  media  on  the  grass. 

“The  press  has  been  very  well  behaved,”  said 
deputy  George  Ducoulombier.  “We  are  trying  to 
meet  all  the  media  needs.” 

A  few  demonstrators  and  pin  vendors  —  a  staple 
of  the  criminal  trial  —  took  up  positions  on  the 
lawn,  but  they  were  a  far  cry  from  the  dozens  of 
them  who  contributed  to  the  so-called  circus  atmos¬ 
phere  around  the  downtown  court  building  in  the 
first  trial. 

One  holdover,  “Melrose”  Larry  Green,  sported  a 
sign  reading  “Bankrupt  O.J.  Now,”  and  another  that 
inexplicably  announced:  “I’m  in  Howard  Stem’s 
Movie.” 

Amid  all  this,  there  were  some  improvements  for 
the  press  this  time.  Fujisaki’s  courtroom  is  slightly 
larger  than  Judge  Lance  Ito’s  in  the  Criminal  Courts 
Building,  allowing  seating  for  40  newspeople,  com¬ 
pared  to  26  at  the  first  trial. 

The  seating  is  being  allocated  by  a  media  com¬ 
mittee  in  contrast  to  the  criminal  trial  where  Ito  and 
a  Superior  Court  press  attache  decided  who  got  in 
and  who  didn’t. 

Even  so,  70  media  organizations  applied  for  court¬ 
room  access,  forcing  the  committee  to  require  that 
some  newspapers  and  broadcasters  share  seating, 
according  to  Deutsch,  a  committee  member  and  a 
pool  reporter  during  the  jury-selection  phase. 

Another  plus  for  reporters  is  the  pressroom  at  the 
Doubletree.  It’s  bigger  than  the  one  at  the  Criminal 
Courts  Building  and  its  occupants  can  enjoy  the 
amenities  of  the  hotel,  which  include  a  decent 
restaurant. 

“So  far,  I  haven’t  seen  any  roaches  climbing  the 
walls,”  joked  Matt  Krasnowksi  of  Copley  News  Ser¬ 
vice,  in  a  reference  to  the  press  quarters  during  the 
initial  Simpson  trial. 


Unlike  Judge  Lance  Ito,  who 
presided  at  O.J.  Simpson's 
criminal  trial  and  gave  the 
media  unlimited  access  to  his 
courtroom,  Judge  Hiroshi 
Fujisaki  (above),  who  is 
presiding  at  Simpson's  civil 
trial,  has  placed  stringent 
limits  on  media  coverage 
inside  his  courtroom. 


Pressroom  seats  for  the  expected  four  months 
duration  of  the  trial  go  at  $1 ,380  apiece  with  coffee 
and  copy  paper  —  but  not  phones  —  thrown  in. 

There  was  a  class-reunion  air  around  the  room  as 
veterans  of  the  first  trial  greeted  each  other. 

“It’s  fun  to  see  old  friends  again,”  commented  the 
AP’s  Mike  Fleeman 

Reflecting  the  coverage  of  Simpson  between  tri¬ 
als  by  several  of  the  reporters,  Michelle  Caruso  of 
the  New  York  Daily  News  observed,  “I’ve  never  left 
the  story.” 


API  Dedications 
During  Its  50th 
Anniversary 

IN  ADDITION  TO  a  gala  dinner,  the  American 
Press  Institute  dedicated  several  areas  of  its 
Reston,  Va.,  headquarters  during  its  50th  anniver¬ 
sary  celebration. 

Preceding  the  dinner,  API  dedicated  the  Charies 
E.  Scripps  Conference  Room  in  recognition  of  a 
$400,000  Scripps  Howard  Foundation  grant  to  the 
API’s  $10  million  endowment  campaign. 

Another  conference  room  was  dedicated  in  the 
name  of  the  John  S.  and  James  L.  Knight  Foundation, 
which  gave  a  $1.5  million  grant  to  the  API  endow¬ 
ment  campaign. 

Also  unveiled  was  a  “Hall  of  Memories”  featuring 
photographs  and  documents  chronicling  the  his¬ 
tory  of  API.  The  exhibit  was  funded  by  the  Dallas 
Morning  News,  whose  parent  company,  A.H.  Belo, 
contributed  $150,000  to  API. 

During  the  celebration  dinner,  API  announced 
that  the  Robert  R.  McCormick  Tribune  Foundation 
awarded  it  $729,000  to  fund  a  three-year  project  to 
integrate  “new  media”  into  API  seminars. 

And,  lest  the  anniversary  celebration  stray  from 
more  traditional  roots,  newspaper  editors  and  pub¬ 
lishers  attending  the  annual  J.  Montgomery  Curtis 
Seminar  at  API  earlier  in  the  day  —  with  the  prod¬ 
ding  of  API  president  and  executive  director  William 
L.  Winter  —  sang  a  rousing  chorus  of  “Happy  Birth¬ 
day,”  and  then  did  the  wave  twice  around  the  con¬ 
ference  table.  —  Debra  Gersh  Hernandez 

Forst  To  Edit 
Village  Voice 

Donald  forst,  former  editor  of  the  now- 
defunct  Neu^  York  Newsday,  was  appointed 
editor  in  chief  of  New  York  City’s  Village  Voice. 

Forst  replaced  Karen  Durbin,  who  recently 
resigned  from  the  weekly  newspaper  after  two-and- 
a-half  years  at  the  helm.  Durbin  said  differences  with 
publisher  David  Schneiderman  prompted  her  depar¬ 
ture.  She  did  not  elaborate. 

Forst  was  editor  of  New  York  Newsday  from  1985 
until  1995  when  the  newspaper  was  closed  for 
(See  Voice  on  page  40) 
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Discrimination 
Case  Settled 


Chicago  Black  Hawks  jersey  to  the  office  to  ridicule 
the  young  journalist. 

Newsday  fired  Compton,  told  him  he  would  not 
receive  any  severance  money  and  tried  to  prevent 
him  from  receiving  unemployment  benefits. 

The  newspaper  offered  as  evidence  at  the  New 
York  State  Unemployment  Insurance  Appeal  Board 
hearing  the  anonymous  note  written  to  Ruinsky,  but 
refused  to  identify  the  author  of  the  note  or  call  that 
person  as  a  witness. 

Several  Newsday  sports  editors,  including  Cohen, 
testified  against  the  newspaper,  saying  that  Comp¬ 
ton  never  made  the  remarks  attributed  to  him. 

Afterwards,  the  state  board  judge  ruled  Newsday 
had  not  offered  any  “credible  evidence”  to  support 
its  charges  and  awarded  Compton  his  unemploy¬ 
ment  benefits. 

The  case  dragged  on  for  more  than  a  year  as 
Newsday  sports  employees  tried  to  learn  who  had 
written  the  anonymous  note  that  got  Compton 
fired. 

“The  people  in  sports  figured  that  if  it  happened 
to  me,  it  could  happen  to  anyone,”  Compton  said  in 
several  interviews  prior  to  the  settlement. 

Newsday  officials  at  one  point  acknowledged  to 
E&P  that  the  note  had  been  written  by  one  of  two 
women  who  worked  in  sports,  Jill  Agostino,  or 
Nancy  Anderson. 

Anderson  acknowledged  her  authorship  late  last 
spring  when  it  became 
apparent  that  Comp¬ 
ton’s  lawyers  were  plan¬ 
ning  to  call  her  to  tes¬ 
tify  at  the  arbitration 
hearing. 

Agostino,  who  now  is 
a  sports  copy  editor  at 
the  Neu'  York  Times, 
and  Anderson,  who  was 
transferred  to  the 
national  desk  of  Neu’s- 
day,  declined  to  be 
interviewed  for  this  arti¬ 
cle. 

Newsday  officials 
said  they  kept  Ander¬ 
son’s  identity  a  secret  to 
protect  her  from  reper¬ 
cussions,  a  contention 
that  has  drawn  derisive 
laughter  from  observers 
of  the  newspaper’s 
sports  section. 


RIC  CROMPTON,  A  former  Newsday  assistant  sports 
editor,  has  received  a  cash  settlement  and  withdrew 
his^state  discrimination  .suit  against  the  newspaper. 

Compton  had  rejected  a  series  of  cash  offers  early 
last -June  that  were  at  least  three  times  the  $27,000 
sevennice  to  which  he  was  originally  entitled. 

I  hc  agreement  between  Compton  and  Newsday 
was  finalized  last  month  just  before  the  two  sides 
were  starting  a  messy  arbitration  hearing  involving 
alleged  racism,  sexism,  and  alleged  corporate- 
inspired  employee  eavesdropping. 

“I’m  very  happy  it’s  over,”  said  Compton,  now  a 
sports  copy  editor  with  the 
Neu<  York  Post.  “I  want  to  put 
it  all  behind  me.” 

Elizabeth  Drewry,vice  pres¬ 
ident  of  employee,  labor  and 
public  affairs  for  Newsday, 
read  a  statement  on  behalf  of 
the  newsaper: 

“The  parties  have  reached 
an  amicable  resolution  of 
their  differences  and  have 
agreed  to  make  no  further 
comment.” 

The  agreement  ended  18 
months  of  internal  chaos  that 
roiled  the  Newsday  sports 
IlcWolJcifJcf  department,  and  generated 
debates  in  sports  new.srooms 
around  New  York  City. 

But  the  emotional  debate  that  at  one  point  flared 
into  a  15-person  panel  discussion  at  a  National  Asso¬ 
ciation  of  Black  Journalists  convention  last  year  has 
yet  to  receive  any  significant  press  coverage  in  New 
York  City. 

The  only  mention  of  the  dispute  was  a  brief  item 
in  the  Village  Voice,  the  city’s  major  alternative 
weekly  newspaper. 


Former  Newsday 
assistant  sports 
editor  receives 
cash  payment 
and  withdraws 
his  lawsuit 
against  the 


HOW  IT  BEGAN 

Compton  was  fired  in  February  1995  after  a 
Newsday  sports  copy  editor  wrote  an  anonymous 
note  to  Steve  Ruinsky,  the  sports  editor,  alleging  that 
Compton  had  taunted  an  American-Indian  student 
intern. 

The  note  writer  said  Compton  had  suggested  that 
one  of  his  colleagues.  Norm  Cohen,  wear  his 


Wolper,  professor  of  journalism  at  the  Newark 
campus  of  Rutgers  University,  reported  on  the 
Compton  controversy  in  the  May  20,  1995  and 
June  10,  1995  editions  of  E&P 


Eric  Compton 
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“Those  guys  are  some  of  the  smartest  people  in 
the  business,”  said  a  source.  “They  weren’t  going  to 
hurt  anyone.  Besides,  they’re  just  a  bunch  of  over¬ 
weight  couch  potat(xrs.” 

RACIAL  TENSION 

The  Compton  firing  renewed  a  long,  smoldering 
racial  dispute  that  has  bedeviled  the  NetvseUty 
sports  department  for  more  than  a  decade. 

African-American  and  white  writers  say  the 
sports  department  has  long  been  a  haven  for  off¬ 
color,  ethnic,  religious  and  sexist  jokes. 

But  many  of  those  jokes  offended  the  African 
Americans  and  women  who  worked  there,  even 
though  the  disputes  were  kept  under  wraps. 

“It  was  just  an  uncomfortable  atmosphere  for  the 
few  blacks  and  women,”  said  David  Steele,  a  New 
York  professional  basketball  writer  who  left  Neu’s- 
clciy  last  year  for  a  job  on  the  West  Coast.  “People 
would  get  on  black  writers,  but  no  one  would  say 
an>thing  about  white  writers.” 

But  white  newsroom  staffers  insisted  that  the 
Neu'sday  sports  department  was  insensitive  indis- 
criminatel>’.  “We  made  fun  of  every  one,”  said  one  edi¬ 
tor.  “No  one  was  spared,  including  Russian  hockey 
players.” 

Still,  the  editors  in  charge  of  the  Newsday  Minor¬ 
ity  Training  Pn)gram,  known  as  METRO,  refused  for 
six  years  to  assign  any  women  or  minorities  to  the 
sports  department. 

John  McKinn,  the  American  Indian  that  Anderson 
said  was  the  alleged  butt  of  .several  insensitive  sports 
department  jokes,  was  the  first  minority  trainee  in 
the  .sports  department. 

But  some  sports  staffers  said  Neu’sday  was  con¬ 
cerned  with  the  sports  department’s  negative  racial 
and  sexual  image  that  it  passed  over  qualified  white 
writers  to  hire  blacks  and  women. 

That  perception  was  so  strong  that  Jim  Toedtman, 
the  sports  editor  in  1993,  had  to  call  a  meeting  to 
mollify  the  white  male  editors  and  writers. 

COMPTON’S  PROBLEMS 

Newsday  officials  say  that  Compton  was  at  the 
center  of  some  of  that  raucous  behavior. 

They  said  he  had  been  suspended  in  December 
1S)93  after  he  showed  a  woman  news  writer  a 
trading  card  of  a  black  wrestler  who  he  identified 
as  Les  Payne,  an  assistant  managing  editor  and 
the  highest-ranking  African  American  on  the  news¬ 
paper. 

“I  didn’t  take  personal  offense  at  the  time,”  Payne 
said  in  an  interview.  “But  1  thought  that  he  was 
stereotyping  an  editor  at  Neu’sday  to  others  in  the 
sports  department.” 

But  sports  department  colleagues  of  Compton 
pointed  out  that  Compton  had  made  up  phony 
wrestling  cards  that  also  mtK'ked  two  other  white 
sports  editors,  neither  of  whom  were  offended  by 
the  cards. 

“It  was  a  typical  Eric  joke,”  said  one,  noting  that 
his  humor  had  been  honed  by  a  column  at  the  Daily 
News  in  which  he  was  identified  as  “the  Nose.” 


Belo  Acquires 
Providence 
Journal  Co. 

N  \’ET  ANOTHER  example  of  how  broadca.sting 
is  driving  newspaper  companies,  A.H.  Belo 
leaped  into  the  big  leagues 
of  television  with  the  $1.5  bil¬ 
lion  ca,sh  and  sttxrk  purchase 
of  the  Providence  Journal  Co. 

By  newspaper  industry 
standards  at  any  time,  the  pur¬ 
chase  of  the  182,866circula- 
tion  Providence  Journal  —  a 
paper  well-regarded  for  its 
editorial  content,  technologi¬ 
cal  advances  and  market  posi¬ 
tion  —  by  the  publi.sher  of 
the  Dallas  Morning  News 
would  be  a  blockbuster. 

In  the  post-Telecommuni- 
cations  Act  era,  however,  the 
deal  was  more  than  that  — 
and  less  about  newspapers 
than  TV. 

While  the  Journal  newspa¬ 
per  gives  Belo  its  name  and 
best-known  media  flagship, 
the  TV  stations  account  for 
about  StyX)  of  earnings  before  taxes,  depreciation 
and  earnings. 

With  its  friendly  takeover  of  Providence  Journal 
Co’s  nine  network-affiliated  television  stations 
added  to  its  own  seven  stations,  Belo  will  have  1 5 
stations  reaching  12.3%  of  the  nation’s  viewer  — 
making  it  the  tenth-largest  TV  operator  in  terms  of 
viewership  and  the  eighth  when  mea.sured  by  rev¬ 
enues. 

(Belo  will  acquire  KlNG-TV,  an  NBC  affiliate  in 
Seattle,  and  KREM-TV,  a  CBS-affiliate  in  Spokane  and 
so  it  will  shed  its  current  Seattle-Tacoma  station, 
KIRO-TV  which  runs  UPN  network  programs,  to  sat- 
i.=,fy  Federal  Communications  Commission  overlap¬ 
ping  ownership  regulations.) 

“This  combination  of  broadcast  assets  creates  one 
of  the  finest  network-affiliated  station  grtnips  in  the 
country,”  Belo’s  chairman  and  chief  executive  offi¬ 
cer,  Robert  W  Decherd,  said  in  a  statement. 

Belo  has  been  in  broadcasting  since  1984.  In  addi¬ 
tion  to  its  Seattle/Tacoma  station,  the  company  oper¬ 
ates  network-affiliated  stations  that  are  first  or  sec¬ 
ond  in  their  markets  in  Dallas-Fort  Worth;  Houston; 
New  Orleans;  Sacramento; Tulsa,  Okla.;  and  Norfolk, 
Va. 

Broadcasting  already'  accounts  for  49"%  of  Belo’s 
cash  flow,  so  with  its  Providence  acquisition,  Belo  is 
taking  the  same  path  another  big  traditional  news¬ 
paper  publisher, Tribune  Co.,  took  earlier  this 
(See  Belo  on  page  39) 


"This  combination  of  broad¬ 


cast  assets  creates  one  of  the 
finest  network-affiliated  sta¬ 
tion  groups  in  the  country." 

—  Robert  W.  Decherd,  A.H. 
Belo  chairman  and  chief 
executive  officer 
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BY  JODI  B.  COHEN 


Praising 
The ‘Pimps’ 


^  BEEN  CALLED  the  trial  of  the  century;  it’s  also 
een  called  the  nine-month  root  canal,”  Bob 
IcGruder,  president  of  the  Associated  Press  Manag- 
ig  Editors  (APME)  and  Detroit  Free  Press  executive 
ditor,  U)ld  a  luncheon  audience  at  the  annual  APME 
onference  in  Denver. 

^cGruder’s  comment  came  while  introducing 
O.J.  Simpson  trial  prosecutor  Christopher  Darden, 
who  took  the  podium  to  criticize  the  media’s  cov¬ 
erage  of  the  trial,  and  in  the  same  breath,  thank 
them. 

On  leave  from  the  Los  Angeles  district  attorney’s 
office  until  the  end  of  the 

n  I  C/Vnncnn  year,  Darden  spoke  fairly  can- 
U.J.  ijIlllfJbUll  didly  about  trial  coverage, TV 

trial  nrncar'iifnr  the  courtroom, 

in u I  fjrUocCUlUr  his  intense  dissatisfaction 

Phrictnnhpr 

Lfl II  lOLUlJI  iCl  expressed  his  feelings  about 
rt  "rx"  the  current  Simpson  civil 

Darden  vilifies  mai. 

I  I  .  I  Darden  criticized  Ito  failing 

and  applauds  the  to  “maybe  act  like  a  judge”  to 

i.  take  control  of  the  proceed- 

news  meaia  ings,  but  praised  civil  trial 

.  Judge  Hiroshi  Fujisaki  for  tak¬ 
ing  control  of  the  proceed¬ 
ings.  And  he  reiterated  his  position  against  cameras 
in  the  courtroom. 

“I  will  say  it  again;  I  don’t  think  there  needs  to  be 
cameras  in  the  courtroom,  and  I  think  the  gag  order 
(at  the  Simpson  civil  trial]  is  appropriate,”  he  said.  “I 
think  cameras  hurt,  distort  and  inhibit  justice.” 

Darden,  who  received  a  $1.3  million  advance  on 
his  book.  In  Contempt,  will  actually  lose  a  potential 
revenue  source  as  a  result  of  Fujisaki’s  ruling  to  not 
allow  courtroom  cameras  in  the  Simpson  civil  trial. 
He  revealed  that  he  was  asked  to  act  as  a  commen¬ 
tator  were  the  trial  televised. 

In  response  to  a  question  inquiring  as  to  whether 
he  is  still  bitter  about  the  outcome  of  the  Simpson 
criminal  trial,  Darden  said  it’s  actually  the  media  that 
is  portraving  him  as  being  bitter. 

“That’s  the  thing  about  you  guys,”  he  said.  “I  am 
not  bitter  at  all.  1  see  O.J.  on  television,  1  don’t  clench 
my  teeth;  I  change  the  charmel  and  watch  some¬ 
thing  interesting.  I  am  not  the  victim,  he’ll  get  his  in 
the  end;  we  all  get  ours  in  the  end.” 

Darden  defended  his  making  money  off  the  trial 
telling  editors  in  attendance,  “You  guys  all  made 
money  off  of  it,  yes?” 

The  attorney  said  that  although  he  made  money 
from  his  book,  his  goal  was  also  to  chronicle  the 
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prosecution’s  side  of  the  case. 

“I  think  it  is  important  to  hear  both  sides  of  the 
issue,  and  the  book  is  important  to  me  for  that  rea¬ 
son,”  he  said.  “The  trial  is  history'  and  people  have 
been  writing  history  books  for  years.” 

LOSING  HIS  COOL 

He  became  angry  when,  during  a  question-and- 
answer  session,  an  editor  in  the  audience  asked  him 
about  the  Laura  Hart  McKinney  tapes  —  which 
documented  police  detective  Mark  Fuhrman  mak¬ 
ing  his  racist  remarks  —  and  the  prosecution’s  line 
of  questioning  for  Fuhrman. 

“You  are  a  managing  editor?”  he  said.  “See,  show 
me  where  it  has  ever  been  established  that  we 
knew  Fuhrman  was  lying  about  the  tapes?” 

He  accused  the  editor  of  twisting  the  question 
and  when  the  editor  tried  to  interrupt,  Darden 
stated,  “I  knew  what  you  were  going  to  say,  1  can 
smell  bullshit.  I  think  what  Fuhrman  said,  it 
sounded  like  bullshit  to  me,  but  I  couldn’t  prove  it.” 

He  said  the  prosecution  looked  everywhere  for 
the  tapes  and  couldn’t  find  them.  "Then  again,”  he 
said,“they  were  probably  already  in  [Simpson  attor¬ 
ney  Johnnie]  Cochran’s  safe.” 

Darden  was  not  paid  for  his  appearance  at  APME, 
stating  he  was  urged  to  address  the  group  by  an  edi¬ 
tor  who  helped  him  with  his  btxjk. 

His  initial  response,  he  said,  was,  “What  if  they 
don’t  like  me?” 

Throughout  his 
speech,  he  fired  off 
harsh  criticisms,  bits 
of  humor  and  sugges¬ 
tions. 

“If  the  New  York 
Daily  News  is  here,  1 
have  a  love-hate  rela¬ 
tionship  there,”  he 
said.  “I  hate  them 
because  they  ran  a 
front-page  article  that 
said  that  I  said  that  my 
life  wasn’t  worth  a 
plum  nickel .  .  .  and 
that  was  on  the  day 
when  someone  was  "I'll  tell  you,  sometimes  I  look  in  your 
giving  me  a  $1.3  mil-  newspapers  and  I  see  things  about 
lion  advance.”  me  and  it's  tabloid  stuff,"  he  said. 

Darden  said,  how-  "Why  do  you  have  that  stuff  in  your 
ever,  he  forgave  the  newspaper?  Why  do  you  need  that 
newspaper  because  it  kind  of  stuff?" 
bought  the  second  ser-  —  Christopher  Darden 


ial  rights  to  his  book. 

He  said  he  hated  his  kx:al 
newspaper,  the  Contra  Costa 
Times,  in  Walnut  Creek,  Calif., 
because  they  “trashed  me 
worse  than  anyone.”  He  said  at 
the  same  time  he  loves  the 
newspaper  because  it  is  still 
his  home  paper. 

He  thanked  the  media  for 
showing  him  —  during  his 
childhood  in  a  predominantly 
black  town  while  attending  a  predominantly  black 
school  —  that  African  Americans  were  being  treated 
differently  elsewhere. 

“I  found  out  that,  hey,  I  am  different  and  we  were 
being  treated  differently.  ...  I  heard  about  Martin 
Luther  King  from  you,”  he  said.  “1  learned  about  the 
civil  rights  movement  from  you.  I  learned  about  the 
Vietnam  War  from  you.” 

He  added,  however,  his  belief  that  the  press, 
unlike  when  he  was  growing  up,  puts  a  spin  on  sto¬ 
ries  to  “make  them  all  sexy.” 

“I’ll  tell  you.  sometimes  I  look  in  your  newspapers 
and  I  see  things  about  me  and  it’s  tabloid  stuff,”  he 
said.  ‘Why  do  you  have  that  stuff  in  your  newspa¬ 
per?  Why  do  you  need  that  kind  of  stuff? 

“It’s  gotten  to  the  point  where  we  can’t  tell  the 
difference  lietween  legitimate  news  from  the  so- 
called  tabloids,”  he  said.  “I  wish  you  would  define 
that  line,  and  make  that  line  more  clear  for  all  of 
us. ...  I  wish  you  would  return  to  the  old  days  when 
you  reported  the  news  and  didn’t  put  a  spin  on  it 
and  didn’t  tell  us  how  to  think  about  things.” 

Darden  said  he  understands  that  the  press  has  a 
commitment  to  be  the  watchdogs  and  to  protect 
democracy  —  and  he  believes  firmly  in  the  First 
Amendment. 

He  said  he  also  knows  the  press  has  a  responsi¬ 
bility  to  get  answers,  but  he  asked  the  group,  “What 
are  you  doing  to  yourselves?” 


“What  the  hell  does  that 
mean?”  he  said.  “When  you 
write  one-sided  stories,  maybe 
you  want  to  include  a  dis¬ 
claimer  that  says,  reader  be 
warned,  this  may  only  be  a 
half-truth.” 

Darden  said  there  are 
ethics  rules  that  apply  to  all 
lawyers  and  if  the  Simpson 
defense  team  didn’t  want  to 
abide  by  those  rules,  it  didn’t 
mean  he  wasn’t  going  to. 

"That’s  what  we  meant  when  we  didn’t  want  to 
discuss  the  far-fetched  ridiculous  mrtions  that  the 
defense  team  would  throw  around  —  the  allega¬ 
tions  and  your  questions,”  he  said.  “We  sometimes 
didn’t  want  to  sink  that  low.” 

Unfortunately,  he  said,  the  press  published  them 
anywa)'. 

“No  comment  meant  everything  to  us  other  than 
yeah,  that’s  right,  yeah,  that’s  true,  yeah,  you  got  us,” 
he  said. 

“Let  me  just  tell  you  something  you  may  not 
know,  the  things  you  write  and  the  things  you 
say  .  .  .  they  hurt.  You  write  those  negative  articles 
about  people  calling  me  inept,  incompetent  and  stu¬ 
pid,  and  1  take  it  personally.  It  hurts  me  when  you 
write  about  unfounded  allegations  based  on  rumor.” 

Darden  said  he  found  most  reporters  covering 
the  trial  to  be  lazy,  and  lacking  the  desire  to  travel 
outside  their  offices  to  track  down  the  information 
they  need. 

“They  sit  in  their  offices,  on  the  telephone  and 
conduct  investigations,  gathering  information  from 
the  telephone  from  the  office,”  he  said.  “Some  of 
your  reporters  are  lazv'  and  they  won’t  get  off  their 
cans  and  walk  across  the  street  to  find  out  what  the 
truth  is,  and  that  is  sad.” 

SOME  PRAISE 


“Do  you  realize 
you  were  being 
pimped  by  the  defense 
team,  and  that 
every  day  they  used 
you  to  communicate 
to  the  jury?"' 


PIMPS'  FOR  THE  DEFENSE  TEAM 

“When  you  reflect  back  to  the  trial,  were  you 
used?  Do  you  realize  you  were  being  pimped  by  the 
defense  team,  and  that  every  day  they  used  you  to 
communicate  to  the  jury?”  he  asked.“Did  you  know 
you  were  being  used  to  destroy  justice  and  pre¬ 
clude  justice  in  the  O.J.  Simpson  case?” 

He  criticized  the  Los  Angeles  Times  for  having 
“some  kind  of  pipeline”  to  Cochran’s  office,  because, 
he  said,  there  were  so  many  one-sided  articles  about 
the  trial  that  the  pajx;r  almost  never  saw  it  from  the 
defense  perspective. 

“Did  you  have  a  reporter  sitting  there  in  his  office 
all  day  sipping  coffee?”  he  said.  “You  would  say  the 
prosecution  wasn’t  talking.  Okay,  we  weren’t  talk¬ 
ing,  so  what?  Does  that  mean  you  are  to  distort  what 
happened?” 

Darden  was  critical  of  reporters’  excuse  for  pub¬ 
lishing  what  he  believed  to  be  one-sided  stories  — 
especially  the  line,  "We  have  to  go  with  what  we 
have.” 


Darden  commended  the  press  for  giving  his 
book  fair  reviews  and  somewhat  restoring  his 
image  following  the  trial. 

The  press,  he  said,  is  important  to  him  because  it 
does  hold  government  officials  to  some  standards 
of  conduct  which  he  believes  is  important. 

“Just  be  careful,  think  about  the  families,  think 
about  the  people  you  are  writing  about,”  he  said. 
“And  I  want  you  to  make  a  pn)mise  to  me  today  that 
you  will  not  write  anything  bad  about  me  again.” 

After  the  luncheon,  he  was  asked  what  solid  solu¬ 
tions  he  has  to  improve  reporting  and  decision 
making  for  editors. 

“It’s  just  priority.  . . .  You  have  to  make  a  con¬ 
scious  decision  and  question  what  kind  of  paper 
you  want  to  be,”  he  said. “Do  you  want  to  be  on  the 
low  end  or  high  end?  Really,  I  like  reading  the  news¬ 
papers  when  the  words  are  a  bit  difficult,  you  know 
what  I  mean?” 

To  applause  and  laughter  at  the  close  of  his  talk, 
Darden  said  to  the  editors:  “The  gloves  fit,  you  knew 
damn  well  the  gloves  fit.”  ■ 
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BY  DEBRA  GERSH  HERNANDEZ 


Improving  Election 
Reporting 


•^EEMS  AS  though  each  presidential  election 
rings  complaints  about  how  the  campaigns  were 
overed  and  promises  to  do  things  differently  next 
me. 

Four  years  ago,  a  handful  of  media  outlets,  notably 
le  Charlotte  (N.C.)  Obsertvr,  began  experimenting 
gth  ailed  civic  joumalism.The  basic  idea 

was  to  bnng  citizens  into  the  process,  making  the 
reporting  in  print  and  on  broadcast  media  more  rel¬ 
evant  to  their  lives. 

While  civic  journalism  has  more  than  its  share  of 
critics,  many  of  the  principles  it  espoused,  perhaps 
more  radically  four  years 
ago  than  it  does  today,  are 
being  incorporated  into 
this  year’s  coverage. 

During  a  recent  week¬ 
end-long  retreat  in  Reston, 
Va.,  hosted  by  the  Pew 
Center  for  Civic  Journal¬ 
ism  and  the  Nieman  Foun¬ 
dation,  political  joumaRsts 
discussed  their  own  cover¬ 
age  and  the  future  of  election  reporting. 

Cleveland  Plain  Dealer  editor  David  Hall,  for 
example,  said  he  has  been  “fiercely  ambivalent” 
about  the  notion  of  civic  journalism,  noting  that 
“what  we’re  talking  about  is  improving  the  quality 
of  our  reporting.  Call  it  what  you  want. 

“We’ve  gotten  some  good  from  our  venture,”  he 
said  of  the  Plain  Dealer's  project  with  local  TV  and 
public  radio  stations. 

The  core  of  the  Cleveland  project  was  a  series  of 
polls,  but  Hall  explained,  “We  try  to  do  polling  not 
just  to  publish  the  results.  We  try  to  get  information 
to  do  reporting  better.” 

'While  Hall  said  news  staffers  figured  they  would 
see  welfare,  crime,  and  the  economy  surface  as 
issues  of  concern  to  citizens,  they  were  surprised  to 
see  that  the  public  also  was  interested  in  civility  and 
the  worth  of  the  candidates. 

“I  think  this  has  had  an  impact  on  how  we  con¬ 
duct  some  of  our  reporting,"  he  added. 

Once  the  election  is  over.  Hall  said  the  paper  will 
evaluate  the  project,  and  while  he  did  not  know  if  it 
would  do  it  again,  he  did  say  it  yielded  “more  sub¬ 
stantive  and  thoughtful  reporting.” 

“It  will  take  a  great  deal  of  effort  to  continue,” 
Hall  said. 

At  the  Orange  County  Register,  government  and 
politics  team  leader  Joe  Ames  explained,  a  poll 
helped  identify  the  three  main  issues  of  concern  to 
voters:  economic  security/jobs;  education;  and  taxes 
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Journalists  discuss 
the  future  of 
covering  political 
campaigns 


and  the  deficit. 

Story  packages  featuring  the  candidates’  policies 
and  positions  on  these  issues  gave  the  paper  “a  lot 
of  substance  in  the  midst  of  conventions  that  had  lit¬ 
tle  news,”  Ames  said,  explaining  that  the  Register 
gave  these  topics  a  page  each  day  during  the  Repub¬ 
lican  and  Democratic  conventions. 

The  paper  also  hosted  a  series  of  “citizens’  juries,” 
featuring  10  to  12  people  on  various  sides  of  issues 
talking  to  each  other. 

“If  we’re  going  to  tap  into  what  citizens  think 
about,  we  have  to  give  them  the  power  and  let  them 
speak,”  he  said,  noting  that  taking  it  out  of  journal¬ 
ists’  hands  does  raise  questions  about  who’s  setting 
the  agenda. 

“We’re  not  abrogating  the  reporter’s  responsibil¬ 
ity.  In  some  instances,  we’re  giving  more  authority  to 
citizens,”  Ames  said. 

“How  you  frame  the  issue  and  what  you  report  is 
what  this  is  about,”  he  noted.  “It’s  not  for  prizes,  it’s 
for  changing  coverage.” 

Tara  Murphy,  coordinator  of  the  People’s  Voice 
project  at  WBUR-FM  in  Boston,  explained  that  her 
station’s  project  with  the  Boston  Globe  helped 
them  to  tap  into  the  difficult-to-cover  citizens’ 
agenda  and  its  ambiguities  early  on. 

Although  candidate  participation  was  sometimes 
difficult  to  secure,  Murphy  said  that  stories  about 
the  series  of  citizens’  forums  were  well  received. 

“People  were  pleased  to  see  their  agenda  repre¬ 
sented,”  she  said.  “They  wanted  to  see  how  the  can¬ 
didates  would  address  them.” 

The  “biggest  difficulty 
now,”  however,  is  to  meld  the 
People’s  Voice  reporting  into 
the  regular  election  coverage 
so  that  it  becomes  a  “more 
integral,  important,  and 
accepted  part  of  our  report¬ 
ing,”  Murphy  added. 

In  a  written  evaluation  of 
the  Boston  project,  Murphy 
reported  that  the  public 
responded  well  to  this  kind  of 
reporting  and  that  reporters 
“felt  that  the  poll  and  the  dis¬ 
cussion  groups  organized  as 
part  of  the  project  were  pow¬ 
erful  reporting  tools  that  sig¬ 
nificantly  improved  their  cov¬ 
erage  of  the  New  Hampshire 
primary.” 

Richard  Harwood,  presi- 


"We  try  to  do  polling  not  just  to 
publish  the  results.  We  try  to 
get  information  to  do  reporting 
better." 

—  David  Hall,  Cleveland 
Plain  Dealer  editor 
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dent  of  the  Harwocxl  Group  in 
Washington,  urged  media  compa¬ 
nies  participating  in  these  projects 
not  to  focus  only  on  voters,  but  to 
include  nonvoters  in  the  mix  as 
well. 

In  his  comments  to  the  group, 

Harwood  noted  that  “if  things  con¬ 
tinue  down  the  current  path  to  the 
election,  we  will  be  missing  impor¬ 
tant  issues  and  the  absolute  essence 
of  people’s  concerns. 

“In  their  place,  the  candidates  are 
creating  the  illusion  they  are  deal¬ 
ing  with  people’s  concerns,”  he 
added.  “Both  candidates  are  missing 
a  historic  opportunity  to  lead  Amer¬ 
ica  through  a  period  of  change.” 

For  example,  Harwood  said  that 
by  promising  tax  cuts,  both  Presi¬ 
dent  Clinton  and  Bob  Dole  are  “cre¬ 
ating  the  illusion  they  are  dealing 
with  the  deep,  deep  changes  in  the 
economy,”  a  promise  he  likened  to 
“hush  money.” 

“If  you  can’t  get  your  concerns  addressed,  here’s 
some  hush  money,”  he  said,  pointing  out,  however, 
that  “people  feel  the  economy  is  pulling  them 
under.” 

In  addition,  Harwood  noted  that  it  is  unfortunate, 
but  the  candidates  “are  playing  to  eke  out  a  win, 
rather  than  to  lead.  If  they  did  lead,  they  would  find 
a  deeply  tom  but  receptive  public  yearning  for  new 
leadership.This  campaign  is  the  antidote  to  that.” 

In  his  report  for  the  Pew  Center’s  Citizens  Elec¬ 
tion  Project,  “America’s  Stmggle  Within,”  Harwood 
also  found  that  people  also  are  discontent  with  the 
media  and  are  simply  turning  away  in  fmstration 
iE&P,¥eh.  24,p.  11). 

Campaign  Study  Group  president  Dwiglit  Morris 
conducted  a  study  called  “No  Show  ’96”  for  North¬ 
western  University’s  Medill  School  of  Journalism 
and  Wl'l'W  in  Chicago.  As  the  name  implies,  the 
report  looked  at  nonvoters. 

,\mong  its  findings,  the  report  found  that  more 
than  a  quarter  of  nonvoters  read  a  newspaper  nearly 
every  day  and  about  half  watch  a  TV  news  program 
about  as  frequently.  Further,  44%  read  news¬ 
magazines  and  72%  watch  newsmagazine  shows  on 
television. 

Morris  explained  that  in  the  roughly  two-and-a- 
half  months  until  the  election,  the  candidates  likely 
will  spend  about  $60  million  to  $70  million  on 
advertising  in  an  attempt  to  reach  the  approxi¬ 
mately  1 1%  of  undecided  voters. 

“It’s  no  surprise  that  the  candidates  are  not  talk¬ 
ing  about  broad-based  issues,”  he  explained.“They’re 
looking  for  wedge  issues  to  divide  this  1 1%.” 

Just  as  coverage  of  crime  and  economic  instabil¬ 
ity  may  be  convincing  people  they  need  to  be  more 
concerned  about  these  issues  than  necessary,  Morris 
cautioned  that  the  media  should  think  about  how 
they  cover  the  political  process. 

For  example,  most  coverage  focuses  on  political 
advertising  and  television,  but  that  is  only  a  small 
part  of  the  campaign  budget,  he  said. 


“We  need  to  talk  about  what 
really  drives  this  process,”  Morris 
said.  “If  we  get  a  discussion  going 
about  what  politics  is,  we  will  all  be 
far  better  served.” 

Baltimore  Sun  columnist  Jules 
Witcover  pointed  out  that  candi¬ 
dates  used  to  save  their  negative 
advertising  for  the  end  of  the  race, 
often  when  their  opponents  had 
no  time  to  reply. 

“Now  they  come  out  of  the  gate 
with  negative  ads,”  he  said. 

Washington  Post  columnist 
David  Broder  said  he  thinks  it  is 
“wonderful”  that  television  is 
pulling  away  from  political  conven¬ 
tions,  ironically  disowning  its  own 
creation. 

Further,  he  maintained  that 
while  the  presidential  election 
stor>'  has  been  pretty  well  decided, 
there  still  are  good  stories  coming 
out  of  the  battle  for  Congress  and 
surrounding  the  internal  tensions 
within  the  parties. 

Broder,  however,  said  he  has  never  lielieved  much 
in  journalism  agenda  setting. 

“Politicians  set  the  agenda,”  he  commented.  “We 
ought  to  write  about  issues  with  a  good  sense  of 
modesty  about  our  ability  to  get  it  on  the  agenda.” 

John  Mashek,  a  visiting  professional  scholar  at  the 
Freedom  Forum  First  Amendment  Center  at  Vander¬ 
bilt  University,  said  he  believes  the  “so-called  ad 
watches  are  getting  better  all  the  time”  and  he 
wished  that  “television  stations  would  do  more.” 

“Identifying  these  ads  and  commercials  for  what 
they  are  is  good,”  he  said. 

Further,  Mashek  said  he  would  like  to  see  more 
stories  done  by  reporters  out  on  the  street  talking  to 
people. 

“I’d  like  to  see  more  about  what  voters  are  think¬ 
ing,”  he  said,  adding  there  should  be  more  unfiltered 
coverage  of  the  candidates  because  the  public  is 
interested  in  “seeing  what  the  candidates  have  to  say 
in  their  own  words.” 

The  “truth  boxes”  or  ad  watch  features  started  at 
the  Los  Angeles  Times  in  1986  and  really  took  hold 
in  1990,  according  to  former  Newsweek  correspon¬ 
dent  Tom  Rosenstiel,  now  a  consultant  for  the  Pew 
Charitable  Trust,  where  he’s  designing  a  project  for 
journalists  to  raise  journalism  standards. 

“That  is  significant  because  before  1990,  political 
reporters  did  not  look  at  advertising,  so  there  was  a 
disconnection  between  the  reporting  and  what 
people  saw,”  he  explained. 

These  truth  boxes,  which  analyze  campaign  com¬ 
mercials  for  veracity,  also  have  led  to  journalists 
injecting  themselves  into  the  political  process  in  a 
new  way,  Rosenstiel  added. 

“They  go  from  being  a  color  commentator  in  the 
booth  to  being  a  referee  on  the  field,”  he  said,  noting 
that  they  had  to  “cross  a  line  to  do  that.” 

The  original  intent  of  the  boxes  was  to  indicate 
when  political  rhetoric  was  correct,  but  in  the  six 
years  since  they  took  hold,  Rosenstiel  said  the  result 


“Politicians  set  the  agenda. 

We  ought  to  write  about  issues 
with  a  good  sense  of  modesty 
about  our  ability  to  get  it  on  the 
agenda." 

—  David  Broder,  Washington 
Post  columnist 


18  Editor  &  PuBUSHER  ■  October  5, 1996 


i 


or 


R 


YEAR  BOOK 


The  Most  Comprehensive  Source  of  Information  About  Newspapers 
and  the  Newspaper  Industry  Worldwide 

•  The  Newspapers  •  The  People  •  The  Equipment  •  The  Supplies  ...and  much,  much  more! 


Look  at  these  NEW  and  ENHANCED  FEATURES: 

•  NEW!  E-Mail  and  Web  site  listings  are  now  part  of  the 
standard  data  included  for  dailies  in  the  U.S.  and 
Canada. 

•  EXPANDED  listings  of  alternative,  Hispanic  and  Jewish 
weeklies. 

•  NEW!  Interactive  products  and  services  listings. 

•  EXPANDED  Foreign  correspondents  in  the  U.S. 

•  EXPANDED  newspaper  ad  rep  listings,  including 
national,  state  and  foreign  contacts. 

•  NEW!  You  can  now  sort  labels  by  group  affiliation  AND 
newspaper  rep  (CD-ROM  with  listing  capabilities). 

•  ENHANCED,  user-friendly  exporting  functions  (CD-ROM 
with  listing  capabilities). 

PART  1 

•  Section  I  -  U.S.  Dailies 

•  Section  II  -  U.S.  Weeklies  and  Special  Newspapers 

•  Section  III  -  Canadian  Newspapers 

•  Section  IV  -  Foreign  Newspapers 

•  Section  V  -  News,  Picture  and  Syndicated  Services 

•  Section  VI  -  Newspaper  Equipment  /Interactive  Products 

and  Services 

•  Section  VII  -  Other  Organizations  and  Industry  Services 

Find  the  -people  you  really  need  with  comprehensive  lists  of 
names,  titles,  areas  of  responsibility,  address,  phone  and  fax 
numbers.  Data  for  sections  I  and  III  include  area  population, 
circulation,  subscription  rates,  advertising  rates,  special  edi¬ 
tions/sections,  mechanical  specifications  and  more. 

PART  2  -  WHO’S  WHERE 

This  handy  directory  iets  you  look  up  newspaper  industry 
personnel  by  name.  Look  for  people  from  general  interest 
daily  and  weekly  newspapers  as  well  as  syndicates  and 
groups.  You’ll  find  titles,  company  affiliation  and  phone  num¬ 
bers  for  the  most  influential  people  in  the  industry. 

CD-ROM 

•  Improved  Exporting  Functionality 

•  Improved  Windows  Performance 
This  3rd  issue  on  CD-ROM  is  the  best  yet!  A  fully 
indexed,  searchable  database  allows  you  to  pull  out  Ye 
Book  information  with  the  criteria  you  select.  The  simple, 
menu-activated  search-and  display  capability  makes  findin 
and  compiling  data  easy. 

All  the  data  can  be  exported  to  your  computer  in  a  wide 
range  of  formats,  including  Word  Perfect,  Lotus,  DBF,  ASCII, 
etc. 

The  CD-ROM  can  be  purchased  with  listing  capabilities,  too. 
Customize  mailing  lists  for  each  of  your  communications  pro¬ 


jects. 

The  Year  Book  CD-ROM  includes  all  the  Year  Book  data  for 
U.S.  Dailies,  U.S.  Weeklies,  Canadian  Newspapers,  Foreign 
Newspapers,  Mechanical  Equipment  and  Who’s  Where  sec¬ 
tions  ...  names  of  contacts  and  their  areas  of  responsibility, 
plus  other  critical  information  about  newspapers,  newspaper 
suppliers  and  service  companies. 

For  answers  to  technical  questions  about  the  CD-ROM,  call 
(212)  675-4380,  ext.  506. 

PRICING 

E&P  Year  Book  Part  1  and  Part  2  Who’s  Where:  $1 25 

E&P  Year  Book  Part  1  Only:  $115 

E&P  Year  Book  Part  2  “Who’s  Where”  Only:  $35 

E&P  Year  Book  Part  1  and  2  AND  CD-ROM  without  listing 

capabilities:  $495 

E&P  Year  Book  Part  1  and  2  AND  CD-ROM  with  listing  capa¬ 
bilities:  $895 

Network  versions  of  the  CD-ROM  are  available.  Please  call 
(212)  675-4380,  ext.  509  for  pricing. 

ORDER  NOW 

Mail  your  order  ar)d  payment  to:  Editor  &  Publisher  Year  Book, 
11  W.  19th  St,  New  York,  NY  1001 1-4234.  Or  to  charge  your 
order  to  your  Visa/MC  account 
Payments  must  accompany  all 
orders.  NY,  CA,  DC  and  Canada 
add  appropriate  tax.  Please  sup¬ 
ply  proper  street  address  for 
UPS  delivery.  No  deliveries  will 
be  made  to  P.O.  boxes.  All 
remittance  must  be  i 
U.S.  dollars. 


Look  for  the  convenient  order  card  in  this  issue  of  E&P. 


has  been  both  “instructive  and 
unfortunate." 

Although  many  newspapers  and 
broadcast  stations  run  these  fea¬ 
tures,  they  do  not  do  so  systemati¬ 
cally  and  there  is  no  discipline  as  to 
how  they  are  done,  he  said. 

“They  have  little  to  do  with  the 
truth. They  have  evolved  into  strate¬ 
gic  analysis.  They  are  film  criticism 
rather  than  checking  the  facts,” 

Rosenstiel  commented,  adding  that 
“analyzing  policy  rhetoric  is  most 
important  and  the  thing  we  do  least 
well.” 

While  he  thinks  such  truth  boxes 
are  a  “great  idea,”  Rosenstiel  said  he 
was  “sad  to  say  that  in  the  six  years 
they’ve  been  in  force,  we’ve 
mucked  it  up.” 

New  Yorker  correspondent 
Michael  Kelly  said  he  likes  the  idea 
of  ad  watches  in  principle,  but 
agreed  that  they  have  become 
flawed. 

There  are  two  kinds  of  ads  policed;  those  that  are 
simply  not  true  and  those  that  are  negative,  he 
explained. 

Regarding  false  ads,  “truth  boxes  have  become 
part  of  the  structural  coverage.  They  are  a  way  in 
which  to  say  if  a  candidate  is  telling  the  truth  or  not. 

“The  problem 
is,”  he  continued, 
“that  removes  the 
obligation  of  the 
news  organization 
to  do  that  in  a 
larger,  more  seri¬ 
ous  way.” 

In  addition, 
Kelly  said,  the 
boxes  are  “asking 
people  to  render  a 
complex  decision 
in  a  forum  that  is 
not  suited  to  it.  It  is 
very  difficult  to 
do,  and  it  does  not 
lend  itself  to  two 
or  three  lines  in  a 
truth  box.” 

The  subtlety  of 
misleading  state¬ 
ments  is  particu¬ 
larly  difficult  to 
address  in  the  lim¬ 
ited  space  of  an  ad 
watch  box,  he 
added. 

“It’s  hard  to  get 
at  motivations  and 
the  way  they’re 
shading  the  truth 
in  something  as 
limited  as  two  or 
three  sentences,” 


he  noted. 

Negative  advertising  is  even 
more  problematic,  Kelly  continued, 
pointing  out  that  he  is  not  against 
it,  but  that  judgments  by  the  press 
are  “wholly  subjective”  and  do  not 
have  much  to  do  with  whether  the 
ad  is  true  or  not. 

“I’m  not  sure  that  it’s  a  reporter’s 
judgment  call  to  make,”  he  said, 
adding  that  he  would  make  excep¬ 
tions  for  “egregious  outrages.” 

“Aesthetic  or  moral  judgments 
are  not  necessarily  helpful,”  Kelly 
remarked,  but  he’d  hate  to  see  the 
truth  boxes  disappear  since  they 
are  “better  than  nothing.” 

Kathleen  Hall  Jamieson,  director 
of  the  Annenberg  Public  Policy 
School  at  the  Annenberg  School  for 
Communication,  suggested  that 
reporters  writing  ad  watches  adopt 
more  precise  words  for  describing 
the  advertising. 

For  example,  instead  of  indicat¬ 
ing  that  an  ad  is  “correct,  but,”  Jamieson  suggested 
writing  that  the  ad  “does  not  give  the  whole  story.” 
Or,  instead  of  saying  an  ad  is  “misleading,”  say  that  it 
“invites  a  false  inference.” 

In  addition,  Jamieson  pointed  out  that  when  inac¬ 
curacies  occur  in  political  advertising,  they  usual!)' 
are  repeated  in  speeches,  direct  mail  pieces  and 
other  communications  from  the  candidate. 

The  solution,  she  said,  is  to  “use  the  claim  in  the 
ad  as  a  jumping-off  point  to  show  it  is  thematic 
throughout  the  campaign.  It  could  be  an  entree  to  a 
discussion  of  substantive  issues.” 

Jamieson  also  suggested  doing  a  broader  analysis, 
a  “whole-issue  view,”  and  reminded  participants  that 
“visuals  can  be  as  misleading  as  the  verbal.” 

Veteran  television  producer  Ed  Fouhy,  executive 
director  of  the  Pew  Center,  pointed  out  that  most  ad 
watch  writers  focus  on  the  script,  but  prtxlucers 
look  at  the  pictures  and  the  music  and  the  words 
are  last. 

“Most  writers  look  at  TV  ads  inside  out,”  he  noted, 
adding  that  most  people  “watch  television,  not  listen 
to  it.” 

Media  doing  civic  journalism  need  to  “get  beyond 
town  meetings,”  Citizens  Election  Project  executive 
director  Stan  Cloud  commented,  since  it  is  “naive  to 
think  candidates  and  their  handlers  will  participate 
out  of  civic  duty.” 

The  balance  of  power  shifted  from  the  press  to 
the  candidates  in  the  1980s,  and  “today,  we  are 
almost  unbelievably  manipulated,  compared  to  the 
1960s  or  ’70s,”  Cloud  added. 

Former  Chicago  Tribune  political  correspondent 
Jon  Margolis  countered  that  the  problem  is  that 
there  is  little  the  press  can  do  about  it. 

ITiat  the  public  does  not  care  that  Bob  Dole  has 
not  had  a  press  conference  since  March,  or  much 
about  public  affairs  at  all,  is  as  much  responsible  for 
the  media’s  loss  of  power  as  the  campaign  handlers 
of  the  1980s,  he  noted. 

“The  only  thing  we  can  do  is  do  a  good  job  — 


Baltimore  Sun  columnist  Jules 
Witcover  pointed  out  that 
candidates  used  to  save  their 
negative  advertising  for  the 
end  of  the  race,  often  when 
their  opponents  had  no  time 
to  reply.  "Now  they  come  out 
of  the  gate  with  negative  ads," 
he  said. 
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expose  injustice,  write  good  stories,”  Margolis  said. 

Participants  also  noted  that  sometimes  the  timing 
for  town  hall  meetings  makes  it  impossible  for  can¬ 
didates  to  attend  and  that  they  will  start  coming 
when  it  hurts  tliem  not  to  come. 

Orange  County’s  Ames  commented  that  the  “real 
challenge  is  making  issues  stories  as  interesting  as 
Dick  Morris,”  the  former  Clinton  political  adviser 
who  resigned  after  an  alleged  tryst  with  a  call  girl  at 
a  Washington  hotel. 

Another  facet  new  to  this  year’s  presidential  elec¬ 
tion  is  the  proliferation  of  online  media. 

“Online  has  not  revolutionized  politics  in  1996, 
but  don’t  give  up  on  it,”  said  Mike  Riley,  senior  cor¬ 
respondent  for  the  All  Politics  online  site. 

“The  indications  are  there  is  a  lot  of  potential,”  he 
said.“This  medium  offers  a  new  way  to  tell  the  story, 
to  bridge  the  disconnection  gap,”  particularly  with 
scxalled  Generation  X. 

The  key  is  the  interactivity  and  participation  by 
users,  who  want  to  debate  but  didn’t  have  a  forum 
before,  Riley  explained. 

The  fact  that  online  politics  is  both  enriching  and 
fun  also  helps,  he  said,  noting  that  the  way  many 
other  media  cover  politics  "takes  a  lot  of  the  fun  out 
of  it.  We  should  think  about  that.” 

Riley  does  not  believe  online  will  replace  televi¬ 
sion  or  print  media,  but  he  does  see  it  as  an 
enhancement,  a  complement  to  the  traditional 
media. 

PoliticsUSA  co-founder  Doug  Bailey  does  not  con¬ 
sider  his  online  service  a  journalistic  enterprise, 
although  that  is  part  of  what  it  does. 

“We  created  a  home  for  people  online  who  are 
interested  in  politics  and  want  to  participate,”  he 
said. “It’s  a  two-way  street.” 

Nevertheless,  Bailey  warned  people  not  to  be  mis¬ 
led  by  the  “high  glitz”;  the  number  of  people  who 
can  receive  the  service  is  limited,  and  the  technol¬ 
ogy  is  costly. 

Online  is  the  future,  though,  he  said. 

“We  are  in  the  business  of  creating  a  new  com¬ 


munications  medium,”  Bailey  said.  "What  you  see 
now  in  little  snippets  will  become  commonplace  in 
the  future.” 

And  the  changes  will  come  not  only  to  journal¬ 
ism,  but  to  politics  as  well,  Bailey  noted. 

The  California  Voter  Foundation  is  utilizing  online 
media  to  effect  politics  now,  to  clean  it  up  by  mak¬ 
ing  data  easily  available  to  the  public  and  to  make  it 
less  expensive  for  candidates  to  become  involved, 
according  to  executive  director  Kim  Alexander. 

An  integral  part  of  the  election-year  coverage 
now  includes  the  presidential  and  vice  presidential 
candidates’  debates. 

“Unfortunately,  journalists  often  cover  the  debates 
like  any  other  political  speech,”  remarked  Fouhy, 
who  has  produced  several  of  the  debate  programs. 
“They’re  not  so  good  at  seeing  the  debates  as  others 
do.” 

Fouhy  said  that  the  atmosphere  surrounding  a 
debate  is  “electric.  I’ve  never  seen  the  tension  that 
surrounds  TV  debates.” 

Fouhy  also  has  not  seen  coverage  of  that  behind- 
the-scenes  action,  except  in  books  after  the  fact. 

In  addition,  he  said  that  journalists  should  demand 
to  see  the  pre-debate  contract,  which  is  secret  but 
should  not  be. 

"The  American  people  deserve  to  know  what  is 
in  that  contract,”  he  said. 

With  this  the  third  presidential  debate  in  a  row, 
Margolis  said,  not  only  do  the  candidates  and  press 
expect  them  now,  so  does  the  public. 

A  lot  of  undecided  voters  wait  until  after  the 
debates  to  make  up  their  minds,  he  said  of  their 
importance. 

Over  the  past  few  years,  however,  Margolis  said 
that  too  many  of  the  reporters  covering  the  debates 
have  become  theater  critics,  discussing  more  how 
the  candidates  performed  than  the  substance  of 
what  they  said. 

“It’s  the  political  reporter  as  TV  critic  rather  than 
as  discusser  of  substance,”  he  said. 

(See  Election  on  page  39) 
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NEWSPEOPLE  IN  THE  MEWS  •  compiled  by  i an  e.  an derson 


JIM  WITT,  44, 

publisher  of  the 
Northeast  Tarrant 
County  edition  of 
the  Fort  Worth 
Star-Telegram,  has 
been  named  exec¬ 
utive  editor  and 
vice  president. 

MEUNDA  GIPSON,  manager  of  new 
media  analysis  at  the  Newspaper 
Association  of  America,  has  been  pro¬ 
moted  to  director  of  new  media  busi¬ 
ness  development. 

TERESA  J.  GAINES,  a  former  legal 
affairs  writer  at  the  San  Bernardino, 
Calif.,  Sun,  has  joined  the  corporate  ser¬ 
vices  division  of  Hill  and  Knowlton  Los 
Angeles. 

TIM  KELLY,  editor  and  senior  vice 
president  of  the  Lexington  Herald- 
Leader,  has  been  promoted  to  publish¬ 
er. 

He  succeeds  LEWIS  OWENS,  who 
becomes  publisher  emeritus. 


LEOK  LEVITT  NAKCY  LEWIS 


Herald's  editorial  board,  has  been  na¬ 
med  editor  of  Opiniones,  El  Nuet>o 
Herald's  daily  editorial  section. 

JAMES  E.  BIBLE,  director  of  the  New 
Horizons  Group,  a  division  of  the 
Pottsville  (Pa.)  Republican  and  Evening 
Herald,  has  been  appointed  vice  presi¬ 
dent  and  general  manager  of  the  Times 
Publishing  Co.,  Erie,  Pa. 

LIZA  GROSS,  an  instructor  at  Florida 
International  University  in  North  Miami 
where  she  trained  professional  journ- 
lists  and  lectured  in  Latin  American 
countries,  has  been  named  publisher  of 
Exitof,  the  Chicago  Tribune's  free 
Spanish-language  weekly  newspaper. 


CATHY  DAVIS 


SUSAN  K.  HOLLADAY,  chief  finan¬ 
cial  officer  of  Knight-Ridder  Financial, 
has  been  appointed  vice  president  and 
chief  fmancial  officer  of  the  San  Jose 
Mercury’  News. 

SANDRA  MATSVMOTO,  circula¬ 
tion  marketing/regional  home  delivery 
manager  at  the  Mercury  News,  was  pro¬ 
moted  to  circulation  director. 

RAMON  A.  MESTRE,  a  columnist  at 
the  Miami  Herald  and  Miami  El  Nuem 
Herald,  and  a  member  of  the  Miami 


NANCY  LEWIS,  single  copy  sales  man¬ 
ager  at  the  Virginian-Pilot,  Norfolk,  has 
been  named  circulation  marketing  man¬ 
ager. 

MARY  WHELCHEL,  a  team  man¬ 
agement  coach,  was  appointed  single 
copy  sales  manager. 

JACK  HEYL,  classified  advertising 
manager  at  the  Pittsburgh  Post-Gazette, 
has  been  appointed  classified  advertis¬ 
ing  manager  at  the  Toledo  Blade. 

JAY  KOWALSKI,  classified  advertis- 
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ing  manager,  was 
named  national 
advertising  man¬ 
ager. 

CATHY  DAVIS, 

vice  president  of 
advertising  at 

JACK  HEYL 

Phoenix 

Newspapers  Inc., 
has  been  promoted  to  the  position  of 
senior  vice  president  of  maiketing  and 
development. 

RICHARD  COX,  vice  president  of 
circulation,  was  named  vice  president 
of  operations  and  product  manage¬ 
ment. 

PAM  JOHNSON,  managing  editor, 
was  appointed  vice  president  of  news 
and  executive  editor. 

JON  HELD,  deputy  financial  officer, 
becomes  chief  financial  officer. 

He  succeeds  DON  ZABEK,  who  was 
named  director  of  newsprint  purchas¬ 
ing  at  Central  Newspapers,  parent  of 
Phoenix  Newspapers  Inc. 

DAVID  ALLEY,  advertising  assistant 
director,  becomes  advertising  director. 

HOWARD  FINBERG,  senior  edi¬ 
tor/information  technology,  was 
appointed  director  of  information  tech¬ 
nology. 

DON  HENNINGER,  deputy  manag¬ 
ing  editor,  has  been  appointed  manag¬ 
ing  editor. 

LEON  LEVm,  who  joins  Phoenix 
Newspapers  from  the  Newspaper 
Association  of  America,  was  named  cir¬ 
culation  director. 

JUDITH  A.  BURRELL,  special  assis¬ 
tant  to  the  Secretary  of  Transportation, 
Federico  Pena,  has  been  named  senior 
vice  president  of  communications 
at  the  Newspaper  Association  of 
America. 

CHRISTOPHER  SCHROEDER,  32, 

director  of  corporate  strategy  at  the 
Washington  Post  Co.,  has  been  elected 
to  the  additional  position  of  treasurer. 


Correction 

A  SEPT.  7  Newspeople  in  the  News 
photo  was  misidentified  as  being 
DEBRA  WRIGHT,  who  was  named 
circulation  manager  at  the  Fayetteville 
(N.C.)  Observer-Times. 
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IN  BRIEF 


Fla.  adults 
favor  newspapers 

Anew  survey  of  Florida  residents 
indicates  that  over  80%  of  the 
state’s  adult  population  read  newspa¬ 
pers. 

Six  out  of  10  readers  subscribe,  three 
of  10  purchase  newspapers  from  a  rack 
or  store,  and  one  of  10  gets  a  pass-along 
copy,  according  to  the  study,  performed 
by  Oklahoma  City-based  Consumer 
Data  Service  and  commissioned  by  the 
Florida  Press  Association. 

The  study  also  found  that  main  news 
was  the  most-often  read  section,  fol¬ 
lowed  by  television  listings,  sports,  and 
special  sections  such  as  fashion,  home 
and  garden,  and  automobiles. 

Advertising  inserts  had  the  highest 
readership  of  all  advertising  categories 
mentioned. 

Times  Mirror 
reaches  pact 
with  Harcourt 

HARCOURT  general  INC.’S  pub¬ 
lishing  unit,  Harcourt  Brace  &  Co., 
will  acquire  from  Times  Mirror  Co.  the 
exclusive  rights  to  market  and  sell 
Mosby-Year  Book  professional  medical 
publications  in  most  parts  of  the  world 
outside  the  United  States. 

Timothy  Hailstone,  who  has  been  the 
head  of  Times  Mirror’s  international 
professional  publishing  operations,  will 
join  Harcourt  Brace  as  chairman  and 
CEO  of  Harcourt  Brace  Publishers 
International. 

Harcourt  Brace  currently  publishes 
medical  and  other  health-related  b(K>ks 
and  journals  through  its  subsidiary,  W.B. 
Saunders  Co. 

Iowa  paper 
moves  to 
seven-day  run 

HE  TEIJEGRAPH  HERALD  of 
Dubuque,  Iowa,  converted  to  seven- 
day  publication  in  mid-September. 

The  newspaper  had  published  week¬ 
day  afternoons  and  weekend  mornings 
for  more  than  a  century. 

The  Telegraph  Herald  is  a  division  of 


family-  and  employee-owned  Wood¬ 
ward  Communications  Inc.,  of 
Dubuque. 

Concurrent  with  the  schedule 
change,  the  newspaper  unveiled  its  new 
logo  and  editorial  design,  developed  in 
consultation  with  design  expert  Daryl 
Moen  of  the  University  of  Missouri 
department  of  journalism. 


Newspaper 
gets  printing 
contract 

ONE-YEAR  printing  contract  from 
Shore  Marketing,  parent  company  of 
The  Source,  Madison,  Conn.,  has  been  a- 
warded  to  the  Day  of  New  London,  Conn. 
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ADVERTISING/PROMOTION 


BY  LAURA  REINA 

Classified  Ad 


Policy  Dispute 


The  boston  globe's  classified  ad  pol¬ 
icy  has  angered  an  advertiser  to  the 
point  where  letters  of  complaint  have 
been  sent  to  the  Federal  Trade 
Commission  (FTC)  and  the 
Massachusetts  attorney  general’s  office. 

PrimeNetiX  Corp.,  a  Wakefield,  Mass.,  agency  that 
specializes  in  automobile  advertising,  and  has  estab¬ 
lished  an  auto-shopping  site  on  the  Worid  Wide  Web 
(http:www.cablecars.com),  was  enraged  by  the 
Globe's  refusal  to  run  an  ad  containing  its  Internet 
address  in  the  pai>er  s  classified  section,  calling  it 
an  unfair  restraint  of  trade. 

“We’re  very  surprised  the 
Globe  took  a  position  like 
this,”  said  Neal  Bocian,  presi¬ 
dent  of  PrimeNetiX  Corp. 
and  Prime  Communications, 
the  advertising  agency  that 
placed  the  ad. 

According  to  Bocian,  one 
of  his  clients,  a  car  dealer¬ 
ship,  ran  a  full<olor,  quarter-page  ad  in  the  Aug.  10 
Globe  that  read,  “Visit  Central  Chrysler/Plymouth, 
Jeep/Eagle,  Pontiac/Saab,  Dodge  at  cablecars.com.” 

The  next  day,  Bocian  said  he  received  a  phone 
call  from  a  Globe  representative  stating  that  the 
newspaper  would  no  longer  permit  advertisers  to 
list  their  World  Wide  Web  addresses  that  take  up 
more  than  10%  of  the  space  of  the  display  classi¬ 
fied  ad. 

Bocian  said  he  redesigned  the  ad  for  the  follow¬ 
ing  Sunday  to  comply  with  the  policy,  but  the 
Globe  refused  to  run  ad.  This  time,  he  quoted  the 
Globe  as  telling  him  that  an  advertiser  must  adver¬ 
tise  specific  cars  with  prices. 

“Now  they’re  dictating  to  me  how  I  should 
advertise,”  Bocian  complained. 

Bocian  said  he  was  told  if  he  did  not  want  to 
comply  with  the  classified  regulations,  he  would 
have  to  run  an  ROP  (run  of  press)  ad  which  would 
cost  him  nearly  three  times  as  much. 

“They’re  setting  up  a  road  block  on  the  infonna- 
tion  superhighway,  and  setting  up  a  huge  toll 
booth,”  Bocian  remarked. 

Bocian  then  approached  the  Globe's  competitor, 
the  Boston  Herald,  which  ran  the  half-page  ad  in 
its  original  form. 

“And  the  Herald  has  more  to  lose  than  the 
Globe  because  they’re  not  backed  by  the  New  York 
Times”  Bocian  said. 

Bocian  said  he  has  not  heard  back  from  the  FTC 


or  attorney  general’s  office,  but  he  charged  the 
Globe  with  refusing  to  run  the  ad  specifically 
because  it  might  dilute  revenue  away  from  its  own 
Web  site. 

Rick  GuUa,  public  relations  director  for  the 
Globe,  reiterated  to  E&P  the  policy  that  his  paper 
will  not  run  classified  ads  that  do  not  list  specific 
cars  or  vehicles  for  sale. 

In  the  ad  that  was  rejected,  Gulla  said,  there  was 
mention  of  a  dealership,  but  no  cars.  The  ad  could 
have  run  in  a  different  section  of  the  newspaper  at 
a  higher  rate,  he  said. 

“We  do  not  accept  ads  for  ancillary  services  in 
the  automotive  classified  section,”  Gulla  said,  adding 
that  since  the  newspaper  established  its  own 
online  site  this  year,  it  has  been  developing  new 
guidelines.  He  said  new  Help  Wanted  classified 
policies  were  announced  in  May,  and  the  revised 
automotive  classified  policies  were  announced  in 
August  —  when  PrimeNetiX  Corp.  attempted  to 
place  the  classified  ad  in  question. 

Gulla  said  he  has  not  heard  from  either  the  FTC 
or  the  Massachusetts  attorney  general’s  office. 

Newspaper 
Cancels  Ad 

The  HELP-WANTED  ad  for  paid  movie  watching 
seemed  too  good  to  be  true  and  readers  found 
that  it  was,  the  Tacoma,  Wash.,  News  Tribune 
reported. 

Acting  on  readers’  complaints,  the  newspaper 
canceled  the  ad,  “Watch  Movies  for  Pay,”  after  being 
unable  to  contact  the  advertiser,  said  advertising 
director  Cathy  Brewis,  adding,  “We  couldn’t  get 
through  to  a  live  person.” 

Brewis  was  quoted  in  a  News  Tribune  story  as 
saying  that  her  investigation  revealed  that  anyone 
calling  the  phone  number  in  the  ad  heard  a  record¬ 
ed  message  from  the  “Mystery  Viewer  Employment 
Line.”  The  caller  was  instructed  to  ring  another 
number  with  a  Caribbean  region  area  code  and  a 
Sprint  long-distance  code. 

On  the  second  call,  job  seekers  were  treated  to  a 
20-minute  recorded  message  outlining  the  job  and 
how  to  apply  for  it,  which  included  paying  $20  for 
a  kit.  The  caller  was  billed  for  the  lengthy  long-dis¬ 
tance  call. 

“When  we  get  complaints,  we  act  on  them,” 
Brewis  said.  —  M.L.  Stein 


Advertiser 
questions. 
Boston  Globe’s 
nuitive  in  refitsin^ 
to  mn  ad 
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ADVERTISING/PROMOTION 
BY  LAURA  REINA 


Attracting 
^ung  Readers 


How  CAN  NEWSPAPERS  attract  more 
young  readers  and  bring  in  new 
sources  of  ad  revenue? 

The  answer  may  lie  in  a  relatively 
new  publication  called  Kidsville. 
Kidsville  was  started  three  years  ago  by  husband 
and  wife  team  Michael  and  JoAnne  Whelan.The 
paper  first  appeared  in  the  Raleigh-Durham-Chapel 
Hill  area  of  North  Carolina  (also  known  as  the 
Triangle  area),  and  has  a  monthly  circulation  of 
30,000. 

“We  have  averaged  over  $10,000  per  month  in 
advertising  revenue  since  the 
first  issue,"  said  Michael 
Whelan,  publisher. 

Kidsville  is  a  free  newspa¬ 
per,  geared  toward  pre-teen- 
aged  children  and  their  fami- 
lies.The  paper  started  off  as 
Kids  News,  but  the  Whelans 
had  to  change  the  name  of  the  paper  last  year 
because  it  was  already  trademarked  by  another 
publication. 

“The  mission  of  the  paper  is  to  encourage  chil¬ 
dren  to  read,  write,  express  their  opinions,  and 
interact  with  their  world,”  explained  Whelan. 

“It  is  no  secret  that  the  dailies  and  community 
papers  are  all  wondering  who  the  future  newspa¬ 
per  readers  will  be  and  yet  they  are  not  creating  a 
product  that  is  interesting  for  the  younger  reader. 

“They  are  pouring  millions  into  the  Internet 
without  knowing  how  to  generate  sustainable  rev¬ 
enue  and  yet  they  make  a  half-hearted  effort  at  get¬ 
ting  kids  interested  in  their  paper  through  the 
newspaper  in  education  (NIE)  programs.  Why  not 
give  tliem  their  own  newspaper?”  he  stated. 

Because  of  it’s  initial  kx:al  success,  the  Whelan’s 
tried  to  bring  Kidsville  to  a  larger  audience  by  fran¬ 
chising  the  paper.  So  they  sold  it  to  individuals  in 
three  other  cities.  Unfortunately,  this  arrangement 
didn’t  work  out  because  the  individuals  who 
bought  the  paper  couldn’t  sell  advertising,  Whelan 
said. 

Now  the  paper  is  syndicated  and  is  distributed 
monthly  as  a  free-standing  product.  Currently,  fif¬ 
teen  newspapers,  mostly  free  paper  publishers,  dis¬ 
tribute  Kidsville.  So  fir,  the  only  daily  that  distrib¬ 
utes  the  paper  is  the  Mankato,  Minn.,  Free  Press. 

The  local  newspapers  sell  the  advertismg  in 
Kidsville  and  keep  the  revenue.They  set  their  own 
advertising  rates  based  on  circulation.  Newspapers 
pay  the  Whelans  a  flat  fee  for  editorial  content 


Neivsfmpei^ 
aimed  at  kids  is 
now  syndicated 
nationally 


each  month;  they  also  supply  the  newspapers  with 
Kidsville’s  locally  tailored  front  covers. 

“I  can  supply  a  paper  that  looks  like  it’s  locally 
done,”  Whalen  said. 

’'XTialen’s  staff  provides  newspapers  with  most 
of  the  editorial,  but  there  are  a  few  smaller 
columns  (such  as  “Pet  Comer”  and  “Me  and  My”) 
that  are  left  open  so  papers  can  fill  them  with  local 
information  or  where  local  readers  can  interact. 

Whalen  is  hoping  to  expand  Kidsville’s  distribu¬ 
tion.  “It  should  and  could  be  an  insert.  It  should  be 
with  dailies.There’s  a  whole  new  source  of  oppor¬ 
tunity  with  this,”  he  said. 

The  Free  Press  began  distributing  Kidsville  last 
January.  “It’s  been  a  win-win  thing,”  said  Jay 
Thompson,  maiketing  director  of  the  Free  Press. 

The  Free  Press  doesn’t  use  Kidsville  as  an  insert. 
Instead,  it  distributes  the  paper  to  about  5,500  ele¬ 
mentary  students,  grades  kindergarten  through 
sixth,  in  their  public  or  private  school  classrooms. 
According  to  Thompson,  the  paper  has  been  very 
well-received  by  students  and  teachers. 

The  Free  Press'  retail  ad  staff  sells  the  ads  for 
Kidsville.  Some  advertisers  place  stand-alone  ads, 
and  some  sponsor  certain  features,  such  as  puzzles 
and  columns.The  ad  base  is  very  loyal  —  but  the 
paper  is  not  bringing  in  as  much  money  as  hoped, 
although  it  makes  some  profit,  said  Thompson. 

The  Free 
Press  plans  to 
expand  its  dis¬ 
tribution  of 
Kidsville  by 
bringing  it 
into  different 
school  dis¬ 
tricts.  During 
the  summer 
months,  the 
paper  distrib* 
uted 

Kidsville  via 
free-distribu^ 
tion  stands 
at  the  local 
’iTVlCAand 
McDonald’s, 
and  passed 
out  copies 
during  a 


r  > 


parade. 
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BY  JIM  ROSENBERG 


CCI  Europe 
Selling  In  America 

Among  European  publishing  sys-  unified,  though  physically  distributed,  news  and 
terns  vendors  showing  at  Nexpo  in  information  database  (fdfP.June  24, 1995,  p.  18). 
the  ’SHls,  Denmark’s  CCI  Europe  clear¬ 
ly  has  been  most  successful  selling  FIVE-STAGE  PAGINATION  ROLL-OUT 
into  the  North  American  market.  First  in  the  group  to  paginate,  the  Sun-Sentinel 


fort  l.auderdale 
Sun-Sentinel 
puffinutes 
f>rctduaUy, 
Iruins  seriously 


Among  European  pubushing  sys¬ 
tems  vendors  showing  at  Nexpo  in 
the  ’SHls,  Denmark’s  CCI  Europe  clear¬ 
ly  has  been  most  successful  selling 
into  the  North  American  market. 

New  this  year  were  its  NewsDesk  editorial  sys¬ 
tem,  developed  for  and  in  conjunction  with  a  large 
Scandinavian  daily  and  going  into  several  other 
sites  in  Northern  Europe.  Using  client-server  com¬ 
puting  and  an  Oracle  SQL  database,  the  system 
grew  out  of  CCI’s  NewsDesk  pagination  system. 
Workstations  include:  a  Windows  NT  client  using 
customized  Word  text  editing 
for  reporters  and  editors 
(copy  entry,  composition,  soft 
proofing),  the  Unix  (Sun 
Solaris  or  IBM  AIX)  client  for 
design  editors  (now  with  edi¬ 
torial  database  access)  and  a 
Macintosh  graphics  and  pic¬ 
ture  editing  client  integrating 
Illustrator,  Photoshop  and 
XPress,  as  well  as  editorial  functionality'  available 
via  X-windows. 

Nearing  completion  is  CCI’s  AdDesk  for  display 
ad  makeup.To  be  linked  to  NewsDesk  for  publica¬ 
tion  planning  and  output  sharing,  AdDesk’s  Oracle 
database  is  designed  to  handle  both  administrative 
information  and  elements  of  ad  content.  Ads  will 
be  built  on  Macs  with  functionality  comparable  to 
that  of  the  Mac  NewsDesk  client  and  are  managed 
and  paginated  on  NewsDesk  pagination  worksta¬ 
tions. 

In  addition  to  at  least  a  dozen  European  dailies, 
the  Toronto  Star,  Phoenix  Newspapers  and  the 
Fort  Lauderdale  Sun-Sentinel  have  begun  using 
CCI  pagination;  the  Orlando  Sentinel  and  San  Jose 
Mercury’  Neu’s  are  installing  it. 

At  Nexpo,  CCI  pn)moted  NewsDesk  pagination’s 
imaging  and  Internet  capabilities  on  a  Macintosh 
platform  and  its  bi-directional  links  to  System 
Integrators  and  Atex  fn)nt  ends. 

For  all  that  CII  brings  to  PNI’s  Phoenix  Gazette 
and  Arizona  Republic  as  a  next-generation  news¬ 
paper-pagination  and  Web-publication  system,  the 
company’s  biggest  North  American  project  is 
undoubtedly  its  work  for  Tribune  Co.,  for  which  it 
has  already  supplied  ad  systems  for  the  Chicago 
Tribune  and  the  Sun-Sentinel,  is  supplying  pagina¬ 
tion  for  those  same  papers,  the  Orlando  Sentinel 
and,  eventually,  pmbably  also  the  Newport  News, 
Va.,  Daily  Press,  and  will  create  for  all  four  dailies  a 


unified,  though  physically  distributed,  news  and 
information  database  (£'(^P,June  24, 1995,  p.  18). 

FIVE-STAGE  PAGINATION  ROLL-OUT 

First  in  the  group  to  paginate,  the  Sun-Sentinel 
reported  success  early  last  month  as  it  neared  com¬ 
pletion  of  the  first  of  five  stages  in  a  yearlong  pagi¬ 
nation  roll-out. Ad  layout  is  handled  by  the  CCI  sys¬ 
tem  installed  earlier  in  Fort  Lauderdale. 

For  editorial,  the  paper  retains  its  Atex  terminals. 

All  text,  however,  is  composed  by  CCTs  NewsDesk 
to  achieve  uniform  systemwide  hyphenation  and 
justification  results. 

"We’re  the  first  Atex  integration  that  CCI  has 
done,”  said  Bob  Palermini,  Sun-Sentinel  technology 
director,  who  noted  that  the  Orlando  Sentinel  was 
just  then  installing  the  Atex  Gateway  to  interface  to 
its  own  CCI  installation. 

After  the  CCI  system  was  installed  and  connect¬ 
ed  to  the  Atex  front  end  and  AP-Leaf  picture  desk, 

Palermini  said  his  paper  enjoyed  good  support  ser¬ 
vice  from  both  CCI  and  Atex,  especially  in  dealing 
with  the  sorts  of  problems  that  attend  any  system 
start-up,  such  as  faulty  interfaces. 

Sun  platforms  for  NewsDesk  pagination  consist 
of  a  Sparc  KXK)  server  for  the  database  and  Sparc 
20  and  new  UTtrasparc  workstations.The  advent  of 
pagination  coincided  with  a  change  to  scanning 
and  Photoshop  on  the  Macintosh  from  Scitex  color 
photo  scanning  in  editorial  and  Scitex  color-page 
output  in  production,  as  well  as  with  installations 
of  Atex  Gateways,  custom  interfaces  and  Layout- 
8(XK)  ad  dummying,  and  even  modifi¬ 
cation  to  the  way  the  paper  used  its  NPdViflg 
existing  CCI  ad  system,  according  to  ,  . .  . 

Palermini  COmplettOfl  tS 

Until  now,  said  pagination  training  CCFs  AdDesk 
coordinator  Jerry' Lower,  page  design  ^  A' 
preceded  scanning  of  selected  pho-  CltSplCiy 

tos,  which  were  then  placed  on  the  ad  makeup 
page.  But  with  pagination,  he  contin¬ 
ued,  scans  are  made  soon  after  film  is  developed, 
making  photos  available  electronically  to  page 
designers. 

The  change,  said  Lower,  “has  incredibly  simpli¬ 
fied  life  for  the  designers”  and  greatly  reduced  their 
paperwork. 

Editorial  pagination  coordinator  Jim  Thompson 
outlined  the  pagination  program  as  follows:  In  early 
summer,  the  paper  began  work  on  its  eight,  mostly 
tabloid,  zoned  sections. 

In  mid-September,  features  staffers  began  train- 
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ing  to  paginate  daily  lifestyle  pages  and 
weekly  entertainment,  fotxl,  and  arts 
and  leisure  sections. 

In  November  and  December,  the 
focus  shifts  to  weekly  magazines  XS  and 
Sunshine  (Sunday),  the  TV  program¬ 
ming  booklet,  real  estate,  automotive 
and  other  sections  already  being  pro¬ 
duced  in  QuarkXPress  on  Macintoshes, 
'fhe  news  pages  begin  paginating  after 
New  Year’s  Day  and  running  through 
May.  And  sports  gets  its  own  spring 
training. 

With  manual  makeup  and  camera 
shots,  zoned  pages  went  through  serial 
pnxluction.Though  theoretically  possi¬ 
ble,  parallel  production  of  zoned  prod¬ 
ucts  proved  impractical  when  they 
reached  the  paste-up  stage. 

The  Sun-Sentinel  began  pagination 
with  two  Community  Closeup  suburban 
sections  that  a  year  earlier  were  con¬ 
verted  to  broadsheet.The  first  electroni¬ 
cally  assembled  page  was  output  to  one 
of  several  Autologic  Information 
International  3850  imagers  on  July  16. 

In  the  first  week,  the  paper  had  paginat¬ 
ed  107  broadsheet  pages  —  a  record  for 
a  CCI  site,  according  to  Thompson. 

Early  la.st  month,  with  six  zoned  sec¬ 
tions  and  the  weekly  Your  Business  sec¬ 
tion  being  paginated  and  work  under 
way  on  the  last  two  tabs,  Thompson 
pronounced  the  roll-out  “right  on  sched¬ 
ule”;  Palermini  noted  that  it  was  within 
a  couple  of  days  of  the  schedule  drawn 
up  more  than  a  year  earlier. 

“Last  week  was  just  an  outstanding 
week  for  us  ...  by  far  the  smoothest 
week  in  production,”  said  Palermini, 
who  noted  that  “the  vendors  had  made 
a  lot  of  software  changes  in  the  week 
previous.” 

Later  this  fall,  magazines  and  sections 
that  continue  to  be  laid  out  on  a 
Macintosh  "will  utilize  some  services  of 
the  CCI  system,”  said  Palermini. 

Editorial  portions  will  be  put  togeth¬ 
er  in  XPress  and  saved  as  EPS  files  in 
CCI,  whereafter  ads  will  be  merged 
onto  the  pages. 

With  the  system  up  and  running,  indi¬ 
viduals  trained  extensively  by  CCI  in 
Denmark  and  in  Florida  teach  a  differ¬ 
ent  newsrtxjm  group  to  use  NewsDesk 
at  the  outset  of  each  stage  of  the  roll¬ 
out.  CCI  also  maintains  offices  in 
Marietta,  Ga. 

Though  CCI  staffers  left  ui  late  August 
(the  paper  communicates  with  its  ven¬ 
dor  in  Denmark  by  phone  and  e-mail  to 
fine-tune  its  system  and  handle  items  on 


i  its  task  list;  CCI  delivers  software  fixes 
I  over  an  ISDN  connection),Thompson 
i  said  a  CCI  applications  group  member 
I  returns  to  help  during  the  last  week  of 
I  each  stage’s  initial  three-week  training 
I  period  and  for  the  first  week  that  a 
I  group  runs  live  with  the  software. 

By  next  summer,  more  than  100  Sun- 
i  Sentinel  staffers  will  know  how  to  use 
j  the  system,  according  to  Thompson, 

I  who  credited  editor  Earl  Maucker’s  full 
I  support  for  helping  the  project  succeed, 
j  Maucker  estimated  that  upon  comple- 
I  tion  the  paper  will  paginate  between 
I  2,500  and  3,000  pages  per  week. 

I  SIGNING  ON  FOR  A  YEAR 

i  Software  and  support  are  nothing 
I  without  adequate  training.  But  with 
I  what  Maucker  called  a  ‘tremendous 
i  amount  of  zoning  and  supplemental 
I  publications,”  the  question  remains: 

I  Who  puts  together  the  272,000-circula- 
i  tion  daily  (391,000  on  Sunday)  during  a 
j  desk’s  three-week  depletion  of  talent? 

:  Or,  as  Lower  asked,  “While  groups  of 
I  people  are  in  training,  what  do  you  do 
I  with  the  other  people  who  put  out  the 
1  paper?” 

Lower  didn’t  want  work  to  distract 
i  staffers  during  their  initial  training;  nor 
j  did  he  want  to  see  those  not  in  training 
I  working  60-hour  weeks, 
i  Brainstorming  for  a  way  to  cope  with 
1  the  anticipated  disruption.  Lower  and 
j  four  others  from  the  editorial  depart¬ 


ment  came  up  with  a  solution  that 
would  lighten  the  burden  on  staffers, 
allow  them  to  focus  on  training,  cost 
less  than  the  budgeted  overtime  pay 
and  create  a  small,  fully  trained,  versatile 
and  readily  available  squad  of  “pinch  hit¬ 
ters”  that  might  be  tapped  on  short 
notice  if  a  suitable  staff  job  needed  to 
be  filled. 

Lower,  formerly  the  photo  and  graph¬ 
ics  editor,  advertised  with  job  banks,  col¬ 
lege  career-placement  offices  and  online 
services  for  what  Thompson  called 
“design-oriented”  and  “Mac-savv>'”  jour¬ 
nalists  willing  to  rotate  through  the 
entire  process  at  every  desk,  temporarily 
taking  on  the  work  of  copy  editors  and 
designers. 

From  among  the  dozens  of  appli¬ 
cants,  five  young  journalists  were  signed 
on  in  late  spring  for  a  year  at  intern’s 
pay,  but  with  benefits.  A  regular  staffer 
coordinated  the  group  until  one  of  its 
own  took  charge. 

“We  thought  it  was  a  creative  way  to 
kind  of  relieve  some  of  the  stress  that 
pagination  was  certainly  going  to 
cause,”  said  Thompson.  “So  far,  it’s 
worked  out  wonderfully.” 

Editor  Maucker  agreed,  adding  that 
“they  fit  in  quickly.” 

Lower  said  the  arrangement  seemed 
like  a  “a  no-risk  way”  to  allow  the  five  to 
prove  what  they  could  do. 

Deployed  throughout  the  newsroom 
to  make  best  use  of  the  skills  of  each. 


Beth  Broadwater,  one  of  five  interns  hired  for  a  year  to  fill  in  for  Sun-Sentinel  staffers 
during  their  pagination  training 
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the  hll-ins  “turned  out  to  be  incredibly 
capable,”  said  Lower,  who  estimated 
their  cost  to  the  company  at  half  to  two- 
thirds  the  amount  it  otherwise  would 
have  paid  out  in  overtime. 

Upon  completion  of  their  initial  train¬ 
ing,  regular  staffers  replace  their  pinch 
hitters,  who  then  move  on  to  learn  the 
ropes  at  another  desk.The  newly  trained 
staffers  work  with  new  and  old  systems 
in  parallel  production  mode  during  their 
first  week  back  from  training,  typically 
paginating  65%-70%  by  the  second 
week,  according  to  Palermini.  He  said  it 
takes  five  to  six  weeks  in  all  to  bring  up 
a  section  in  the  new  system. 

By  the  time  their  year  is  over,  each 
new  recruit  will  have  woriced  on  every 
part  of  the  paper  and  its  Simday  maga¬ 
zine. 

“They’re  all  getting  the  opportunity 
to  bounce  around  all  sections  of  the 
paper,  trying  different  roles,”  said  Lower. 

According  to  one  of  the  five,  the  orig¬ 
inal  plan  to  float  them  around  the  news¬ 
room  as  a  group  gave  way  to  individuals 
jumping  in  whenever  and  wherever  the 
staff  is  shorthanded.Three  weeks  ago, 
three  could  be  found  woridng  on  one 
desk,  two  on  another. 

“At  the  end  of  the  year,”  remarked 
Sun-Sentinel  recruitment  coordinator 
Kathleen  Pellegrino,  “they’re  probably 
going  to  know  our  newsroom  better 
than  most  of  the  people  who  work 
here.” 

Gerry  Fey,  a  designer  and  sportswriter 
with  the  Hutchinson  (Kan.)  News  after 
graduating  from  the  University  of 
Kansas  in  1995,  said  there  were  few 
unexpected  aspects  to  his  work  at  the 
Sun-Sentinel  He  said  the  job  descrip¬ 
tion  given  to  him  and  his  colleagues 
advised  them  “to  be  ready  for  anything.” 
And  since  then,  he  added,  “it’s  been  fun.” 

Ryan  Smith,  who  moved  to  Fort 
Lauderdale  after  managing  the  news 
staff  of  the  Daily  Illini  at  the  University 
of  Illinois,  received  some  early  training 
on  CCI’s  NewsDesk,  which  he  has  since 
been  using.  Regular  staffers  now  tap 
him  for  information  when  trainers  are 
unavailable. 

“I  think  I  got  lucky,”  said  Smith,  who 
wasn’t  quite  sure  why  he  was  trained 
on  the  new  system.  There  was  an  open 
training  slot  early  on,  and  management 
may  have  wanted  an  intern  to  fill  it,  he 
said.  Smith  said  he  thought  he  was  cho¬ 
sen  for  the  training  because  his  first 
assignment  put  him  on  a  section  headed 
by  a  staffer  who  had  planned  to  go  on 


Deployed  throughout 
the  newsroom  to  make 
best  use  of  the  skills  of 
each,  the  fill-ins  “turned 
out  to  be  incredibly 
capable,”  said  Lower 

vacation  in  two  weeks. 

“It  made  the  most  sense  to  get  me 
trained  so  he  could  go  .  .  .  and  I  could 
do  his  job  on  CCI,”  said  Smith. 

That  luck  followed  Smith  as  he  con¬ 
tinued  on  his  own  to  learn  how  to  worii 
on  NewsDesk,  including  transferring  to 
the  system  art  that  he  had  worked  up 
on  the  Mac. 

“I  and  one  other  person  are  the  only 
ones  who  know  how  to  do  it,  and  he 
got  hit  by  a  car  this  morning,”  said 
Smith. 

Not  seriously  hurt,  the  staffer  was 
nevertheless  unable  to  get  to  woric. 

“So  I  got  drafted  to  do  that,”  said 
Smith,  who  that  afternoon  three  weeks 
vgo  found  himself  working  simultane¬ 
ously  on  the  Saturday  Life  cover,  the 
Monday  Life  cover  and  the  design  of  the 
Sunday  magazine. 

Like  Smith,Tan  Ly  and  Bridget 
Schienle  are  1996  graduates  who 
worked  in  various  editing  and  writing 


"We're  the  first  Atex  integration  that  CCI 
has  done  "  said  Boh  Palermini,  Fort 
Lauderdale  Sun-Sentinel  technology  direc¬ 
tor,  who  noted  that  the  Orlando  Sentinel 
was  just  then  installing  the  Atex  Gateway 
to  interface  to  its  own  CCI  installation. 


capacities  for  their  student  newspapers. 
The  three  not  only  work  together,  but 
also  share  an  apartment. 

“I  might  as  well  live  there  —  I’m  over 
there  all  the  time,  too,”  Fey  remarked. 

In  contrast  to  some  he  knew  in  col¬ 
lege  who  said  they  felt  socially  isolated 
upon  taking  their  first  jobs  at  newspa¬ 
pers,  Fey  called  the  others’  living 
arrangements  “an  unexpected  nice  thing 
to  have  happen.” 

The  squad’s  fifth  member  is  Beth 
Broadwater.  After  graduating  the 
University  of  Florida  in  1990,  she  stayed 
in  the  state,  working  at  mid-size 
Freedom  Communications  and  Knight- 
Ridder  dailies  on  opposite  coasts. 

Smith  called  landing  the  Sun-Sentinel 
internship  “amazing,”  after  all  he’d  heard 
about  the  poor  pay  in  tiny  towns  that 
graduates  could  expect  of  their  first 
newspaper  jobs  —  if  they  found  jobs  at 
aU. 

“I  came  out  of  school  and  got  a  job  in 
Fort  Lauderdale,”  he  remarked.  “Today 
I’m  working  in  three  different  depart¬ 
ments.  I’m  getting  to  do  a  lot  of  differ¬ 
ent  things.” 

Pagination  technology  reportedly 
caused  some  “grumblings”  from  affected 
prepress  production  staffers.  But  Fey 
found  no  resentment  in  the  newsroom, 
where  he  and  the  others  were  well- 
received  by  staffers  happy  not  to  have 
to  shoulder  the  extra  workload. 

During  downtime  in  the  newsroom, 
“they  will  definitely  learn  the  [CCI]  sys¬ 
tem  before  they  are  gone,”  said 
Pellegrino.  “We  want  them  to  have  that 
skill.” 

That  extra  training  is  not  meant  for 
their  work  at  the  Sun-Sentinel  But  one 
or  some  may  next  be  working  on  CCI’s 
NewsDesk  because  the  Sun-Sentinel 
will  strongly  consider  them  for  any 
openings,  and  the  pagination  skills,  said 
Pellegrino,  will  make  them  more  useful. 

Lower  said  he  “will  be  absolutely 
dumbfounded”  if  the  paper  didn’t  keep 
as  many  as  it  had  slots  to  fill.  “They  cer¬ 
tainly  would  be  considered”  for  any  per¬ 
manent  positions  that  open,  said  editor 
Maucker. 

“If  they  can’t  get  a  job  here,  they 
should  be  pretty  marketable,”  said 
Pellegrino,  who  noted  that  other 
Tribune  papers  will  be  implementing 
the  same  pagination  system.  Lower  said 
Tribune’s  Orlando  Sentinel  asked  for 
the  resumes  of  those  his  paper  had  not 
hired  and  is  interested  in  the  team  now 
working  in  Fort  Lauderdale. 
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Conceivably,  the  five  could  hang 
together  as  an  itinerant  team  of  copy 
editors,  designers  and  paginators  that 
hires  out  to  newspapers  with  similar 
needs,  though  Lower  said  Tribune  cor¬ 
porate  had  not  considered  using  the 
same  persons  or  even  the  same  arrange¬ 
ment  for  its  three  other  dailies. 

While  Fey  said  some  of  his  temporary 
co-woriters  seemed  interested  in  mov¬ 
ing  to  other  Tribune  Co.  papers,  he  was 
not  optimistic  about  the  same  group 
doing  the  same  work  elsewhere  after  its 
year  in  Fort  Lauderdale 

Other  publishers,  he  said,  could  easily 
do  what  the  Sun-Sentinel  did  because 
other  recent  j-school  grads  are  trained 
to  do  what  his  group  did  —  “jump  in 
immediately  and  start  doing  paginated 
pages,  also  laying  out  paper  pages.” 

Several  of  the  recent  graduates  were 
unsure  of  which  newsroom  jobs  they 
wanted  to  pursue,  and  their  experience 

Their  experience  at  the 
Sun-Sentinel  is  a  chance 
to  find  out  what  they  do 
best  or  enjoy  most 

at  the  Sun-Sentinel  is  a  chance  to  find 
out  what  they  do  best  or  enjoy  most, 
according  to  Fey. 

“The  whole  notion  of  this  being  a 
one-year  job  was  really  appealing 
because  I’m  not  completely  sold  on  the 
idea  of  being  a  journalist  for  the  rest  of 
my  life,”  said  Smith,  who  cited  career 
aspirations  that  range  from  music  to 
law. 

Nevertheless,  Fey  said  most  have 
some  anxiety  about  the  temporary 
nature  of  their  employment.  He  and  the 
others  are  aware  of  openings  elsewhere 
and  aware  that  newsroom  managers 
worry  they  may  join  another  team’s  reg¬ 
ular  lineup  before  their  year  is  up. 

But  while  Fey  said  that  after  only  3^ 
months  on  the  job  none  seems  likely  to 
leave  balmy  Fort  Lauderdale  as  winter 
approaches,  the  fact  remains  that  he  has 
college  loans  to  repay,  making  a  perma¬ 
nent  position  before  next  June  very 
attractive. 

Smith  said  he  feels  “sort  of  tom” 
between  taking  a  Sun-Sentinel  design 
job,  if  one  is  offered,  and  possibly  using 
his  CCI  experience  as  a  ticket  back 
home  to  Chicago,  if  the  Tribune  can 
use  him  when  it  begins  paginating  with 
the  same  system. 


Shaftless 
Now  Standard 
AtKBA 

Koenig  &  bauer-albert  has 

adopted  shaftless  technology  for 
the  standard  drive  design  on  is  entire  line 
of  newspaper  presses. 

A  year  after  its  first  shaftless  press  — 
the  single-wide,  two-around  Comet  — 
went  into  production  in  Spain  and  South 
Africa,  the  German  press  maker  has 
announced  that  its  will  hereafter  equip 
its  Journal,  Colora,  Express  and 
Commander  double-width  machines 
with  its  Drivetronic  electronic  drive. 
Location  of  a  virtual  shaft’s  electronically 
calculated  axis  is  passed  by  optical  fiber 
to  each  controller  to  achieve  synchro¬ 
nous  angular  operation  (for  printing,  fold¬ 
ing)  or  speed  (for  drag  elements).  Con¬ 
ventional  synchronizing  vertical  and  main 
shafts  remain  available  as  an  option. 

KBA  dates  its  shift  to  shaftless  to  1991, 
when  it  introduced  a  decentralized  drive 
that  put  a  main  motor  on  each  printing 
unit  (one  per  printing  level  on  a  tower 
press)  and  each  folder  of  its  then-new 
Journal.  (Journal  towers  are  now  config¬ 
ured  with  one  drive  for  each  of  the  two 
stacked  H-type  units.)  The  design  called 
for  DC  motors  with  digital  voltage  con¬ 
verters  and  synchronizing  shafts,  allow¬ 
ing  auxiliary  use  of  main  drives  for  plate 
mounting  and  other  setup  tasks.  KBA 
next  adopted  independently  driven 
infeed  units  and  drag  rollers  that 
decreased  gearing  and  increased  posi¬ 
tioning  possibilities. 

Last  year,  it  showed  a  Comet  with  AC 
positional  servo  motors  supplied  by 
Indramat.  More  than  10  other  shaftless 
Comets  are  to  soon  go  into  production  in 
the  Netherlands,  U.K.,  Spain,  Denmark 
and  Kenya.The  shaftless  single-wide,  one- 
around  Continent  and  commercial 
Compacta  2 15,  both  introduced  this  year, 
ship  to  customers  next  year. 

Each  H-type  and  satellite  (both  nine 
and  10  cylinders)  Colora,  Express  and 
Commander  unit  incorporates  two 
motors  per  four  couples.  The  single¬ 
width  Continent  and  Comet  and  the  dou¬ 
ble-wide  Journal  use  one  motor  per  four- 
couple  H-type  unit.  Arch-type  units  for  all 
.single  and  double-wide  presses  use  one 
motor. 

The  drive  configurations  correspond 
to  dailies’  actual  manning  and  production 
requirements,  according  to  KBA,  which 


said  that  providing  a  drive  for  each  print¬ 
ing  couple  will  shorten  setups  only  in 
the  unlikely  event  that  eight  operators 
change  plates  simultaneously  on  both 
sides  of  a  four-high  tower  with  H-type 
printing  units. 

APENPS 
At  BBC 

British  broadcasting  corp 

signed  a  long-term  contract  with  the 
Associated  Press  to  replace  its  Basys  sys¬ 
tem  with  an  Electronic  News  Production 
System  that  puts  text,  audio  and  video  on 
each  journalist’s  desktop. 

The  AP  said  ENPS  will  be  the  biggest 
broadcast  newsroom  system,  ultimately 
linking  radio  and  television  journalists, 
production  areas  and  archives  world¬ 
wide.  In  development  for  the  past  year, 
the  system  manages  all  phases  of  news¬ 
room  production,  from  story  assign¬ 
ments  to  broadcast. 

AP  president  and  CEO  Louis  D. 
Boccardi  called  ENPS  “a  natural  next 
step  . . .  alongside  continuing  growth”  of 
the  APTV'^  international  video  news  ser¬ 
vice.  Boccardi  said  the  self-supporting 
ENPS  represents  AP’s  efforts  to  diversify 
revenue  sources  to  support  its  core 
newsgathering  activities. 


Wieck’s  New  Code 

OWING  TO  THE  need  for  another 
area  code  in  the  Dallas  area,Wieck 
Photo  Database,  supplier  of  online  news 
photos  from  various  sources,  can  now  be 
reached  at  972/392-0888.  Dial-up  soft¬ 
ware  should  be  reprogrammed  with  the 
972  code. 

Monotype  Donates 
Nine  Scholarships 

MONOTYPE  SYSTEMS  INC.,  Rolling 
Meadows,  Ill.,  awarded  nine  schol 
arships  for  advanced  leadership  courses 
worth  more  than  $17,500  to  nine  news¬ 
papers  attending  the  Mid-American 
Newspaper  Conference,  Sept.  12-14,  in 
Lake  Ozark,  Mo. 

The  scholarships  cover  tuition  for  two 
students  to  a  three-day  workshop, 
“Getting  Results  Through  People,”  given 
by  Advanced  Leadership  Inc.,  a  Kansas 
City  firm  specializing  in  communication 
and  people-management  skills. 
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Catholic  archdiocese;AFL-C10  president 
John  Sweeney;  U.S.  Rep.  John  Conyers, 
D-Mich.;AFL-CIO  secretary/treasurer 
Rich  Trumka;  Detroit  City  Council 
President  Maryann  Mahaffey;  and  A1 
Derey,  chairman  of  the  umbrella  group 
of  striking  newspaper  unions. 

For  Bishop  Gumbleton,  Mahaffey  and 
several  others,  this  was  at  least  the  sec¬ 
ond  arrest  in  support  of  the  13-month- 
old  strike  against  the  jointly-owned 
Detroit  News  and  the  Detroit  Free 
Press.  Strike  sympathizers  also  demon¬ 
strated  in  front  of  the  Columbus  (Ga.) 


Ledger-Inquirer,  which,  like  the  Free 
Press,  is  published  by  Knight-Ridder  Inc. 

Voters  surveyed 
on  coverage 

Low  TELEVISION  RATINGS  for  this 
year’s  political  conventions  has 
prompted  network  executives  to  reeval¬ 
uate  future  coverage,  but  a  recent  sur¬ 
vey  indicates  most  voters  favor  continu¬ 
ing  the  tradition  of  live  network  coverage. 
A  Media  Studies  Center/Roper  Center 


Detroit  strike 

supporters 

arrested 

A  VIRTUAL  WHO’S  who  of  local  and 
national  figures  were  arrested  for 
blocking  the  Detroit  News  building  in  a 
Labor  Day  weekend  demonstration  in 
support  of  strikers  at  Detroit’s  two  daily 
newspapers. 

Among  those  arrested  in  the  demon¬ 
stration  were  Bishop  Thomas 
Gumbleton,  head  of  Detroit’s  Roman 
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EDITORGfPUBLISHER 

Sponsored 


Conference  in  Chile  will 
provide  media  professionals  in  Latin  America  iwth  a 
focused  program  on  how  modern  joumaltem  is 
adapting  to  technological  change  and  thdfast-sj^ed 
developmenfetn  interactive  media.  It  will  placelrtten- 
dees  at  the  centd|pf  the  issues  that  are  redefinir^  the 
interactive  business. 

HighlighSi  include:  •  How  much  is  your  content 
worth?  •  lntera(Sil|pdvertising:  what's  in  it  for  you? 

•  The  mass  medium  of  the  future?  •  Classified  adver¬ 
tising:  the  successful  experience.  •  Strategy  sessions. 

•  Training  sessions.  ...and  more. 
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•  Authoritative  Speakers 

•  Roundtable  Discussions 

•  Trade  Show  Exhibits 

•  Networking 

•  Media  Lab  Demonstrations 

Each  conference  is  organized  independently.  Speak¬ 
ers,  topics,  vendors  are  specific  to  the  venue  of  each 
conference. 


Medios  Interactivos 
November  5-7 

Catholic  University  of  Chile 
Santiago,  Chiie 

Organized  by.  The  School  of  Journalism  at  the  Catholic  University  of  Chile 
(Pontificia  Universidad  Catolica  de  Chile),  Editor  &  Publisher  (E&P),  The 
School  of  Journalism  and  Mass  Communication  at  Florida  International  Uni¬ 
versity  (FlU),  The  Latin  American  Journalism  Center  (CELAP,  Centro  Lati- 
noamericano  de  Periodismo).  Supported  by;  Inter  American  Press  Associa¬ 
tion  (lAPA)  and  World  Association  of  Newspapers  (FIEJ). 

Full  conference  fee  $795  fUS) 


To  register,  or  for  nnore  information,  call 

(212)675-4380 
ext.  314 

Fax:(212)929-1894  • 

E-mail:  michaelt@mediainfo.com 
Web  site:  http://www.mediainfo.CQm 
For  exhibit  opportunities,  call  Dennis  O'Neill  at 
(212)  675-4380,  ext  501.  E-mail:  denniso@mediainfo.com 


Latin  America 


survey  of  1 ,000  nationwide  registered 
voters  found  53%  favor  live  convention 
coverage,  while  20%  favor  regular  net¬ 
work  programs  instead  of  convention 
coverage. 

Additionally,  40%  of  those  polled  prefer 
convention  coverage  without  journalists’ 
commentary  and  analysis,  compared 
with  33%  who  do  favor  commentary. 

Also,  the  poll  found  that  39%  of  the 
voters  thought  television  did  a  better 
job  of  providing  fair  and  unbiased  cov¬ 
erage  than  newspapers,  19%  said  news¬ 
papers  did  a  better  job  of  giving  fair 


and  unbiased  coverage. 

The  Media  Studies  Center  is  a  program 
of  the  Arlington,  Va.-based  Freedom 
Forum. 

Cowles  grants 

COWLES  MEDIA  FOUNDATION  an¬ 
nounced  10  grants  totaling  $390,000 
to  several  Minnesota  organizations. 

Some  of  the  oiganizations  include 
literacy  programs,  youth  employment 
programs,  and  the  Saint  Paul  Orchestra. 
Cowles  Media  Foundation  makes  operat- 


j  ing  and  capital  grants  on  behalf  of  the  5tor 
i  Tribune  and  other  Cowles  Media  compa- 
I  nies  to  a  wide  range  of  organizations. 

I  Park  fellowships 

The  park  foundation  of  Ithaca, 
N.Y.,  has  pledged  more  than  $5.5 
j  million  to  create  Paric  Fellowships  in 
I  the  University  of  North  Carolina  at 
I  Chapel  Hill  School  of  Journalism  and 
i  Mass  Communication  for  five  years. 

The  grant  is  the  largest  in  the 
I  school’s  history. 


Worldwide 


Europe 


This  annual  conference,  first  held  in  1994,  has  estab¬ 
lished  itself  as  the  European  meeting  place  for  pub¬ 
lishers  and  all  those  responsible  for  new  media  - 
bringing  together  the  knowledge  and  experience, 
the  vision  and  the  analysis  of  European  publishers 
who  are  redefining  their  newspapers,  magazines 
and  periodicals.  This  year's  theme  is  "Expertise, 
Strategies  and  Opportunities/Risks  for  Publishers 
Embracing  the  Interactive  World. 

Highlights  include:  •  What  are  the  most  impor¬ 
tant  strategic  assets?  •  Subscription  vs.  advertising? 

•  Which  publishers  are  making  money  today  with 
what  kind  of  interactive  products?  •  Why  are  alliances 
becoming  so  crucial?  ...and  more. 

Interactive  Publishing 
Europe  '96 
November  13-15 

Swissotel  Zurich 
Zurich,  Switzerland 

^XDnsored  by  CATO-RJP!  Communications  AG,  Editor  &  Publisher 
European  Newspapers  Publishers'  Association  and  SWISS  PRESS  Association, 

u 

Full  conference  fee  $2,050  (US)  - 


This  international  conference,  now  in  its  eight  year,  is 
truly  dynamic.  Its  range  of  speakers,  topics,  exhibits 
and  other  learning  opportunities  addresses  industry 
professionals  at  all  stages  of  involvement  in  interac¬ 
tive  media.  And  the  exciting,  educational  program  is 
enhanced  by  the  rewarding  interaction  among  atten¬ 
dees. 

Interactive  Newspapers  has  been  the  initiation 
ground  for  thousands  of  newspaper  pros  just  start¬ 
ing  new  media  products  and  services.  And  it  has 
served  as  a  forum  for  continued  growth  for  those 
who  pioneered  new  media. 

Highlights  include:  •  Trends  and  events  in  inter¬ 
active  media.  •  Beyond  newspapers:  who  else  wants 
a  share?  •  Display/Retail/Classified  ads  on  the  Web. 
•  The  Death  of  print  media?  •  Online  buying:  who's 
doing  it,  what's  selling?  •  Niche  publishing.  •  The 
interactive  ad  agency. ...  and  more. 

Interactive 
Newspapers  '97 
February  12-15, 1997 
Hyatt  Regency 
I  •  )  Houston,  Texas,  USA 

12^'  Cb-SfXJUiered  by:  Association  of  Free  Community  Papers  (AFCP),  Editor  & 
jE  Riblisher  C&P),  Independent  Free  Papers  of  America  (IFPA),  Inter  American 

j  i^iess  AsncialionflAlllllIrttemational  Association  for  Newspaper  artd  Media 
^  ‘^T^efilfltogy/IrtWative  fbr  Newspaper  Electronic  Supplements  (IFRAINES), 
IntemMonal  Newspapar  Marteting  Association  (INMA),  National  Newspa- 
per  AMociationtf^NAI,Sub<jrban  Newspapers  of  America  (SNA). 

Conference  fee  $995(US)* 

‘  Optional  Marketing  or  Technology  Overview  sessions  $105  extra. 

*$995  before  Nov.  1  $1095  before  Dec.  20,  $1195  before  Feb.  1,  $1295  thereafter. 
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New  Home 
Page  For 
Seattle  Daily 

HE  SEATTLE  POST-INTEUJGENCER 
has  a  new  home  page,  “Voice  of  the 
Northwest,”  on  the  World  Wide  Web. 

It  features  Getaways,  a  guide  to  travel, 
outdoor  activities  and  events  in  the 
Pacific  Northwest. 

The  site  is  updated  with  several  quick¬ 
loading  capsules  of  photography  avail¬ 
able  on  the  site. 

Voice  of  the  Northwest  also  will  main¬ 
tain  a  large  archive  of  stories  about  travel 
destinations  thn)ughout  the  world  with 
emphasis  on  those  involving  outdoor  or 
adventure  aspects. 

The  site  address  is  http://www.seattle- 
pi.com. 

Massive 

Interest 

WHAT  KIND  OF  story  stirs  a  mas¬ 
sive  interest  in  a  newspaper’s  Web 

site? 

For  the  San  Jose  Mercury  News,  it  was 
its  recent  scries  reporting  a  link  between 
a  CIA-run  Contra  operation  and  the  sale 
of  drugs  to  Los  Angeles  street  gangs. 

The  paper’s  Mercury  Center  said  the 
site  drew  hundreds  of  thousands  of  extra 
hits  when  it  put  the  story  online. 

It  was  not  the  first  time  the  Mercury 
News  had  placed  a  series  on  the  Internet, 
but  this  one  “defintely  broke  ground,” 
said  Mark  Hull,  the  center’s  online  editor. 
“We  don’t  think  anyone  has  done  any¬ 
thing  so  extensive  as  what  we’ve  put 
together.” 

The  series,  “Dark  Alliance,”  ran  from 
Sunday  through  Tuesday  in  both  the  reg¬ 
ular  paper  and  online. 

On  Monday,  according  to  Hull,  a  record 
655,000  hits  were  registered,  155,000 
more  than  usual  on  that  day.  The  Sunday 
access  was  340,000,  compared  to  the 
usual  150,0(X)  to  200,000. 

The  stories  on  the  Mercury  Center’s 
home  page  offered  not  only  text  but 
sidebars,  including  bios  of  the  people 
involved  and  a  library  giving  visitors 
source  documents,  photos  and  audio 
clips.  Readers  could  also  register  their 
reaction  to  the  series  and  examine  the 
opinions  of  other  viewers. 

The  stories  allege  that  in  the  1980s,  a 
Bay  area  drug  ring  sold  tons  of  cocaine  to 


L.A.  gangs  with  the  pn)fits  going  to  a 
Nicaraguan  guerilla  force  controlled  by 
the  CIA. 

Hull  said  that  since  the  story  is  still 
breaking,  it  will  be  on  the  center  for 
some  time.  The  address  is  http:// 
www.sjmercury.  com/drugs/. 

Successful 

Service 

IN  ITS  FIRST  year, PE.net, the  Riverside, 
Calif.,  Press-Enterprise's  Internet  ser¬ 
vice,  has  more  than  3,500  subscribers, 
three  times  more  than  predicted,  it  was 
announced. 

To  celebrate  its  one-year  anniversary, 
the  paper  gave  all  customers  10  free 
hours. 

Executive  vice  president  Johnathan  E 
Hays  attributed  the  service’s  success  to 
its  close  identification  with  the  parent 
company 

“Our  growth  has  been  driven  by  the 
fact  that  the  Press-Enterprise  has  a  good 
reputation,”  Hays  said.  “It’s  exciting  that 
the  branding  and  marketing  woriced  as 
well  as  it  did.” 

According  to  the  Press  Enterprise  Co., 
PE.net  is  the  fourth  largest  local  Internet 
service  provider  in  the  Southern 
California  region  of  Orange.  Ventura,  Los 
Angeles,  San  Bernardino  and  Riverside 
counties. 

PE.net  general  manager  and  editor 
Mike  Quinn  said  the  service  consistently 
signs  up  an  average  of  10  persons  a  day. 
He  noted  that  20%  of  the  users  are  senior 
citizens  who  use  its  e-mail  feature  to 
keep  in  touch  with  their  families. 

Harrod’s  Heisted 
In  Cyberspace 

HARROD’S,  THE  LUXURY  depart¬ 
ment  store  in  London,  is  taking  legal 
action  to  stop  people  from  “hijacking”  its 
name  on  the  Internet. 

It’s  the  first  case  of  its  kind  in  England. 
Harrod’s  is  suing  Michael  Lawrie  of  UK 
Network  Services  and  a  number  of  other 
companies  in  a  bid  to  stop  the  use  of  the 
domain  name  harrods.com  as  an 
Internet  address. 

Harrod’s  has  already  taken  action  in 
the  United  States  that  led  to  the  name 
being  suspended.  The  current  lawsuit 
seeks  to  force  Lawrie  and  others  to 
release  the  name  for  exclusive  use  by 
Harrod’s. 


DJ  Upgrade 
Delivered 

DOW  JONES  BUSINESS  Information 
Services  has  begun  the  shipping  of 
the  newly  upgraded  Dow  Jones 
News/Retrieval  to  customers. 

Dow  Jones  News/Retrieval  5.0  is  an 
online  source  of  business  news  and 
financial  information  featuring  expand¬ 
ed  content,  redesigned  interface  and  a 
transaction-based  pricing  model. 

News/Retrieval  provides  information 
from  the  Wall  Street  Journal,  the  Neu' 
York  Times,  Financial  Times,  Los  Angeles 
Times  and  the  Washington  Post. 

Dow  Jones  is  on  the  Net  at 
http://bis.dowjones.com/. 

AFP  Launches 
Sports  Online 

AGENCE  FRANCE-PRESSE  celebrated 
the  100th  anniversary  of  the 
Olympics  by  launching  the  AFP  World 
SportsReport  (http://www.sportsreport. 
com).  The  SportsReport  provides  up-to- 
the-minute  news,  photos,  graphics  and 
results  from  around  the  world.  Sports  such 
as  soccer,  lacrosse,  golf,  tennis,  cricket,  and 
cycling  are  available. 

Digital  TV  And 
Internet  Access 

British  sky  broadcasting,  the 

European  satellite  TV  company  40% 
owned  by  Rupert  Murdoch’s  News 
Corp.,  plans  to  offer  access  to  the 
Internet  via  TV  when  it  introduces  its 
digital  satellite  TV  service  in  1997. 

In  addition  to  200  to  300  digital  chan¬ 
nels,  BSkyB  hopes  consumers  will  buy 
the  decoder  box  needed  to  unscramble 
the  signal.  BSkyB  plans  to  offer  two  sep¬ 
arate  Internet  services  to  consumers,  as 
well  as  home  banking,  home  shopping 
and  other  interactive  services. 

NASD  Scrutinizes 
Internet  Investing 

The  national  association  of 

Securities  Dealers  has  begun  a  cam¬ 
paign  to  educate  investors  about  the 
risks  and  benefits  of  using  the  Net  and 
online  services  to  make  investment  deci¬ 
sions. 
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One  site  recommended  by  experts, 
the  NASD  Regulation’s  site  (http:// 
www.nasdr.com),  offers  tips  on  invest¬ 
ing  wisely,  explanations  on  how  to  file 
complaints  and  more. 

Norway  Hunts 
Web  Kiddie  Pom 

Norway  says  it  win  hunt  down 
and  expose  pedophiles  and  dealers 
in  child  porn  who  use  the  Internet. 

Tnind  Waage,  Norway’s  ombudsman 
for  children,  has  joined  forces  with  Save 
the  Children  Norway  to  study  how 
pomographers  and  pedophiles  exploit 
the  Intemet.The  results  of  the  study  will 
be  presented  in  Stockholm  at  the 
world’s  first  conference  against  sexual 
exploitation  of  children. 

The  project  has  hired  computer 
experts  and  skilled  “surfers”  to  try  to 
break  tangles  of  codes  and  synonyms  to 
identify  Internet  sites  where  pedophiles 
communicate  and  store  pictures  and 
information. 


More  Players 
Enter  Domain 
Name  Game 

IN  THE  HEATED  domain  name  sweep- 
stakes,  the  Internet  Assigned  Num¬ 
bers  Authority  has  decided  to  issue 
licenses  to  enable  several  more  firms  to 
register  new  top-level  or  domain  names 
starting  in  1997 

Currently,  Network  Solutions  has  the 
sole  license  from  the  authority  to  regis¬ 
ter  address  names  in  the  most  common 
top-level  categories.  The  consortium 
registers  site  names  for  a  fee  of  $100  for 
two  years. 

The  numbers  authority  is  in  the 
process  of  appointing  a  committee  to 
review  applications  from  companies 
interested  in  registering  names  under 
the  new  top-level  domains. 

Applications  for  registration  will  be 
accepted  in  October  and  new  names 
could  be  in  service  by  the  end  of  Janu¬ 
ary'  1997. 


Direct  Mail 
On  Net 

COME  OCTOBER,  SRDS,  the  maiketing 
information  supplier,  plans  to  launch 
an  Internet  service  for  direct  marketers. 
It  will  allow  instant  access  to  informa¬ 
tion  on  more  than  16,000  direct  mail 
lists  contained  in  the  SRDS  database. 

US  Ink  Corp. 
Web  Site 

US  INK  CORP  today  launched  its  Web 
site  at  http;//www. usink.com/.  The 
site  was  created  to  provide  printers  with 
easy  access  to  US  Ink  pixxlucts  and  ser¬ 
vices,  as  well  as  a  broad  range  of  printing 
and  ink  related  information. 

The  site  features  technical  informa¬ 
tion,  R&D,  products  and  services,  loca¬ 
tions  and  phone  numbers  and  a  What’s 
New  section.  In  the  coming  months,  US 
Ink  plans  to  add  more  up-to-date  techni¬ 
cal  information  for  printers. 


FEATURE  NEWS  PACKAGES 

•  An  archive  of  theme-related  and  holiday  feature  news 
stories  via  newswire  or  online 

•  Stories  retrievable  in  advance  of  journalists’  deadlines 

•  Spokespeople,  photos  and  video  are  available 

•  Easy  access  to  stories  seven  days  a  week,  24  hours  a  day 

Check  out  these  Feature  News  Packages  during  the  month  of  Octoher. 

Halloween  •  Holiday  I  •  Holiday  Entertainment  I 
Sports  Monthly/Skiing  •  Auto  II  •  Patriotism  HeritageA^eterans  Day 
Food  &  Beverage  IV  •  Thanksgiving  •  Holiday  II 

For  a  full  1997  Feature  Package  Schedule  or  more  informationy 
contact  Fred  Ferguson  and  Angela  Mendola 
at  800-852-5522,  ext.  1553,  1528. 


http;//www.prnewswire.com 
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BY  DAVID  ASTOR 


A  Ms.- Story  About 
Gender  In  Comics 


w 


HAT  DO“BLONDIE:“Luannr 
“Momma, "“Nancy, "“Sally  Forth” 
and  “Rose  is  Rose”  have  in  com¬ 
mon? 

They  are  among  the  many 


Why  do  men  bid 
not  women 
do  strips 
sUit'tvnf'  the 
opposite  sex? 
And  can  men  do 
this  well? 


male-created  comics  with  female  title  characters. 

Then,  of  course,  there  are  the  female-created 
comics  with  male  title  characters,  including  . . . 
uh  .  .  .  well .  . .  uh  .  .  .  we  re  stumped.  And  so  were 
the  people  interviewed  for  this  story. 

But  they  had  plenty  to  say  about  why  such  a 
gender  discrepancy  exists.  And  they  also  had 
strong  opinions  about 
whether  male  cartoonists  can 
create  a  believable,  three- 
dimensional  title  character  of 
the  opposite  sex. 

“Absolutely,”  said  Sarah 
Ashman  Gillespie,  a  talent 
coordinator  and  former 
United  Media  vice  presi¬ 
dent/director  of  comic  art. 

“Of  course  not,”  countered 
Wiley  Miller,  who,  with  Susan 
Dewar,  does  alternate 

episodes  of  the  “Us  &Them”  strip  distributed  by 
Universal  Press  Syndicate. 

“They  can  do  it,  but  I  don’t  think  they  can  do  it 
as  well  as  female  cartoonists  can,”  added  “Where 
I’m  Coming  From”  creator  Barbara  Brandon  of 
Universal.  “They  don’t  have  our  life  experience.” 

But  Gillespie  feels  at  least  some  male  cartoonists 
have  managed  to  develop  believable  female  charac¬ 
ters  despite  this.  She  cited  “Rose  is  Rose”  creator 
Pat  Brady  (of  United),  “Luann”  creator  Greg  Evans 
(of  United)  and  “9  Chickweed  Lane”  creator  Brooke 
McEldowney  (of  Tribune  Media  Services)  as  three 
examples. 

“As  a  woman.  I’ve  never  felt  their  representation 
of  females  was  ‘off,’”  said  Gillespie. “Part  of  it  comes 
from  having  a  vivid  imagination.They’re  able  to  put 
themselves  in  another  person’s  position.” 

She  added,  “I  don’t  know  Greg  well,  but  I  know 
that  Pat  and  Brooke  are  very  empathetic  people. 

An  ability  to  empathize  is  vital  in  portraying  any 
character  who’s  different  from  you.” 

And  Gillespie  said  these  cartoonists  obviously 
like  women,  which  helps  in  their  portrayal  of 
them. 

The  proof  of  their  success,  according  to  the  for¬ 
mer  syndicate  exec?  A  number  of  readers  think 
Brady  and  McEldowney,  who  have  unisex  first 


names,  are  women. 

“I’m  very  complimented  by  that,”  said 
McEldowney.  “It  shows  me  I’m  not  shooting  wide 
off  the  mark.” 

The  “9  Chickweed  Lane”  creator  reported  that 
he  has  even  received  love  notes  from  men  who 
assumed  he  was  female. 

“I  get  a  lot  of  mail  asking  whether  I’m  a  man  or 
woman,”  added  Brady.  “It’s  embarrassing  only  when 
I’m  asked  that  in  person!” 

So  how  did  Brady  develop  a  character  that 
makes  some  readers  think  he  might  be  female?  Is 
Rose  modeled  after  someone  he  knows,  perhaps 
his  wife? 

“No,”  Brady  replied.  “Rose  is  very  much  a  result 
of  active  daydreaming.  She’s  not  based  on  anyone 
All  the  characters  are  myself.” 

The  comic’s  cast  also  includes  Rose’s  husband, 
Jimbo,  and  their  son,  Pasquale.  In  fact,  Brady  said  if 
there’s  a  lead  character,  it’s  probably  Pasquale.  So 
why  the  “Rose  is  Rose”  title? 

Brady  credited  his  love  for  the  famous  line  from 
a  Gertrude  Stein  poem.  “It  was  beautiful,  I  went 
with  it,  and  I  didn’t  ask  questions!”  recalled  the  car¬ 
toonist. 

And  why  did  McEldowney  develop  a  comic  that 
focuses  on  females:  namely  the  three-generational 
household  of  Juliette,  her  daughter  Edda  and  her 
mother  Gran?  Why  not  put  a  male  in  this  extended 
family? 

“I  didn’t  set  out  to  create  a  ‘women’s  strip,’” 
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replied  the  father  of  two  daughters.  “It 
was  just  sort  of  a  nice  sequence  of  acci¬ 
dents.” 

McEldowney  originally  developed  a 
comic  set  in  the  Middle  Ages,  when  girls 
usually  did  not  get  as  much  education 
as  boys.  So  he  thought  an  educated  lead 
girl  character  would  be  interesting. 

When  that  strip  didn’t  pan  out, 
McEldowney  put  the  girl  in  a  modem 
setting.  And  when  he  started  thinking 
about  parental  characters,  he  decided  a 
not-always-happy 
divorced  mother 
would  be  a  good 
device  to  “propel 
the  drama.” 

McEldowney 
said  Juliette  and 
Edda  are  charac¬ 
ters  he  created 
wholly  out  of  his 
imagination,  with 
Juliette  sharing 
many  of  his  own 
personality  traits. 
Gran  is  an  amalgam  of  three  older 
women  the  cartoonist  has  known. 

The  title  character  in  “Momma”  is 
partly  based  on  Mell  Lazarus’  mother 
and  partly  a  product  of  the  cartoonist’s 
owm  personality  and  imagination. 

“1  don’t  attempt,  the  way  Cathy 
[Guisewite]  does,  to  get  into  the  head  of 
my  women  characters,”  said  Lazarus, 
who  also  does  “Miss  Peach”  for  Creators 
Syndicate. “1  just  portray  them  from  my 
point  of  view.” 

But  why  not  a  “Poppa”  or  “Mr.  Peach” 
comic? 

“Women  have  been  the  strongest 
influence  in  my  life,”  he  said.  “My  moth¬ 
er,  my  sister,  my  first  wife,  my  three 
daughters,  my  new  wife  —  all  [were  or 
are]  strong,  admirable  women.” 

Lazarus  added,  “Women  are  more 
interesting  than  men.  Women,  at  least  in 
my  observation,  are  much  more  individ¬ 
ual  —  and  honest  without  the  cruelty.” 

Evans  had  a  similar  answer  when 
asked  why  he  created  a  comic  focusing 
on  a  female  rather  than  male  teen. 

“Girls  are  so  much  more  interesting,” 
said  the  “Luann”  cartoonist.  “There’s 
much  more  depth  and  range  of  emo¬ 
tion.  I  think  guys  are  boring!” 

Evans  did  add,  “Sometimes  I  wonder 
if  a  guy  has  the  right  to  be  writing 
about  a  female  character.  But  [‘Garfield’ 
creator]  Jim  Davis  isn’t  a  cat!  It  just 
takes  observational  .skills.” 

He  also  said  a  comic’s  success  hinges 


on  the  strength  of  its  characters  — 
meaning  that,  in  a  way,  Luann’s  gender  is 
not  crucial. 

But  while  female  and  male  teens 
share  some  of  the  same  concerns,  there 
are  obvious  differences  in  their  adoles¬ 
cent  experiences.  And  Evans  is  able  to 
get  insight  into  this  by  being  the  father 
of  a  teenage  daughter,  reading  teen  mag¬ 
azines,  and  so  on. 

Wiley,  however,  believes  interacting 
with  females  and  keeping  up  with  their 
concerns  still  doesn’t  give  him  the  right 
to  create  a  title  character  of  that  gender. 

“I’m  married,”  he  said.  “I  have  two 
daughters.  I  consider  myself  a  feminist. 
I’m  knowledgeable  about  women’s 
issues.  But  I  don’t  know  what  it’s  like  to 
be  a  woman.  It  would  be  ridiculous  for 
me  to  do  a  strip  with  a  female  lead.  I 
can’t  do  a  strip  from  a  female  perspec¬ 
tive  any  more  than  I  could  do  a  strip 
from  a  black  perspective.There  would 
be  no  depth,  no  intrinsic  understanding. 

“It  comes  down  to  the  most  basic 
concept  of  writing.  You  write  what  you 
know.  If  you  don’t  know  what  it’s  like 
to  be  a  woman,  you’re  writing  is  going 
to  reflect  that.  It’s  condescending  and 
insulting  to  women  —  as  if  women  are 
not  good 
enough  to  do 
comics  about 
themselves 
and  men  have 
to  do  it  for 
them.” 

Brandon 
agreed  that,  in 
a  male-dominat¬ 
ed  society, 
some  men  fig¬ 
ure  they  can 
speak  for  and 

about  everybody. 

“A  comic  strip  about  a  woman?  We 
can  do  that.  Not  a  problem,”  she 
laughed,  referring  to  what  might  go 
through  a  male  cartoonist’s  mind. 

Wiley  said  male-created  strips  may 
have  female  title  characters,  but  that 
doesn’t  mean  these  comics  have  a 
female  point  of  view. 

“‘Blondie’  isn’t  about  Blondie.  It’s 
about  Dagwood,”  stated  the  cartoonist, 
who  also  does  “Non  Sequitur  ”  for  the 
Washington  Post  Writers  Group. 

“I  like  Broom-Hilda  a  lot,  but  she 
could  be  anything,”  added  self-syndicat¬ 
ed  “Sylvia”  creator  Nicole  Hollander, 
explaining  that  the  character  could  be  a 
“cranky  person”  of  either  gender. 


Wiley  Miller 


Even  male-created  female  cartoon 
characters  who  ring  true  may  still  lack 
that  extra  something,  according  to 
Hollander. 

“I  think  Sally  Forth  is  very  good  and 
quite  believable,”  she  said,  by  way  of 
example.  “But  when  a  woman  creates  a 
character,  there’s  a  special  edge.  You  can 
tell  the  comic  is  by  a  woman.  They’ve 
gone  through  the  experiences.” 

Wiley  agreed  that  there  are  some 
male-created,  female-starring  comics  that 
have  “a  fiiirly  good  understanding  of 
women.”  But  he  added,  “They’re  still  sur- 
fece.They  don’t  have  the  depth  of 
understanding  you'll  see  in  ‘Cathy’  or 
‘For  Better  or  For  Worse.’” 

Those  two  strips  are  by  the  afore¬ 
mentioned  Guisewite  and  Lynn 
Johnston,  respectively,  of  Universal. 

Wiley,  who  has  no  problem  with 
male  cartoonists  including  female  char¬ 
acters  in  their  supporting  casts,  said  he 
would  never  have  allowed  his  “Us  & 
Them”  concept  to  become  a  reality 
without  a  woman  doing  the  comic  on 
alternate  days. 

Speaking  of  female  cartoonists,  why 
haven’t  more  of  them  created  comics 
with  a  male  title  character? 

“Women  are  more  grounded  in  real 
issues  about  themselves,  their  communi¬ 
ties  and  their  families,”  said  Wiley.  “Men 
like  to  make  stuff  up.” 

There  is  also  the  aforementioned 
females-are-more- 
interesting-than- 
males  theory. 

“Women  are 
very'  smart  and 
perceptive,”  said 
Evans.  “They  don’t 
do  comics  [with 
men  as  title  char¬ 
acters]  because 
they  see  that 
women  are  more 


Sarah  Gillespie 


Barbara  Brandon 


Nicole  Hollander 


October  5, 1996  ■  Editor  &  Pcbusher  35 


SYNDICATES/NEWS  SERVICES 


interesting  than  men.  Women  are  more 
evolved  along  the  food  chain!” 

Several  interviewees  noted  that  there 
are  relatively  few  female  comic  creators 
in  syndication.  If  there  were  more,  they 
added,  at  least  one  or  two  might  end  up 
with  a  male  title  character  by  the  law  of 
averages. 

But  Hollander  said  there  is  really  no 
need  for  females  to  create  comics  with 
male  lead  characters,  because  while 
there  are  some  male-created  comics 
starring  females,  there  are  many  more 
male-created  comics  starring  males.  In 
other  words,  the  funny  pages  are  already’ 
full  of  leading  men. 

Others  observed  that,  because  there 
aren’t  many  female  comic  creators  in 
syndication,  the  ones  that  do  get  signed 
are  conscious  about  representing  their 
gender  —  just  like  black  cartoonists  are 
expected  to  do  for  their  race. 

“The  day  a  woman  cartoonist  isn’t 
asked  to  represent  her  entire  sex  and 
can  just  be  funny,  we’ll  have  come  a 
long  way,”  said  Gillespie.  “That  day  is  still 
pretty  far  away.” 


The  car¬ 
toonist  was 
traveling  with 
the  President 
to  do  sketch¬ 
es  of  the 
campaign . 
Luckovich 
subsequently 
sent  copies  of 
his  drawings 
and  an  article 
about  the 
trip  to  various 
newspapers 
throughout 
the  country. 


50  WIIMT, 
TtU 


Clinton's  sketch  of  himself 
and  Luckovich's  take  on 
the  president 


iup  ckertu  i  Eot? 

IS’-WdhJvJTE  CHfrV*  UeLNVUT 


Magazine  ‘Rose’ 

PAT  BRADY  HAS  begun  doing  an  orig¬ 
inal,  full-color  “Rose  is  Rose”  cartoon 
every  month  for  Good  Housekeeping 
magazine. 

The  daily  and  Sunday  version  of 
“Rose”  is  distributed  to  about  400  news¬ 
papers  by  United  Feature  Syndicate. 


Ghostly  Contest 

HE  “GHOST  STORY  Club’ 


comic 

X  announced  its  second  annual  writ¬ 
ing  contest  in  a  recent  strip. 

Readers  have  until  Halloween,  Oct.  31, 
to  submit  original  ghost  stories.  The  win¬ 
ner  will  have  his  or  her  tale  featured  in  a 
February  comic,  appear  as  a  character  in 
the  strip,  receive  original  art  and  auto¬ 
graphed  books,  and  more. 

“Ghost”  is  written  by  Allan  Zullo  and 
Dick  Kulpa  ofTribune  Media  Services. 


Energy’  Now  20 


Territorial  Issue 

An  ACCLAIMED  SERIES  about  alleged 
CIA  involvement  in  drug  smuggling 
ended  up  running  in  two  competing 
Nashville  papers. 

The  Nashville  Banner  published  a 
condensed  version  of  the  series,  which 
describes  how  cocaine  was  sold  in  Los 
Angeles  to  fund  Nicaragua’s  right-wing 
contras  during  the  1980s.  It  got  the  series 
—  which  first  ran  in  the  Knight-Ridder- 
owned  San  Jose  Mercury  Neu>s  —  from 
Knight-Ridder/Tribune  News  Service. 

Then,  according  to  a  report  in  the 
weekly'  Nashville  Scene,  the  Nashville 
Tennessean  published  the  series  after 
receiving  permission  directly  from  a 
lower-level  editor  at  the  Mercury  News. 
But  the  Banner  had  exclusive  use  of 
Knight-Ridder  material  in  Nashville. 


The  “ENERGY  EXPRESS”  column  by 
Marilynn  Preston  recently  marked  its 
20th  anniversary. 

The  fitness  feature,  originally  called 
“Dr.Jock,”  is  syndicated  by  Tribune  Media  j  ✓“COLUMNIST  E.J.  DIONNE  Jr.  has 
Services.  I  V>  received  the  American  Political 

Preston  also  does  a  weekly  feature  for  |  Science  Association’s  Carey  McWilliams 
TMS’s  Voice  News  Network  audiotex  ser-  i  Award. 

vice  and  contributes  to  the  “Fitness  Files”  j  Dionne  is  with  the  Washington  Post 
content  module  produced  by  the  syndi-  j  and  Washington  Post  Writers  Group, 
cate’s  WebPoint  j  which  began  syndicating  his  column  this 
service  for  news-  j  March. 

papers’Web  pages,  j  He  now  appears  in  nearly  50  newspa- 
In  addition,  the  I  pers. 
former  Chicago  '• 

-^"1  From  Le  Monde 

winning  Energy  \  T^RANCE’S  LE  MONDE  newspaper  is 
Express  TV  show  j  X^  again  available  through  the  New  York 
and  has  authored  :  Times  Syndicate. 

two  fitness  books,  j  One  package  includes  15  to  20  articles 
j  a  day,  and  another  features  up  to  three 
opinion  pieces  a  day. 


Marilynn  Preston 


Prez  Draws  Prez 

Editorial  cartoonist  mike 

Luckovich  convinced  President 
Clinton  to  draw  a  self-caricature,  which 
ended  up  in  the  Sept.  23  issue  of  Time 
magazine. 

Luckovich,  who  is  with  the  Atlanta 
Constitution  and  Creators  Syndicate,  was 
on  Air  Force  One  Sept.  10  when  he  got 
Clinton  to  try  his  hand  at  art. 


New  TV  Spinoff 


unp  HE  STRAIGHT  DOPE  ”  column  has 
X  spawned  a  TV  show  on  the  A&E 
cable  network. 

Cecil  Adams’  weekly  column,  which 
offers  sarcasm  and  answers  to  reader 
questions,  appears  in  about  30  alterna¬ 
tive  newspapers  and  on  America  Online. 
It  started  in  the  Chicago  Reader  in  1973. 


Get  Your  Kicks 

The  new  YORK  Times  Syndicate  is 
marking  the  70th  anniversary  of 
Route  66  with  a  package  of  four  features 
about  the  famous  roadway  immortalized 
by  the  likes  of  Jack  Kerouac  and  John 
Steinbeck. 
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BY  DEBRA  GERSH  HERNANDEZ 

Inside  The 
EFoIA  Debate 


THE  ELECTRONIC  Freedom  of  Information  Act 
poised  to  take  the  floor  in  the  House  of  Repre- 
atatives,  attendees  of  an  FoIA  anniversary  confer- 
emx-  found  themselves  in  hot  debate  over  whether 
iG  push  for  additional  language  in  the  bill. 

The  proposal,  which  would  designate  the 
Natkmal  Security  Council  as  an  FoIA-able  agency, 
was]puf  forth  by  journalist  Scott  Armstrong. 

Armstrong  had  recently  lost  an  appeal  in  federal 
court  seeking  to  designate  the  NSC  as  an  agency. 

Since  1978,  certain  operations  of  the  NSC  had 
been  treated  as  agency  functions  subject  to  FoIA. 

The  Clinton  administration 

How JOUrndllSt  adopted  a  new  position, 

whereby  all  NSC  documents 

Scott  ArUlStrOnQ  would  be  considered  presi¬ 
dential  records,  which  are 
battled  exempt  from  FoIA. 

Judge  Douglas  H.  Ginsburg, 

UnSUCCOSSfully  to  for  the  21  majority  of 

'  the  U.S.  Court  of  Appeals  for 

desianate  the  the  District  of  Columbia, 

^  found  that,  “Because  the  NSC 

Nd  tiond  I  Socuri ty  fo  ‘^fo^  proximity  to 

^  the  president,  who  chairs  it. 

Council  as  an 

not  exercise  substantial 

FolA-able  agency  authority  . . .  the  NSC  is  not 

^  'an  agency  within  the  meaning 
of  the  FoIA.” 

Further,  Ginsburg  wrote,  “that  the  NSC,  in  the 
interests  of  permitting  public  access  to  some  NSC 
records  and  ensuring  a  smooth  transition  on 
national  security  matters,  voluntarily  subjected  cer¬ 
tain  of  its  records  to  the  FoIA  and  the  FRA  [Federal 
Records  Act]  does  not  reflect  any  intention  to  con¬ 
cede,  and  should  not  be  taken  to  establish  as  a  mat¬ 
ter  of  law,  that  the  NSC  is  subject  to  those  statutes.” 

In  his  dissent,  however.  Judge  David  S.  Tatel 
pointed  out  that  “applying  FoIA  to  the  NSC  presents 
little  risk  of  improper  intrusion  into  the  president’s 
exercise  of  his  constitutional  responsibilities.” 

“Indeed,”  he  continued,“the  broad  applicability  of 
the  national  security  exemption  to  NSC  records 
likely  explains  the  NSC’s  ready  compliance  with 
FoIA  for  19  years  under  presidents  Ford,  Carter,  Rea¬ 
gan  and  Bush.” 

With  the  appeals  decision  coming  down  in 
August  and  Congress  reconvening  in  September, 
with  EFoIA  slated  for  movement  in  mid-month,  Arm¬ 
strong  figured  he  and  his  supporters  had  better 
move  quickly. 

Further,  with  little  hope  for  success  of  an  en  banc 


appeal  or  in  the  U.S.  Supreme  Court,  legislation 
looked  like  the  route  to  take,  he  explained. 

Despite  protestations  that  including  the  NSC  pro¬ 
vision  in  EFoIA  would  almost  certainly  mean  a  veto 
from  the  White  House,  Armstrong  said  he  believed 
it  would  be  worth  it. 

“I  thought  you  have  one  little  window  of  oppor¬ 
tunity  here.The  cost  is  the  possibility  of  getting  the 
Electronic  FoIA  vetoed,”  he  said. 

Sen.  Patrick  Leahy  (D-Vt.),  a  primary  sponsor  of 
the  Senate  bill  and  a  longtime  leader  in  pushing  this 
legislation,  spoke  at  the  Thursday  night  opening  of 
the  FoIA  conference. 

After  spending  the  day  talking  to  AvntStfOng 
House  members,  who  indicated  they  .  .  ,  ... 

wanted  to  know  what  the  Senate  was  SCllu  Will 
thinking  about  his  proposal.  Arm-  COTltinue  tO 
strong  said  he  cornered  Leahy  and  .  ,  .. 

asked  him  for  his  position. 

Leahy  reportedly  said  he  would  not  judiciul  Clfld 
jeopardize  the  bill  by  adding  the  NSC 
language,  Armstrong  said. 

The  following  afternoon.  Arm-  fvOYltS  .  .  . 
strong  proposed  to  the  FoIA  confer¬ 
ence  attendees  that  a  group  of  them,  as  representa¬ 
tives  of  the  coalition  sponsoring  the  meeting,  go  up 
to  the  Hill  to  speak  to  Leahy  and  others  about 
including  NSC  language. 

Many  of  those  who  had  been  working  on  the  bill 
for  months  argued  against  Armstrong  and  his  allies, 
maintaining  that  the  agreement  they  had  reached 
for  passable  legislation  would  be  endangered  by 
such  a  demand,  which  was  coming  too  late  in  the 
process. 

After  a  vote  found  conferees  split,  Armstrong 
agreed  to  withdraw  his  proposal  for  lack  of  a  con¬ 
sensus.  Not  to  be  deterred,  however,Armstrong  con¬ 
tinued  to  search  for  a  home  for  the  NSC  provision, 
looking  at  a  war  crimes  disclosure  act  and  treasury 
and  postal  appropriations,  but  finding  no  appropri¬ 
ate  vehicle. 

Part  of  the  urgency  came  from  having  a  Repubh- 
can  Congress  and  a  Democratic  president,  which 
may  or  may  not  be  the  case  after  the  next  election. 

“I  think  we’re  better  off  with  Republicans  on  this 
issue.  That’s  why  I  was  pushing  on  Friday,”  Arm¬ 
strong  said.“In  the  next  Congress,  it’s  going  to  be  dif¬ 
ficult  to  do  it  again.” 

Armstrong  said  he  will  continue  to  fight  on  the 
judicial  and  legislative  fronts  and  hopes  that  legisla¬ 
tors  will  at  least  indicate  to  the  White  House  that 
any  action  regarding  disposal  of  NSC  documents  be 
delayed  until  the  issue  is  resolved.  ■ 
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SPECIAL  ISSUES 


Advertising 


New  technology  is  not  only  altering 
newspaper  advertising  products 
and  services,  but  also  the  way  advertis¬ 
ing  sales  departments  do  their  jobs.  The 
end  result  a  sales  force  that  has  never 
been  better  equipped  to  tailor  presenta¬ 
tions  and  propose  effective  advertising 
programs  for  their  clients;  advertisers 
who  rely  on  newspapers  to  help  them 
reach  sales  goals  efficiently  through  tar¬ 
geted  vehicles,  TMC  products  and  other 
more  creative  options.  Learn  what's 
helping  ad  linage  at  newspapers  today. 


EPTS& 

SYSTEMS 

October  12 


How  are  newspaper  publishers 
preparing  their  plants  for  the  news¬ 
papers  of  the  next  millenium?  Current 
systems  are  straining  to  meet  demand 
from  readers  and  advertisers  for  more 
sections,  more  color,  more  inserts,  more 
zoning.  News-papers  continue  to  plan 
optimistically  for  the  future.  But  new 
demands,  new  expectations  and  new 
technology  require  new  solutions.  Some 
newspapers  have  spent  heavily  to  build 
new  printing  palaces,  others  have  taken 
a  more  conservative  approach  by  reno¬ 
vating  existing  facilities.  When  It  comes 
to  investing  big  bucks  in  a  newspaper's 
future,  the  experts  say  it  pays  to  do  your 
homework  in  advance.  This  special  sec¬ 
tion  presents  some  interesting  options. 

...all  part  of  your  regular  Editor  &  Publisher  subscription 
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summer  with  its  $1.13  billion  purchase 
of  Renaissance  Communication  Corp.’s 
10  television  stations. 

When  that  deal  is  completed,  broad¬ 
casting  for  the  first  time  will  be  the 
biggest  business  at  the  company  begun 
when  Joseph  Medill  founded  the 
Chicago  Tribune  149  years  ago. 

The  Providence  deal  also  gives  Belo 
plenty  of  room  to  grow  further  as  a 
broadcaster. 

Under  new  FCC  limits,  a  single  owner 
can  cover  35%  of  all  households.  Family- 
owned  Belo  did  structure  the  deal  to  per¬ 
mit  special  treatment  of  the  Journal 
newspaper,  however. 

The  Journal  newspaper  will  maintain 
its  own  board  of  directors,  independent 
and  separate  from  Belo,  said  Journal  Co. 
chairman  Stephen  Hamblett. 

“In  this  consolidating  environment, 
the  Providence  Journal  Co.  could  not 
find  a  better  partner  with  whom  to 
entrust  its  people  and  franchise  than 
with  Belo,”  Hamblett  said  in  a  statement. 
“The  management  of  both  companies 
share  a  commitment  to  journalistic  excel¬ 
lence  in  television  broadcasting  and 
newspaper  publishing.  Combining  the 
assets  of  the  Providence  Journal  Co.  with 
those  of  Belo  creates  a  television  broad¬ 
casting  powerhouse  and  serves  the  long¬ 
term  interest  of  both  companies’  share¬ 
holders.” 

Hamblett,  who  will  remain  both  chair¬ 
man  and  publisher  of  the  paper,  also  told 
staffers  at  a  newsroom  meeting  that 
there  would  be  no  layoffs  as  a  result  of 
the  acquisition. 

Earlier  this  year,  the  newspaper  cut  its 
staff  about  9%  to  about  1,500  with  early 
retirement  offers. 

Journal  Co.  employees  and  sharehold¬ 
ers  will  get  Belo  stock  under  terms  of  the 
acquisition. 

Each  shareholder  will  get  $12.33  in 
cash  and  a  little  more  than  a  half-share  of 
Belo  stock  for  each  share  of  Journal  Co. 
stock  they  own.The  company  went  pub¬ 
lic  just  this  July. 

Belo,  which  is  controlled  by  descend¬ 
ants  of  G.B.  Dealey,  has  been  on  the  pur¬ 
chasing  trail  for  some  time.  Last  year,  it 
bought  two  papers,  the  Owensboro,  Ky, 
Messenger-Inquirer  and  the  Bryan-Col- 
lege  Station  (Texas)  Eagle. 

And  earlier  this  year,  it  started 
the  Arlington  Morning  News  in  the 
Dallas  suburb,  a  five-day-a-week  paper 
with  its  own  publisher,  editor  and 
staff  that  is  intended  to  compete  directly 
with  the  nearby  Fort  Worth  Star- 
Telegram. 


Election 
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“This  is  not  just  a  show  we’re  cover¬ 
ing,”  Margolis  said. 

“It’s  a  campaign  for  president  of  the 
United  States,  which  really  means  some¬ 
thing.” 

There  is  gtxxl  news  about  debate  cov¬ 
erage  according  to  Deborah  Potter,  direc¬ 
tor  of  the  Poynter  Election  Project  at  the 
Poynter  Institute  for  Media  Studies. 

Potter  pointed  out  that  the  debates  are 
an  opportunity  for  the  press  and  the  can¬ 
didates  to  educate  voters. 

The  growth  of  the  citizen’s  forum  for¬ 
mat  also  has  made  it  “important  for  jour¬ 
nalists  now  to  realize  they  are  not  indis¬ 
pensable  to  the  debates,”  she  added. 

Urging  reporters  to  “drop  the  sports 
metaphors,"  Potter  said  debate  coverage 
needs  to  move  away  from  the  “who  won 
and  who  lost”  scenario  and  the  “gaffe 
news”  that  goes  on  for  days  and  days. 

“We  ought  to  be  asking.  What  did  we 
learn?  What  did  the  public  learn?”  she 
said.  “It’s  incumbent  on  us  to  go  in  think¬ 
ing  about  what  people  need  to  learn.” 

Former  Washington  Post  correspon¬ 
dent  Paul  Taylor,  who  has  been  advocat¬ 
ing  free  TV  time  for  candidates  thn)ugh 
the  Free  TV  For  Straight  Talk  Coalition, 
said  he  cannot  imagine  debates  being 
covered  any  other  way. 

Debates  are  a  “combination  of  stage¬ 
craft  and  substance,”  he  said,  pointing  out 
that  the  public  doesn’t  need  reporters 
too  much  anyway,  since  people  watch 
the  debates  themselves. 


St.  Pete  Recycling 
Program  Honored 

The  FLORIDA  SUNSHINE  Chapter  of 
the  Solid  Waste  Association  of  North 
America  has  made  the  St.  Petersburg 
Times  a  charter  inductee  to  its  Business 
Recycling  Hall  of  Fame  in  recognition  of 
the  newspaper’s  “excellent”  recycling 
program,  according  to  an  announcement 
from  the  newspaper. 

Pulitzer  Co. 
Hikes  Dividend 

PULITZER  PUBLISHING  CO.  has 
declared  a  four-for-three  stock  split, 
in  the  form  of  a  33. 3%  special  stock  div¬ 
idend,  on  its  Common  Stock  and  Class  B 
Common  Stock,  and  increased  the  quar¬ 
terly  cash  dividend  on  its  Common 
Stock  and  Class  B  Common  Stock  by 
6.7%  to  12t  per  share  from  11.25t  per 


share,  adjusted  for  the  stock  dividend. 

This  is  the  first  time  Pulitzer  Publish¬ 
ing  Co.  has  increased  its  cash  dividend 
twice  in  one  calendar  year.  Previously,  in 
January,  the  Board  of  Directors  increased 
the  cash  dividend  11.1%.  The  stock  divi¬ 
dend  and  cash  dividend  are  payable  on 
Nov.  1,  19S>6,  to  stockholders  of  record 
on  Oct.  10, 1996. 

Survey:  Papers  Right 
To  Cover  Morris 

Despite  THE  supermarket  tabloid 

roots  of  the  Dick  Morris  scandal,  a 
new  poll  of  registered  voters  indicates 
that  most  people  feel  mainstream  news¬ 
papers  were  right  to  report  the  story. 

In  a  September  poll  of  1,000  voters 
nationwide,  the  Media  Studies  Center 
reported  that  60%  believe  newspapers 
and  broadcast  did  the  right  thing  in  cov¬ 
ering  the  story,  which  originall>'  was 
reported  in  the  Star. 

Some  29%  said  newspapers  and  broad¬ 
cast  outlets  did  the  wrong  thing  by  cov¬ 
ering  the  story  —  11%  said  they  didn’t 
know. 

Daily  Herald 
Expanding  In 
Chicago  Suburbs 

The  daily  herald  is  adding  an  edi¬ 
tion  for  the  Lake  County,  Illinois, 
communities  of  Gurnee  and  Grayslake. 

Headquartered  in  Arlington  Heights, 
the  Daily  Herald  has  grt)wn  to  a  circula¬ 
tion  of  130,185  through  aggressive 
expansion  in  the  Chicago  suburbs  The 
paper  last  expanded  in  April  1995,  when 
it  added  an  edition  for  the  cities  of  Elgin 
and  South  Elgin.  The  Daily  Herald  is  the 
third-largest  paper  in  Illinois. 

Dividend 

The  board  of  Directors  of  the 
Washington  Post  Co.  announced  a 
regular  quarterly  dividend  of  $1.15  per 
share,  payable  on  Nov.  8,  to  shareholders 
of  record  on  Oct.  4. 

Journal  Author 

A  REPORTER  FOR  the  Wall  Street 
Journal  has  written  a  book  on  the 
rise  and  fall  of  R.H.  Macy  &  Co. 

Jeffrey  A.  Tractenberg’s  The  Rain  On 
Many’s  Tirade: Hou’  Greed,  Ambition,  and 
Folly  Ruined  American’s  Greatest  Store 
will  be  available  on  Nov.  20  in  bookstores. 
It  is  published  by  Times  Books. 
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all  the  time,  then  you’ll  end  up  bland. 

♦  Make  sure  that  when  repttrters  cover 
something  —  anything,  really  —  they 
include  in  their  stories  the  sights,  sounds, 
smells  of  what  they  encounter.  In  other 
word,  are  they  using  all  their  senses  to 
get  the  message  to  your  readers? 

♦  Make  sure  your  reporters  take 
enough  time  to  get  out  of  city  hall  and 
get  around  the  community  talking  with 
“regular”  people. 

On  a  regular  basis,  take  a  different 
route  to  or  from  work. 

♦  Examine  your  editorials  regularly.  Are 
they  sharply  focused?  Do  they  not  only 
discuss  the  problem  in  an  intelligent 
manner,  but  also  offer  solutions? 

♦  C>heck  the  writing.  Is  it  direct?  Are  the 
sentences  simple  rather  than  complex  in 
stnicture? 

♦  Make  certain  your  newspaper  is 
filled  with  lots  of  local  names  and  hap¬ 
penings. 

Sophistication  and  regular  coverage  of 
“major  occurrences”  is  admirable,  but 
you  should  not  forget  the  routine  or 
“need-to-have”  items. 

♦  Make  sure  you  regularly  give  your 
reporters  time  to  write  enterprise  stories 
so  the  bulk  of  their  commitment  does 
not  fall  to  just  reporting  on  the  bureau¬ 
cracies. 

♦  Question  whether  your  newspaper  is 
reader-friendly.  Do  you  anchor  certain 
kinds  of  features  and  columns  so  readers 
can  go  right  to  them? 

♦  Make  it  OK  —  sometimes  —  to  hold 
a  story  for  a  day  to  get  added  informa¬ 
tion,  photographs  and  graphics  to  fill  it 
out  and  make  it  a  more  compelling  read. 

♦  See  to  it  that  your  newspaper  has  a 
g(Kxl  mix  of  tone,  content  and  style. 

♦  Try  not  to  jump  too  many  stories  off 
Page  1.  And  if  a  story'  does  jump,  make 
sure  to  get  the  point  of  the  story  across 
before  the  jump. 

In  the  long  run,  it  matters  little  if 
you’re  a  newspaper  or  retail  giant,  the 
survival  philosophy  of  those  who  are 
making  it  work  is  pretty  similar;  be  a 
compelling  place  to  stop.  Look  at  change 
as  an  opportunity  not  a  drawback.  Be 
intensely  ItK'al. 

Declining  circulation  should  lessen  as 
we  move  to  make  our  readers  “need”  to 
read  our  newspapers,  not  merely  “want” 
to  read  them;  and  as  we  come  to  realize 
that  even  great  metropolitan  areas  are 
built  fn)m  local  neighborhtxxls. 

FRED  KARDON 

Kardon  is  executive  editor  at  the 
Pantograph,  Bloomington,  III. 
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financial  reasons  by  parent  company 
Times  Mirror. 

Under  Forst’s  editorship,  the  newspa¬ 
per  won  two  Pulitzer  Prizes. 

Forst  has  also  served  as  editor  of  the 
Boston  Herald,  as  executive  editor  of  the 
Los  Angeles  Herald  Examiner,  Jts  manag¬ 
ing  editor  of  Long  Island  Neu’sday,  and 
as  assistant  metro  editor  and  culture  edi¬ 
tor  of  the  Neu’  York  Times. 

Upon  her  departure,  Schneiderman 
praised  Durbin  as  “the  smartest  editor 
who  has  ever  walked  through  these 
doors,”  and  said  he  hoped  they  wiU  work 
together  on  future  projects. 

Durbin  was  said  to  be  unhappy  with 
the  direction  of  the  4 1-year-old  newspa¬ 
per,  which  has  instituted  a  number  of 
changes  over  the  past  year. 

The  Voice  moved  from  paid  to  free  cir¬ 
culation  in  Manhattan  five  months  ago. 

Though  Schneiderman  says  the  circu¬ 
lation  has  almost  doubled  to  230,(XX),  it’s 
not  clear  if  advertising  has  increased. 
Additionally,  the  transition  to  free  circula¬ 
tion  has  been  marked  by  a  number  of 
gUtches  (£(S'f?July  27,  p.  10). 

Recently,  Schneiderman  announced 
that  the  Voice  Literary'  Supplement  will 
be  cut  back  from  10  issues  per  year  to 
just  four,  a  move  Durbin  reportedly 
opposed. 

The  Voice's  legendary'  dominance  in 
the  weekly  alternative  and  listings  mar¬ 
ket  is  under  aggressive  attack  from 
upstart  rivals  including  the  Neu’  York 
Press  and  Time  Out. 


Shop  Talk 
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her  home;  she  had  been  shot  in  the  leg  as 
“a  warning”  and  she  had  been  beaten 
black  and  blue  when  she  dared  to  pix)be 
the  man  said  to  control  much  of  Ireland’s 
illicit  tobacco  trade. 

Independent  Newspapers  had  ins¬ 
talled  a  $40,000  security  system  in  her 
home  after  the  second  attack,  and  she 
had  been  given  24-hour  police  protec¬ 
tion  after  the  third. 

She  dispensed  with  her  Ixxlyguards 
after  a  few  months  on  the  basis  that  she 
could  not  operate  pn)perly  as  a  journalist 
with  police  shadowing  her. 

But  she  was  not  unaware  of  the  dan¬ 
gers. 

She  had  told  friends,  reported  Kathy 
Sheridan  in  the  Irish  Times,  “If  1  wore  a 
bulletproof  vest.  I’d  still  have  to  take  it  off 
at  night.  If  I  had  bulletproof  glass  in  the 
car.  I’d  still  have  to  get  out  of  the  car.” 


Although  her  death  was  condemned 
by  government  ministers,  cabinet  mem¬ 
bers,  and  politicians  nationwide  as  “an 
attack  on  demtKracy  —  and  on  a  free 
press,”  such  condemnation  was  regarded 
as  misrepresentative  by  Vincent  Browne, 
an  Irish  Times  columnist  and  a  one-time  | 
top  investigative  journalist.  | 

“Yes,  press  freedom  is  essential  to  j 
dem(K'rac7,  but  this  is  to  enable  the  insti-  ; 
tutions  of  power  in  society  to  be  held 
accountable  for  the  exercise  of  their 
power,”  Browne  wrote. 

“The  killing  of  Veronica  Guerin,  outra-  | 
geous,  abominable  and  tragic,  though  it  ! 
may  be  in  personal  terms,  in  no  way 
compromises  the  freedom  of  the  press  in 
holding  institutions  of  power  account¬ 
able.  .  .  . 

“Indeed,  it  is  arguable  that  the  investi¬ 
gation  of  crime  is  ancillary  to  the  essen¬ 
tial  role  of  the  press.” 

(falling  tor  the  continuation  of  inves¬ 
tigative  journalism  in  the  Republic,  for¬ 
mer  Prime  Minister  Garret  FitzGerald 
wrote  alst)  in  an  Irish  Times  column  that 
"we  owe  it  to  Veronica  Guerin  to  encour¬ 
age  and  facilitate  the  work  of  investiga¬ 
tive  journalists,  to  whose  vigilance  and 
professionalism  we  owe  much  of  the 
quality  of  the  public  and  business  life  of 
our  community.” 

FitzGerald  asked  that  the  investigative 
work  of  the  print  media  be  paralleled  by 
Radio  Telefis  Eireann. 

He  also  urged  that  the  Irish  media  not 
expose  the  personal  lives  of  public  fig¬ 
ures  when  their  lives  are  not  matters  of 
legitimate  public  interest. 


Journal 

Adds 

California  Feature 

The  wall  street journal  will  intro¬ 
duce  a  new  feature,  the  California 
Journal,  in  early'  October. 

The  California  Journal  consists  of  five 
additional  pages  focusing  on  regional 
business,  financial  and  economic  issues. 
It  will  appear  each  Wednesday  in  the 
Marketplace  section  of  the  Wall  Street 
Joumafs  circulation  of  230,000  in  Cali¬ 
fornia. 

C^alifomia  Journal  has  its  own  editorial 
and  advertising  staff 

Six  reporters  will  work  out  of  D)S 
Angeles,  San  Francisco  and  Sacramento. 
Advertising  offices  are  in  Los  Angeles  and 
San  Francisco. 

The  Journal  sells  more  copies  in  Cali¬ 
fornia  than  in  any  other  state,  including 
New  York. 
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Phone_ 


(In  case  we  have  questions  atnut  your  otdsO 


_Fax_ 


COLOR 

PUBLICATION 

#  COPIES 

COST/COPY 

TOTAL 

RED 

1996  International 
Yeai?  Book 

$125 

BLUE 

1997  EorTOR&PuBusHeR 
Market  Guide 

$100 

OlEEN 

1997  E&P/FPP  CoMMUNnv, 
Specialty  and  Free 
PUBUCATTONS  YEAR  BOOK 

$99 

*Orders  shipped  outside  the  US  and  Canada  must  add 
$25  per  shipment  **Califbmia,  District  of  Columbia, 

New  York  and  Ohio  residents  must  add  applicable  tax. 
Canada  residents  please  add  GST. 

SHIPPING 

FREE* 

TAX** 

MY  TOTAL  ORDER 

Exp.  Date_ 


.Signature. 


Your  Business  (Check  one  Category  Only) 

1.  □  Newspaper 

11.  □  Service  Industry 

2.  □  Newspaper  Equip.  Mfr. 

12.  □  Unverstty^jblic  Library 

3.  □  SyrKlicatQ(News 

13.  □  Fnarxiial 

Service 

14.  □  Retail 

4.  □  Advertising  Agerxy 

15.  □  Public  Transportation 

5.  □  Public  Relations  Firm 

16.  □  Individual 

6.  □  Legal  Rrm 

17.  □  Publishing  Other  Than 

7.  □  Government 

Newspaper 

8.  □  Mfr.- General 

18.  □  Real  Estate 

9.  □  Mfr- Auto &Ti\ick 

19.  □  Other 

10.  □  Mfr.-Food 

Mail  to:  Editor  &  Publisher  Company,  1 1  W.  19th  St, 
NYC,  NY  lOOr.  Fax  number;|212)  691-6939. 
e-mail  us  at  ec^xi)@me(faitifo.com. 

VISIT  THE  E&P  WEB  SFTE  AT  h«lp:/AAhArwjnedWrfo^ 


wiu; 

\\in:Ki 


BLUfe 
&GREEN. 

The  Powerhouse  Newspaper 
Directories  from  E&R 


Stock  your  library  with  the  indispensable  news¬ 
paper  resources  available  ONLY  from  the 
researchers  at  Editor  &  Publisher: 


RED! 


Editor  &  Publisher 
International  Year  Book. 
The  premier  US  & 
International  directory  of 
daily  and  weekly  news¬ 
papers.  Published  in  two 
volumes,  the  YEAR 
BOOK  includes  price¬ 
less  newspaper  data, 
installed  equipment,  con¬ 
tacts,  phone/fax  numbers,  e-maiLand  Web  sites. 
Continuously  published  since  1924.  Also  available 
on  CD-ROM  with  or  without  listing  capabilities. 
Call  for  details  and  FREE  demonstration  disk! 


ru,  ‘‘”‘■'1 


BLUE!  1997  Editor  &  Publisher 
Market  Guide.  City-by-city  market  data 
for  over  1,600  US  &  Canadian  cities  with 
daily  newspapers.  Exclusive  E&P  rank¬ 
ings  for  all  MSAs,  top  250  daily  newspa¬ 
per  counties  and  cities.  Valuable  '97 
economic  forecasts.  An  indispensable  tool  for 
your  marketing  needs.  Also  available  on  CD-ROM. 
Call  for  more  information. 


GREEN!  ALL  NEW!! 

1997  Editor  &  Publisher/Free 
Paper  Publisher  Community, 

Specialty  &  Free  Publications 
Year  Book  Brand-new  directory 

of  US  &  Canadian  weekly, 

community,  free,  niche,  alternative 
and  TMC  publications.  Includes 
newspaper  data,  contacts, 
phone/fax  numbers,  Web  site 
^ URL,  e-mail  addresses  and  MORE! 


ORDER  YOUR  COPIES  TODAY!  USE 
THE  EASY-ORDER  FORM  IN  BACK,  OR 
CALL  212-675-4380. 
SATISFACTION  GUARANTEED! 


NO  POSTAGE 
NECESSARY 
IF  MAILED 
IN  THE 

UNITED  STATES 


BUSINESS  REPLY  MAIL 

FIRST-CLASS  MAIL  PERMIT  NO.20  NEW  YORK,  NY 


POSTAGE  V^LL  BE  PAID  BY  ADDRESSEE 


Editorc? 

PUBLISHER 


CIRCULATION  DEPARTMENT 
11  W  19THST. 

NEW  VORK  NY  10114-0111 


.II...II.I..III . II. ..II. 


1 1  W.  19th  Street  •  New  York,  NY  1001 1  •  Phone  (212)  O’S-iSSO  •  Fax  (212)  929-1259 


FEATURES  AVAILABLE 


ASTROLOGY 


Daily-Weekly-Monthly  Features 
Camera  Ready.  Time  Data  Syndicate 
(603)  623-7733  or  (800)  322-5101 


AUTOMOTIVE 


CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  road  tests,  cor  care, 
auto  trivia/history.  (810)  573-2755. 


SEND  E&P  BOX  REPLIES  TO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

1 1  West  19th  St. 

New  York,  NY  10011 


AUTOMOTIVE 


WHEELS  101:  A  weekly  column 
teaching  the  basics  of  buying,  owning 
and  driving  a  car  by  automotive  expert 
Jayne  O'Donnell.  Joe  Hanley,  CRAIN 
NEWS  SERVICE,  Phone:  (212)  254- 
0890.  Fax:  (212)  254-7646. 


WORLD  OF  COLLEaOR  CARS 
A  question-and-answer  format  allows 
this  weekly  column  to  cover  the  topics  that 
the  public  wants  to  read  about.  This 
could  be  a  lively  addition  to  an 
automotive  section  or  a  weekend  life¬ 
style  feature. 

Joe  Hanley /CRAIN  NEWS  SERVICE 
Phone:  (212)  254-0890 
Fax:  (212)  254-7646 


3  COMIC  STRIPS,  4  SAMPLES  of  each.  ' 
Send  $5,  Classic  Features,  1020  E. 
Pass  Rood,  Gulfport,  MS  39507. 


HEALTH,  SPORTS  &  FITNESS 


ARTICLES,  FILLERS,  MONTHLY 
EDITORIAL  SPECIALS  ALSO 
UCENSED  RIGHTS  TO  PUBUSH 
ESTABUSHED  STAND-ALONE 
HEALTH  &  FITNESS  NEWSPAPER- 
PROTECTED  TERRITORY  MARKETING 
&  TECHNICAL  SUPPORT  PROVIDED 
CALL  (800)  NEW  LIVING 
FREE  SAMPLES  AND  RATES. 


All  men  have  happiness  as  their  object; 
there  are  no  exceptions.  However 
different  the  means  they  employ,  they  aim 
at  the  same  end. 

Pascal 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  •  fox  (409)  295-9624 
PO  Box  1 972,  Huntsville,  TX  77342 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  672-2594 


Want  to  benefit 
from  our  low 
contract  rates? 
Call 

(212)  675-4380 


ANNOLINCEMENTS 


BUSINESS  OPPORTUNITIES 


SMALL  WEEKLY  needs  strong  market¬ 
ing-sales  partner  to  turn  it  profitable. 
Purchase  equity,  sweat  equity  or  both 
will  get  meaningful  ownership  position. 
In  a  high  income,  competitive  area,  the 
two  existing  papers  provide  a  great 
foundation  for  natural  product 
extensions.  Absentee  owner  anxious  to 
get  the  right  person  on  board  to  make 
this  venture  work.  Reply  to  Box  07929, 
Editor  &  Publisher. 


NEWSPAPER  APPRAISERS 


Appraisals/Brokerage 
Coll  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


Confidential  Appraisals 
nationwide  since  1 959. 
W.B.  GRIMES  &  COMPANY 
(301)540-0636 


DAVID  R.  STILL 
CAPITAL  ENDEAVORS,  INC. 
Serving  the  Southeast 
Newspapers  &  Magazines 
Brokerage  and  Appraisals 
Box  895,  Lawrenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 


JIM  WEBSTER  &  ASSOCIATES 
Brokers,  Appraisers,  Operators 
(817)  599-5785 

315  York,  Weatherford,  Texas  76086 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


DAVE  GAUGER 
Sales  &  Appraisals 
Gauger  Media  Service,  Inc. 
Box  627,  Raymond,  WA  98577 
(360)  942-3560 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(334)  566-7198 
Fax  (334)  566-0170. 


MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 


MEL  HODELL  NEWSPAPER  BROKER 
51 96  Elenito,  Montclair,  CA  91 763 
(909)  626-6440  Fox  (909)  624-8852 


NEWSPAPER  BROKERS 


NEWSPAPER  BROKERS 


MICHAEL  D.  UNDSEY 
1221  N.  Kingston  St. 

Gilbert,  AZ  85233  (602)  813-9344 


Over  700  Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Elox  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Tom  Sexton, 

N.England  (617)5456175 
Wren  Barnett,  South  (704)  698-0021 


PHILUPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  3308 
Merrifield,VA  22 11 6-3308 
(703)  846-8410  Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 
Your  broker  for  Southwest 
and  Middle  America. 

3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  Fox  (214)  520-6951 


Whitesmith  Publication  Services 
Rod  Whitesmith,  (360)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPERS  FOR  SALE 


AWARD-WINNING  midwest  weekly 
and  TMC.  Thriving  college  town. 
$300,000  Gross;  $100,000  cash  to 
ov>mers.  JMK  (614)  889-9747. 


FAST  GROWING  Montana  Weekly  - 
New  equipment,  county  official, 
$125,000.  John  van  der  Linden,  (712) 
336-2805,  P.O.  Box  275,  Spirit  Lake, 
IA51360. 


Bolitho-Cribb  Report:  httpV/www.cribb.com 


An  'S  I  A  'll  (nw  Bolitho-Cribb 


Confidential  Appraisal  for 
Estate,  ESOP,  Partners, 
Bank  Tax,  Stock,  Assets 


lohn  T  Cribb  ^  Annette  Park  Drive,  Bozeman,  “ 

^  Montana  59715:  e>mail  to  jcribbOtmt.net 


&  Associates 
Newspaper  Brokerage 
&Appraisal 

406-586-6621 

Established  1923 


NEW  MEDIA  COMPANY  with  operat¬ 
ing  newspapers  seeks  community,  sub- 
urban  newspapers,  shoppers, 
alternative  delivery  systems.  Manage¬ 
ment  encouraged  to  remain  and  partic¬ 
ipate  in  investment.  All  inquiries  held  in 
strictest  confidence.  Reply  to  Box 
07688,  Editor  &  Publisher. 


A  wish  is  a  shot  in  the  dark  when  your 
coin's  down  the  well. 

Chrissie  Hynde 


NEWSPAPERS  WANTED 


AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers 
to  its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  qualify  papers  and  groups. 
AAanagement  v/elcome  to  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  07148,  Editor  & 
Publisher. 


DON'T  SELL  YOUR  BUSINESS  .  Let  us 
manage  and  grow  it  for  you!  Call  in  con¬ 
fidence:  1  (800)  967-0637. 


FORMER  OWNER  wishes  to  purchase 
rack  publication  or  shopper  doing 
revenues  of  $400,000  to  $750,000 
annually.  Will  purchase  all  cash  or 
terms  to  meet  the  sellers  needs.  No 
brokers  please.  Reply  to  Box  07923, 
Editor  &  Publisher. 


NEWS 

MAKES  THE 
DIFFERENCE 


•  Editor  &  Publisher  is  NOT  a 
monthly  journalism  review. 

•  Editor  &  Publisher  is  NOT  a 

monthly  association 
house  organ. 

•  Editor  &  Publisher  is  NOT 
sponsored  by  a  university, 
society  or  foundation. 

•  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering  the 
newspaper  industry. 

NEWS  makes  the  difference 

EDITOR  &  PUBLISHER 
1 1  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 
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EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 

SQUeeze  lens  mfg.  since  1 968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration.  Herb  Carlbom 
CK  Optical  (310)  372-0372. 

MAILROOM 


HALL  STACKPACK  commercial  stacker. 
Eight  years  old.  In  production  and  well 
maintained.  Call  Syd  Wilson  at  The 
Rutland  Daily  Herald,  Rutland,  VT 
(802)  747-6121,  ext.  248. 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 


Refurbished  odd  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAItABlE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. _ 


USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)273-5218  Fax  (407)  273-901 1 


PRESSES 


Qu»ncy  that  mAes  an  impression  worldwide 

'.^^ORlenTi 

Select  from: 

□  Complete  Presses 
0  Additions  to  Existing  Presses 
O  3<olor  Satellites 

□  4>Hj  Anerrgements 

□  Stacked  Units 

□  Integral  Roll  Star>d  Urvts 
O  Half  and  Quarter  Polders 

□  Cutoff  20-  -  2V/4*  ■  22-  -  22y4* 

□  18,500  to  30,000  IPH 


SALES  -  SERVICE  -  PARTS 

Phone:(770)552-1528  _ 

Fax:  (770)  552-2669  GRAPHCSX 


ALTA 


NEWSPRINT  FOR  SALE 


ROLLS  ALL  SIZES  25#,  -  28#,  -  30# 
BEHRENS  INT'L,  LTD.  -  N.B.  CAUF. 
(71 4)  644-2661 ,  Fax  (71 4)  644-0283 


PRESSES 


A  LOT  OF  PRESS  FOR  THE  MONEY! 
IN  VERY  GOOD  CONDITION. 

Five  unit  press  (1965)  Harris-Cottrell 
VI 5  including:  5-units,  1 -half/quarter 
2:1  V-22  folder,  5-rollstands,  hoist, 
plate  bender  plate  burner.  Complete 
press.  One  owner  machine.  Used  less 
than  20,000  impressions  a  week. 

As  is,  wnere  is  $72,500. 

Al  Taber,  ALTA  Graphics,  Inc. 
(770)  552-1528  Fax  (770)  552-2669 


DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sale 

"Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses' 

PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI  5D  or  845;  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  SOLNA  D30  C96 

FOR  SALE:  1982  6/u  HARRIS  VI 5C  w 
or  w/o  prepress  equipment;  1971  3/u 
GOSS  COMMUNITY;  2/u  &  3/u 
NEWS  KING;  4/u  1978  &  2/u  1971 
HARRIS  VI 5A;  GOSS  COMMUNITY  1 
unit  book  press,  22  3/4"  x  36" 

Tel:  (913)  362-8888 
Fax;  (913)  362-8901 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 


PRESSES 


4-unit  GOSS  COMMUNITY  (grease) 
with  2  folders.  22  3/4"  cutoff.  Outstand¬ 
ing  condition.  In  use.  Offer.  Patrick, 
(970).  887-3334. 


PRESSES 


METRO  LINER  TOWER 
PRESS  UNITS 
PUBLISHERS: 

A  UNIQUE 
OPPORTUNITY  TO 
RE-EQUIP 

Exclusive  Sale — Outstanding 
metro-liner  plant  22”,  560 
MM  cut-off,  updated,  75,000 
cph,  48  Goss  metro-liner 
units,  10  4x1  metro  towers, 
1976-1988  with  excellent 
colour  capacity,  48  45”  Goss 
digital  autopasters 
8  3/2  lap  and  pin  folders  8 
upper  balloon  formers 
8  intermediate,  former 
arrangements  complete  with 
stitchers 

The  very  latest  in  pic  thyristor 
drives  present.  Dampening 
timer  spray  dampners.  Modem 
press  control  systems  all  to  be 
fitted  with  the  most  advanced 
inking  technology  available. 
Printing  Press  Services 
Sellers  Street  Factory 
Preston,  Lancashire 
ENGLAND,  PRl  5EU 
(011-44)  1772-797050 
Fax;  (44)  1772-652300 


PRESSES 


PRESS  ROOM 

2  unit  goss  metro  22  3/4"  cutoff.  Avail¬ 
able  immediately. 

MAN-Roland  Folders 

160  page  double  out  22  3/4"  with  3 
high  formers  and  angle  bars 

1  Urbanite  Folder.  22  3/4" 

1  Urbanite  Upper  Former 

GOSS  R.T.P's  42"  or  45"  with  Y  columns 
and  wall  brackets  10  AVAILABLE 

Goss  3-2  folders 

21  and  1  /2  c.o.  and  22  3/4  c.o. 

8  Units  1  folder,  Harris  1650,  22  3/4" 


Northeast  Industries  (800)  821-6257 
WANTED  TO  BUY 
CALL  US  -  WE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(770)  428-5817 
Fax  (770)  590-7267 _ 

IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (816)  887-2762. 
WANTED:  USED  TELEDIREQ  DIALER 
PREFER  2. 12  VERSION 
CALL  1  (800)  274-1004 

Wood  is  border  than  steel. 

Dr.  John  Thomas 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 

TELEMARKETING 
Save  money/improve  results 
or  the  review  of 
your  program  is  FREE 
Outsourcing  Vendor  Management 
ROBERT  T  BURNS 
(703)  356-6625 

CIRCULATION  SERVICES 

ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 


BLENKARN 

Your  Telemarketing  Partner 
JEFF  BLENKARN  (616)  458-661 1 


CIRCULATION  SERVICES 


INTEBVENnaN  - 
t  BETENTIBN 
1-800-327-8463 


CIRCULATION  SERVICES 

CIRCULATION  III 

Advanced-Professional-Telemarketing 
John  Dinan 
(214)  352-1123 

http:/ / www.metronet.com/~dinan 
METRO  NEWS  SERVICE,  INC. 

"ResponseABIUTY" 
Nationwide  TELEMARKETING 
since  1975 
(800)  950-8475 
Horace  Southward 
PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FUU  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 

(800)  776-6397 

CLASSIFIED  SOFTWARE 

SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation. 

Fake  Brains 
Tel:  (303)791-3301 
http://www.fakebrains.com/ scout. 


I  am  searching  for  that  which  every  man 
seeks — peace  and  rest. 

Dante 


DISTRIBUTION  SERVICES 


DISTRIBUTION  OF  PUBLICATIONS 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dove  Chilton  (800)  487-6397 
AUSTIN  NEWS  SERVICES  (National) 

OPERATIONS  consultants" 

Seasoned  Newspoper  Consultant 
FACIUTIES/PRESS/OPERATIONS 
Small/Medium/Large  Newspapers 
Call  (800)  705-6433  to  discuss  your 
challenges  and  opportunties. 

PRESSROOM  SERVICES 

HARD  TO  FIND  PRESS  PARTS? 

Largest  Press  Plumbing  Parts  Stock  in 
Country-Overnight.  GREAT  PRICES!! 
Filters,  Regulators,  Hoses,  Gauges. 

PACIFIC  NEWSPAPER  SERVICES,  INC. 
A/X  (800)201-7500  M/C 


PROMOTIONAL  SERVICES 


1  a  a  Custom 

presskits 

•  Media  Folders  •  CD  disc  Mailers 

•  Sales  Kits  •  Software  Packages 
(Over  1,000  Dies  Available  FREE] 

Call  For  FREE  Catalog 

(212)  664-7686  1  (800)  472-3497 


PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELEaRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908 
(505)  842-1357 
24-Hour  Line  P.O.  Box  1952 
_ Albuquerque,  NM  871 03 _ 

PRESSROOM  CLEANING 
PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 

ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAaiON! 

30  Years  experience! 

PRESSROOM  CLEANERS 
CAa  TOLL  FREE 
(800)  657-2110 


Exuberance  is  beauty. 

William  Blake 
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HELP  WANTED 


_ ACADEMIC _ 

THE  AMERICAN  UNIVERSITY  in  Cairo 
invites  applications  for  openings  on  the 
faculty  of  the  Department  of  Journalism 
and  Mass  Communication: 

1)  CHAIR  OF  THE  DEPARTMENT:  The 
department  is  professionally-oriented 
with  over  300  majors,  offering  B.A. 
sequences  in  journalism,  broadcast 
journalism,  photojournalism,  and  inte¬ 
grated  marketing  communications 
(IMC),  as  well  as  M.A.  programs  in 
television  journalism  and  for  moss 
media  and  public  information  pro¬ 
fessionals.  Housed  in  School  of  Busi¬ 
ness,  Economics  and  Communication, 
the  department  has  10  full-time  and  6 
adjunct  faculty.  Computerized  facilities 
include  news,  graphics  and  photo  labs, 
state-of-the-art  radio  and  television 
studios,  and  faculty  offices  linked  to  the 
campus  network  and  the  Internet.  We 
are  seeking  candidates  with  a  cos¬ 
mopolitan  outlook,  significant  pro¬ 
fessional  experience,  an  M.A.  or 
(preferably)  Ph.D.,  and  demonstrated 
strengths  in  teaching,  academic  and  pro¬ 
fessional  publication,  and  academic 
administration.  Experience  abroad, 
especially  in  a  developing  country,  is  a 
major  plus. 

2) All-around  JOURNALISM  FACULTY 
needed  with  substantial  relevant  pro¬ 
fessional  backgrounds  and  teaching 
strengths  in  core  journalism  skills 
courses,  as  well  as  special  depth  in  one 
or  more  of  the  following  fields:  com- 
puter-bosed  editing  and  layout,  PR/ 
advertising  (as  integrated  marketing 
communication),  advanced  reporting, 
international  journalism,  and  introduc¬ 
tion  to  mass  communication.  Strong  com¬ 
puter  familiarity  especially  welcome. 
Minimum  expectation  of  ten  years  pro¬ 
fessional  experience  and  M.A.  degree. 
Ph  D.  preferred. 

For  positions,  fluency  in  English,  the 
language  of  instruction,  is  required. 
Normal  teaching  load  is  9  hours  per 
semester.  Appointment  may  be  made 
at  the  Assistant,  Associate  or  Full  Pro¬ 
fessor  rank  depending  on  qualifica¬ 
tions  and  experience.  Two-year 
appointments  (renewable)  begin  Sep¬ 
tember  1 996.  For  expatriates,  housing, 
round-trip  air  travel  to  Egypt,  plus 
schooling  for  up  to  two  children 
included. 

Write  with  curriculum  vitae  to:  Dr. 
Andrew  Kerek,  provost.  The  American 
University  in  Cairo,  866  United 
Nations  Plaza,  Suite  EP-517,  New 
York,  NY  10017,  preferably  before 
November  30,  1996.  AUC  is  an  equal 
opportunity  employer. 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19  th  St. 
New  York,  NY  10011 


_ ACADEMIC _ 

COLLEGE  OF  CHARLESTON  —  The  Col¬ 
lege  of  Charleston's  Department  of 
English  and  Communication  invites 
applications  for  a  tenure-track  assistant 
professor  position  in  media  studies, 
beginning  August  1997.  Teaching  and 
media  experience  preferred.  Ph.D.  and 
scholarly  potential  required.  Four- 
course  semester  teoching  load,  consist¬ 
ing  mainly  of  courses  in  media  writing, 
with  summer  teaching  opportunities. 
Send  letter  of  application,  resume, 
transcripts,  and  three  recommendation 
letters  by  December  1 ,  1 996  to  Dr. 
Nan  Morrison,  chair.  Department  of 
English  and  Communication,  College 
of  Charleston,  66  George  Street, 
Charleston,  SC  29424.  Equal 
Opportunity/  Affirmative  Action 

Employer.  _ 

DOCTORAL  ASSISTANTSHIPS.  The 
University  of  Tennessee  seeks  outstand¬ 
ing  candidates  for  doctoral  study. 
Coursework  emphasizes  communica¬ 
tion  theory  and  research  with  con¬ 
centrations  in  journalism,  advertising, 
broadcasting,  P.R.,  information 
sciences,  or  speech  communication. 
M.S.  degree  and  GRE  required.  Pro¬ 
gram  requires  2-3  years  coursework, 
plus  dissertation.  Teaching  assis- 
tantships  possible.  Application  for  foil 
1 997  due  March  1 .  Also,  calendar- 
year  M.S.  program  in  media  man¬ 
agement.  Contact  Dr.  H.  Howard, 
Communications,  University  of  Ten¬ 
nessee,  Knoxville,  TN  37996-0347. 

ADMINISTRATIVE 
AMERICAN  PUBLISHING  CO.,  owners 
of  over  300  daily  and  weekly  newspa¬ 
pers  in  the  U.S.  is  accepting  applica¬ 
tions  for: 

•  Publisher  Trainees 

•  Advertising  Trainees 

•  Circulation  Managers 
Excellent  management  opportunities 
await  candidates  wishing  to  join  the 
fastest  growing  newspaper  organiza¬ 
tion  in  America.  No  phone  calls,  but 
send  resumes  to  American  Publishing 
Co.,  P.O.  Box  520,  Marion,  IL  62959. 

All  replies  held  in  strict  confidence. 

SALES  MANAGER 

Excellent  opportunity.  Growing  weekly 
in  western  Massachusetts  city  (pop. 
45,000)  without  daily,  looking  for 
independent,  energetic,  experienced, 
self-starter  wha  can  build  sales.  Avail¬ 
able  now.  $30K  +  incentives.  Send 
resume  to  Box  07912,  Editor  &  Pub¬ 
lisher _ 

ADVERTISING 

EXPERIENCED,  hands-on  manager  to 
run  all  aspects  of  Sunday  feature  con¬ 
sortium  of  several  newspapers. 
Responsibilities  include  negotiations 
and  ongoing  contact  work  with  prin¬ 
ters,  syndicates  and  newspaper  clients; 
billing  and  accounting;  forecasting  and 
new  client  development;  and  planning 
and  execution  of  annuol  meeting.  Posi¬ 
tion  requires  a  detail-oriented  self¬ 
starter  wha  will  report  to  Executive 
Board  of  newspaper  owners  on  a  regu¬ 
lar  basis. 

Please  send  resume  and  salary 
requirements  ta  Box  07933, 
Editor  &  Publisher. 


_ ADVERTISING _ 

ADVERTISING  SALES 
MANAGER 

Advertising  sales  manager  position  at 
The  Syracuse  Newspapers,  the  largest 
print  medium  in  Central  New  York.  Suc¬ 
cessful  candidate  will  direct  the  sales 
efforts  of  nine  inside  classified  sales 
representatives. 

Responsibilities  include  initiating  new 
sales  programs,  leading  and  motivating 
the  sales  staff,  setting  goals  and 
developing  incentive  programs.  The 
candidate  should  be  results 
driven,  and  {possess  strong  verbal  and 
written  communication  skills  and  have 
the  ability  to  motivate  a  seasoned  sales 
staff.  Classified  sales  management 
experience  in  inside  sales  or  telemarket¬ 
ing  a  plus.  We  offer  an  excellent  salary 
and  benefit  package  including  paid 
medical,  dental  and  eyewear  cov¬ 
erage.  This  is  an  excellent  opportunity 
to  lead  a  successful,  dynamic  advertis¬ 
ing  sales  team. 

Please  send  cover  letter  and  resume  to: 
AD  #5338,  The  Syracuse  Newspapers, 
P.O.  Box  491 5,  Syracuse,  NY  1 3221 . 


ACADEMIC 


_ ADVERTISING _ 

ADVERTISING  SALES  MANAGER 
Trader  Publishing  Company's  National 
Publication  Division,  in  Clearwater,  FL, 
is  currently  interviewing  for  an  Acfvertis- 
ing  Sales  Manager  for  our  Collector 
Car  magazines  and  niche  publications. 
Ideal  candidate  must  be  a  creative 
marketer,  and  a  'new  business'  builder 
with  the  ability  to  lead  +  motivate  a 
quality  inside  sales/telemarketing  staff. 
Tremendous  career  opjjortunity.  Pre¬ 
vious  management  experience 
required.  Salary  plus  bonus,  some 
travel.  Fax  your  resume  to  (813)  712- 
0034. 

TRADER  PUBUSHING  COMPANY 
National  Publications  Division 
P.O.  Box  9059 
Clearwater,  FL  34618-9059 
ADVERTISING  SALES  MANAGER 
sought  for  daily  newspaper  in  fast¬ 
growing  Western  Colorado.  Ideal 
person  has  substantial  experience  in 
both  on-the-street  sales  and  managing 
and  training  an  effective  team.  Salary 
and  commission  commensurate  with 
experience.  Benefits.  Send  replies  to 
Box  07925,  Editor  &  Publisher. 


ACADEMIC 


ANNOUNCEMENT  OF  FACULTY  POSITIONS 

The  School  of  Journalism  of  the  Annenberg  Schooi,  for 
Communication  at  the  Universitv  of  Southern  Caeifornia  invites 
applications  for  two  tenure-track  positions. 

The  School  is  seeking  faculty  who  can  contribute  to  one  or  more  of 
the  following  areas:  new  technology  -  electronic  publishing,  computer- 
assisted  reporting,  on-line  information  sourcing  -  tmd  public  relations, 
broadcasting  and  magazine  production.  The  School  is  also  developing 
new  programs  that  include  a  double  major  with  the  Spanish  Depart¬ 
ment  and  a  Master's  degree  in  arts  reporting.  Candidates  are  asked  to 
describe  their  experience  and  their  particular  interests  and  areas  of  com¬ 
petence. 

Faculty  rank  and  salary  will  depend  on  the  successful  candidate's 
background.  Applications  will  be  reviewed  starting  December  1,  1996 
for  the  1997-98  academic  year. 

The  School  offers  a  Bachelor's  degree  in  print  journalism,  broadcast 
journalism  and  public  relations,  and  a  Master's  degree  in  print  and 
broadcast  journalism.  Three  hundred  and  sixty  students  are  enrolled 
in  the  undergraduate  sequences  and  60  in  the  Master's  program. 

The  Journalism  faculty  includes  research  scholars  and  writers  and 
broadcasters,  with  an  emphasis  on  professional  experience.  The  fac¬ 
ulty  consists  of  12  full-time  members  and  another  24  part-time  pro¬ 
fessionals  recruited  from  the  major  Southern  California  media. 

The  Annenberg  School  participates  with  the  USC  School  of 
Engineering  and  Cinema-Television  in  the  Annenberg  Center  for 
Communication.  The  university  is  an  AA/EO  employer. 

Please  send  a  letter  oudining  your  interests,  along  with  a  curriculum 
vitae  and  a  sample  of  publications  or  other  creative  work,  plus  the 
names  of  three  references,  to: 

Professor  Murray  Fromson 
Director,  School  of  Journalism 
ANNENBERG  SCHOOL  FOR  COMMUNICATION 
UNIVERSITY  OF  SOUTHERN  CAI.TFORNTA 
Los  Angeles,  CA  90089-0281 
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_ ADVERTISING _ 

ADVERTISING  DIREaOR 

We  have  an  immediate  opening  (or  a 
hardv/orking,  creative  and  innovative 
leader  to  manage  our  sales  staff  at  a 
36,CXX)  circulation  daily,  45,000  Sun¬ 
day  newspaper  located  in  Zone  5.  The 
position  will  also  ossist  the  Group  Pub¬ 
lisher  in  sales  development  for  the  two 
other  daily  newspapers  in  the  group 
located  in  beautiful  Central  Ohio.  The 
successful  candidate  must  have  priar 
management  experience  at  a  compara¬ 
ble  or  larger  7-day  newspaper,  be 
extremely  competitive  and  have  the 
ability  to  develop  the  existing  ad  base 
as  well  as  niche  products.  Strong 
communication  skills  and  coaching/ 
training  experience  a  must. 

We  are  part  of  a  well-known  newspa¬ 
per  group  who  offers  a  salary  and 
bonus  commensurate  with  your  experi¬ 
ence.  In  oddition,  we  offer  401  (k),  j 
health,  dental,  life,  long  term  disability 
and  other  benefits.  Our  community  is 
nationally  ranked  among  the  most 
affordable  and  best  places  to  live  in  the 
U.S.  If  you  have  the  ability  to  analyze 
markets,  motivate  sales  staff  and  seize 
opportunities,  you  are  the  right  candi¬ 
date  for  this  career  opportunity. 

Send  you  resume  and  salary  history  to: 
Nick  Monico/Publisher 
Mansfield  News  Journal 
70  West  Fourth  St./P.O.  Box  25 
Mansfield,  OH  44901 

ADVERTISING  DIREOOR 
Daily  Community  Newspaper 

If  you  are  goal-oriented,  results  driven 
and  would  like  to  live  in  one  of  the 
truly  beautiful  areas  of  the  country.  The 
News  Virginian  could  be  your  new 
home.  Responsible  for  the  performance 
of  1  1  sales  people  (retail  and 
classified)  you  need  to  be  highly 
organized,  a  fountain  of  ideas  and 
experience.  This  position  is  also 
responsible  for  the  hiring  and  training 
af  od  department  personnel,  producing 
reports  ranging  from  the  annual 
departmental  revenue  and  expense 
budget  to  daily  call  reports.  Please  fax 
a  resume  to  Publisher,  The  News  Vir¬ 
ginian,  (540)  942-4542. 

DISPLAY  ADVERTISING  MANAGER 

The  Valdosta  Daily  Times  a  22,000 
daily  morning  newspaper  with  several 
secondary  and  niche  products  is  look¬ 
ing  (or  a  candidate  to  develop  market 
strategies  (or  our  rapidly  growing 
market,  assist  in  motivation,  training 
and  staff  development. 

Compensation  package  includes 
401  (k),  health  plans,  and  paid  vaca¬ 
tion.  Send  resume  with  salary  require¬ 
ments  to  The  Valdosta  Daily  Times, 
Attention  Larry  Boatwright,  P.O.  Box 
968,  Valdosta,  GA  31 603. 


CALL  ABOUT 
OUR  WEB  RATES! 
(212)  675-4380,  ext.  171 


_ ADVERTISING _ 

CLASSIFIED  ADVERTISING  MANAGER 
Wanted  for  a  group  of  quality,  award¬ 
winning  community  newspapers.  Min¬ 
imum  af  four  years'  experience  (one  of 
which  must  have  been  in  a  supervisary 
role)  in  Classified  Advertising. 
Bachelor's  degree  and  P.C.  literacy 
required.  Excellent  interpersonal,  writ¬ 
ten  and  oral  communication  skills  and 
ability  to  develop  and  motivate  staff  of 
telemarketers  (both  incoming  and  out- 
going  calls).  Must  be  creative, 
ambitious,  goal  and  money  oriented, 
and  driven  to  succeed.  In  return,  we 
offer  a  generous  base  plus  commission 
ackage,  excellent  benefits  including 
ealth,  dental,  life,  long  term  disability, 
and  401(k)/profit  sharing.  Please  send 
resume,  including  salary  nistory  to  The 
Princeton  Packet,  Inc.,  E&P,  P.O.  Box 
350,  Princeton,  NJ  08542,  ATTN; 
Human  Resources.  EOE/M/F/D/V. 

CLASSIFIED  ADVERTISING 
MANAGER 

We  are  a  growing  group  of  award¬ 
winning  suburban  community  newspa¬ 
pers,  weekly  circulation  of  165,000,  in 
affluent  Long  Island,  NY.  We  seek  a 
hands-on  manager  to  lead  and 
motivate  our  team  of  telemarketers  and 
outside  sales  reps.  You  will  be  responsi¬ 
ble  for  planning,  promating  and 
marketing  of  our  classified  and  reel 
estate  section,  as  well  as  creating  new 
products  and  new  revenue  sources. 

You  should  have  a  record  of  successful 
classified  sales  management,  be  com¬ 
puter  literate,  well-organized,  and 
have  good  written  and  oral  cammuni- 
cation  skills.  Experience  in  non-daily 
publications  and  competitive  markets  a 
plus.  Excellent  compensation  package 
including  401  (k)  and  health  plans. 

Send  resume,  salary  history  to:  Richner 
Communications,  379  Central  Ave., 
Lawrence,  NY  11559;  Fax  (516)  569- 
4942,  Attn:  Clifford  Richner. 

NATIONAL  DIVISION 
SALES  MANAGER 

The  Boston  Globe,  New  England's 
largest  newspaper,  is  seeking  a 
National  Division  Sales  Manager  for 
our  new  New  York,  NY  office. 
Responsibilities  will  include  managing 
the  Globe's  sales  efforts  throughout  the 
New  York  area  through  the  devel¬ 
opment  and  successful  implementation 
of  strategic  sales  initiatives  and  market¬ 
ing  strategies  across  multiple  advertis¬ 
ing  categories. 

The  successful  candidate  will  have  a 
minimum  of  five  years  experience  in 
sales  and  marketing  and  sound  know¬ 
ledge  of  the  national  media  market. 
Bachelor's  degree  required.  Excellent 
salary  and  benefits  package. 

Please  submit  resume  to  Madeline 
Wallis,  personnel  director.  The  Boston 
Globe,  P.O.  Box  2378,  Boston,  MA 
02107-2378. 

An  Equal  Opportunity  Employer 


_ ADVERTISING _ 

THE  ROCKY  MOUNTAIN  NEWS 
IS  LOOKING  FOR  VERY  MOTIVATED 
SALES  PEOPLE 

Are  you  looking  for  a  daily  challenge 
and  new  excitement?  Do  you  want  a 
change  of  poce  that  only  our  market 
can  provide?  Are  you  looking  for  a 
new  position  with  o  great  future  in  a 
beautiful  city? 

The  Denver  Rocky  Mountain  News,  a 
Scripps-Howard  newspaper,  and 
Denver's  largest  circulated  newspaper 
is  looking  for  sales  professionals  who 
want  to: 

•  Sell 

•  Build  strong  business  relationships 

•  Seek  new  business  in  the 
marketplace 

•  Consult  advertisers  on  their 
advertising  budgets  &  have  vision, 
ambition  and  want  to  make  money! 

We  are  growing  every  day  and  we 
need  individuals  who  hove: 

•  an  impressive  sales  resume 

•  ability  to  look  at  the  big  picture  and 
yet  handle  all  the  details 

•  strong  personal  skills  and  creative 
thinking 

If  you  thrive  on  competition,  we 
encourage  you  to  consider  the  follow¬ 
ing  opportunities  in  the  nation's  hottest 
newspaper  battle: 

•  Recruitment  Inside/Outside  Sales 

•  Account  Executive 
Inside/Outside  Sales 

•  Retail  Inside/Outside  Sales 

•  Classified  Outside  Sales 

These  positions  are  perfect  for  sea¬ 
soned  advertising  sales  pros  who 
possess  excellent  prospecting  skills  and 
service  ability  Newspaper  or  print 
experience  is  a  plus.  Minimum  of  5 
years  sales  experience  beneficial. 

The  Rocky  Mountain  News  is  com¬ 
mitted  to  editorial  and  advertising 
excellence  and  values  diversity  in  the 
work  force  and  encourages  qualified 
minority  candidates.  We  offer  excep¬ 
tional  pay  and  benefits  and  an  outstan¬ 
ding  work  environment.  Additionally, 
you  will  be  able  to  enjoy  life  in  one  of 
America's  finest  communities  offering  a 
wonderful  lifestyle  alongside  the  Rocky 
Mountains. 

If  you  would  enjoy  meeting  the 
challenges  of  the  dynamic  Denver 
market,  please  forward  your  resume 
to: 

Cindy  Uribe 
Rocky  Mountain  News 
Human  Resource  Department 
400  West  Colfax  Avenue 
Denver,  Colorado  80204 
_ EOE _ 

SALES  MANAGER:  Dynamic  group  of 
weekly  newspapers  (290M)  has  an 
excellent  career  opportunity  for  a  goal- 
driven/highly  motivated  person  to  lead 
our  outside  sales  force.  The  ideal  can¬ 
didate  will  have  a  minimum  of  five 
years  successful  sales/sales  manage¬ 
ment  experience.  We  offer  an 
attractive  salary/bonus/benefit  com¬ 
pensation  package.  Please  send 
resume  to  include  salary  history  to  Box 
0791 1 ,  Editor  &  Publisher. 


_ ADVERTISING _ 

CLASSIFIED  ADVERTISING  MANAGER 
Responsible  for  growth  of  revenue  from 
Private  Party,  Real  Estate,  Automotive, 
and  Employment.  Three  years  plus 
management  experience  and 
demanstrated  knowledge  of  Classified 
Advertising.  Competitive  salary,  and 
bonus. 

Send  resume  and  cover  letter: 

Human  Resources 
The  SUN 
P.O.  Box  259 
Bremerton,  WA  98337 

_ EOE _ 

ADVERTISING  DIREaOR 
Here's  your  opportunity  to  join  the 
fastest  growing  newspaper  group  in 
the  Rocky  Mountains. 

We  are  seeking  a  bright,  energetic 
individual  who  relishes  a  challenge 
with  commensurate  rewards.  You  must 
understand  the  advertising  sales  pro¬ 
cess,  exhibit  excellent  verbal  and  writ¬ 
ing  communication  skills,  plus  have  the 
ability  to  motivate  and  lead  a  staff  of 
20+. 

Area's  of  responsibility  will  include 
sales  development,  sales  and  prod- 
uctian  management,  budgeting  and 
personnel  administration.  Management 
experience  preferred. 

Please  include  cover  letter  with  your 
resume  describing  why  you  are  the 
right  person  for  this  position. 

Send  to: 

Publisher 
PO.  Box  6281 

_ Voil,  CO  81658 _ 

_ CIRCULATION _ 

CIRCULATION  SALES  MANAGER 
Daily  newspaper  in  Pleasanton  seeks 
excellent  communicatior  to  supervise 
single  copy  employees  and  develop 
and  implement  single  copy  sales  pro¬ 
grams,  including  newspaper  rack  and 
retail  outlets.  Assist  management  team 
in  development  and  implementation  of 
home-delivery  sales  and  retention  pro¬ 
grams  for  California's  fastest  growing 
daily  newspaper.  Valid  CA  driver's 
license,  insured  vehicle,  excellent  driv¬ 
ing  record,  computer  knowledge  and 
previous  supervisory  experience 
necessary.  Newspaper  experience 
helpful.  Salary,  commissions/excellent 
benefits.  Send  resume:  Contra  Costa 
Newspapers,  Attn:  Suzanne  Lawson, 
HR,  P.O.  Box  5088,  Walnut  Creek,  CA 
94596.  Fax:  (510)  977-8444. 


HOME  DELIVERY  MANAGER  (Zone 
level)  for  the  St.  Petersburg  Times. 
Oversees  8-10  full-time  managers  and 
indirectly  manages  120  carriers.  Daily 
circulation  50,000.  Candidates  should 
have  at  least  five  years  management 
experience  and  a  proven  track  record 
engineering  innovations  in  delivery 
service,  product  control  and  market 
development.  Responsibilities  include 
budget  and  project  management. 
Knowledge  of  marketing  an  asset. 
Experience  with  large  distribution  cen¬ 
ters  helpful.  Computer  skills  a  must. 
Excellent  communications  skills  and 
ability  to  motivate  staff  required. 
Degree  preferred.  Reply  to  St. 
Petersburg  Times,  490  1st  Ave.  South, 
St.  Petersburg,  FL  33701,  Attn: 
Michelle  Kiewit,  Human  Resources. 
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EDITORIAL 


HELP  WANTED 

CIRCULATION  j  EDITORIAL 


ZONE  2:  Distribution  Supervisor 
needed  for  multi-title  nevrspoper 
department.  Should  possess  good 
communication  skills,  superior  work 
ethic  and  the  ability  to  work  early 
hours.  Responsible  for  20-30  person¬ 
nel.  Degree  a  plus.  Send  resume, 
salary  requirements  and  cover  letter  to 
HR  Department,  Box  70244,  Washing- 
ton,  DC  20024.  Fax  (202)  889-9209 

CIRCULATION  MANAGER 
Group-owned  8,000  Mississippi  daily 
seeking  arganized  individual  to  head 
its  circulation  operation.  Management, 
computer  skills  necessary.  Familiarity 
with  ABC  a  plus.  Community  of 
23,000  in  good  location.  Close  to 
Memphis,  two  universities.  Great  out- 
doar  recreational  opportunities.  Box 
07934,  Editor  &  Publisher. 

ZONE  2:  Retail  Distribution  Supervisor 
needed  for  operations  in  the  single 
copy/ rack  department.  Should  possess 
good  communication  skills,  superior 
work  ethic  and  the  ability  to  work  early 
hours.  Responsible  for  16-26  person¬ 
nel.  Degree  a  plus.  Send  resume, 
salary  requirements  and  cover  letter  to 
HR  Department,  Box  70244,  Washing- 
ton,  DC  20024.  Fax  (202)  889-9209. 

CIRCULATION  DIREaOR 
New  England 

This  New  England  7-day  AM  newspa¬ 
per,  100,000+  circulation,  seeks  an 
energetic,  growth-oriented  circulator 
with  experience  in  all  circulation  dis¬ 
ciplines. 

The  successful  candidate  must  have  a 
roven  record  of  circulation  growth, 
udget  preparation  and  expense  man¬ 
agement  skills,  and  a  demonstrated 
ability  to  lead  and  motivate  a  staff  of 
over  250  to  achieve  our  standards  of 
exceptional  service  and  retentian.  A 
minimum  of  10  years  circulation  man¬ 
agement  and  1 5  years  industry  experi¬ 
ence  is  required. 

We  offer  an  exceptional  salary  and 
benefits  package.  Interested  candidates 
should  submit  resume  with  cover  letter 
and  salary  history  to  Box  07926, 
Editor  &  Publisher. 

DATA  PROGRAAAMING 

PROGRAMMER/SYSTEMS 
ADMINISTRATOR  -  Central  Illinois 
newspaper  needs  a  motivated  hands- 
on  individual  to  be  responsible  for  all 
aspects  of  data  processing.  A  suc¬ 
cessful  candidate  should  have  a  work¬ 
ing  knowledge  of  COBOL,  VAX/VMS, 
DCL,  Data-trieve,  Collier- Jackson  soft¬ 
ware.  In  addition,  experience  with 
Local  Area  Networks,  electronic  pub¬ 
lishing,  and  personal  computer  soft¬ 
ware,  is  required.  Applicants  should 
mail  a  resume  with  cover  letter  stating 
salary  requirements  to  Personnel  Man¬ 
ager,  The  State  Journal-Register,  P.O. 
Box  21 9,  Springfield,  IL  62705-021 9. 

EDITORIAL 

A  NEWS  EDITOR  needed  at  The 
Tuscaloosa  News,  a  40,000  daily. 
New  York  Times-owned  newspaper  in 
the  home  of  University  of  Alabama 
and  Mercedes-Benz.  Seeking  solid 
news  judgment,  design  ability  and 
strong  people  skills.  Send  resume  and 
samples  to  Bruce  Giles,  executive 
editor.  The  Tuscaloosa  News,  2001  6th 
St.,  Tuscaloosa,  AL  35402. 


ASSISTANT  FEATURES  EDITOR 
Are  yau  a  brilliant,  experienced  and 
creative  Pulitzer-prize  winning  editor  at 
a  tap  metro  daily,  tired  of  your  ennui 
and  your  big  paycheck? 

No? 

Well,  neither  are  wre.  But  you'd  love  it 
here  if  you're  1 )  creative,  witty  and 
driven,  2)  an  experienced  supervisor 
and  editor,  3)  full  of  smart,  serious  and 
sometimes  off-the-wall  ideas,  and  4) 
ready  to  frolic  on  the  beach  in  a 
trendy,  tropical  paradise. 

THE  PAIM  BEACH  POST  is  a  185,000- 
circulation  daily  in  South  Florida  with 
Penney-Missouri  winning  feature  sec¬ 
tions  and  writers  with  national  &  state 
awards.  You  must  hove  5  years  expe¬ 
rience,  preferably  with  some  writing 
background  and  some  news  as  well  as 
features  experience.  Send  10  clips, 
your  list  of "  1 0  things  every  features  sec¬ 
tion  must  have"  ana  resume  to: 

Pat  Morgan,  Features  Editor 

The  Palm  Beach  Post 
2751  S.  Dixie  Highway 
West  Palm  Beach,  FL  33405 
Your  spacious  cubicle  orwaits! 

ASSISTANT  SPORTS  EDITOR  -  We 
need  an  assistant  sports  editor  who  dis¬ 
plays  excellent  news  judgment,  can 
paginate  pages  and  wants  to  be  part 
of  an  award-winning  team.  We  cover 
local  sports  heavily,  Penn  State  and  a 
pro  baseball  team.  Circulation  is 
35,000  daily,  43,000  Sunday.  Send 
cover  letter,  resume,  samples  ta  Execu¬ 
tive  Editor  Linda  White,  Altoona  Mir¬ 
ror,  P.O.  Box  2008,  Altoona,  PA 
16603-2008. 

ASSOCIATE  EDITOR 
SURF/SKATE  SNOW  TRADE  PUB 

ACTION  SPORTS  RETAILER/SURF 
BUSINESS,  a  division  of  Miller 
Freeman,  Inc.,  located  in  Laguna 
Beach,  California  has  an  exciting 
opportunity  for  an  associate  editor  with 
a  knowledge  and  passion  for  the  surf/ 
snow/skate  industry.  If  you  enjoy  these 
markets  and  hove  2+  years  journalism 
experience  and  a  degree  in  English, 
journalism  or  communications,  please 
contact  us.  AE  will  support  and  work 
within  the  editorial  team  in  the  prod¬ 
uction  of  each  publication,  especiolly 
in  respect  to  copy-editing,  fact  check¬ 
ing  and  proof-reading.  The  ability  to 
travel,  meet  deadlines  and  com¬ 
municate  effectively  between  different 
departments  will  be  necessary.  Please 
fax  cover  letter  outlining  your  qualifica¬ 
tions  for  this  position,  resume,  three 
writing  samples  and  salary  require¬ 
ments  to  Kate  Fry,  HR  Manager  (714) 
497-5290  or  e-mail:  kfry@mfi.com. 
EOE.  No  calls. 

COPY  EDITOR 

Rim  or  design  features  fronts  on  our 
eight-person  pagination/copy  desk. 
We're  a  25,000-circulation,  seven-day 
AM  in  a  university  city.  QuarkXPress 
skills  a  plus,  recent  grads  OK. 
PROMPTLY  send  tearsheets  and 
references  to  Joe  Dill,  news  editor.  The 
Oshkosh  Northwestern,  P.O.  Box 
2926,  Oshkosh,  Wl  54903-2926.  E- 
moil:  tomlee@athenet.net. 


ASSOCIATE  EDITOR 
Enterprising  reporter  to  cover  fast- 
paced  field  of  woodworking 
technology.  We  are  a  national  con¬ 
sumer/trade  publication  that  covers  pro¬ 
fessional  and  amateur  woodworking 
from  a  news  angle.  Our  tech  beat  just 
opened  up,  and  we  are  seeking  a 
quality  writer  to  cover  new  equipment 
and  tool  introductions,  and  stay 
abreast  of  emerging  trends  in 
machinery  development  and 
waodworking  technique.  Candidates 
should  hove  at  least  three  years  of  pro¬ 
fessional  news  reporting  experience,  a 
knowledge  of  woodworking,  and  be 
adept  at  nard  news,  company  profiles 
and  in-depth  features.  Competitive 
salary  and  benefits.  Some  national 
travel.  Please  send  caver  letter,  clips 
and  resume  to:  Ian  C.  Bowen,  editor, 
Woodshop  News,  35  Pratt  St.,  Essex, 
a  06426. 

BUSINESS  REPORTER:  The  News  & 
Observer  seeks  a  reporter  to  cover  busi¬ 
ness  in  the  western  portion  of  North 
Carolina's  Triangle,  including  Durham 
and  Chapel  Hill.  Candidates  must  be 
able  to  aggressively  work  a  beat  in  a 
competitive  news  market,  generate  and 
execute  excellent  story  ideas,  and 
demonstrate  outstanding  reporting  and 
writing  abilities.  Business  journalism 
experience  a  plus.  Send  resume  and 
clips  to  Dan  Barkin,  business  editor. 
The  News  &  Observer,  215  S. 
McDowell  Street,  Raleigh,  NC  27602. 


EDITORIAL 


THE  NATIONAL  ENQUIRER  is 
^  looking  for  professionals  to 
add  to  its  world-class  news¬ 
room  staff. 

EDITOR/REPORTER:  Creative 
.  generators  of  story  ideas. 

Energetic  individuals  who  can 
:  stay  focused  in  a  high-stress 
environment.  We're  looking  for 
i  aggressive,  hard-driving  peo- 
j  pie.  High  performance  will 
L  earn  successful  applicant  a 
'  salary  that  is  among  the  high- 
■  est  in  the  business. 

RESEARCH  LIBRARIAN: 
r  We're  seeking  a  research 
!  librarian  who  is  an  online 
'  searching  wizard.  We're 

-  looking  for  an  experienced 

,  news  librarian  who  knows  how  ' 

:  to  use:  Lexis  Nexis,  Autotrack, 
z  Westlaw,  Dialog,  Datatimes, 

-  W.D.I.A.,  the  Internet  an6 
:  other  online  resources  to  help 
S  our  reporting  staff.  MLS 
1  degree  preferred.  Excellent 
;  salary  and  benefits. 

=  Successful  candidates  would 
?  be  based  at  the  Enquirer's 

-  Florida  headquarters.  Please 
send  letter  and  resume  to; 

I  NATIONAL  ENQUIRER,  Dept.  ; 
\  SP,  Lantana,  FL  33464.  ^ 


CITY  EDITOR 

A  60,000  daily/80,000  Sunday 
Knight-Ridder  newspaper  is  looking  for 
an  aggressive,  creative  person  to  lead 
its  city  desk.  This  person  should  have  at 
least  five  years  experience  as  an 
assigning  editor  on  a  daily  newspaper 
ana  should  be  well-organized  and 
capable  of  being  a  team  leader  at  this 
enterprising,  capital  city  paper. 
Interested  people  should  senci  a  resume 
and  cover  letter  to  Assistant  Managing 
Editor  Janie  Nelson,  Tallahassee  Dot- 
ocrat,  P.O.  Box  990,  Tallahassee,  FL 
32302. 

COFFEY  COMMUNICATIONS,  INC., 
an  established,  growing,  custom  health 
care  publisher,  nestled  in  college  town 
at  foat  of  Blue  Mountains  in  heart  of 
major  NW  recreational  area,  has  3 
openings.  Excellent  team  atmosphere 
and  fuir  benefit  package.  Relocation  to 
Walla,  Walla,  WA  required.  Send 
resume,  cover  letter  and  clips  by  mail 
to:  Human  Resources,  1505  Business 
One  Circle,  Walla  Walla,  WA  99362. 
http:  / /www.  coffeycomm .  com 

MANAGING  EDITOR 
ExperierKed  ME  from  small  to  medium- 
size  editorial  operation  who  is  ready  to 
move  up.  Responsible  for  staff  (20+) 
leadership  and  editorial  flow  for  multi¬ 
ple  publications.  Minimum  5  years' 
experience  with  increasing  manage¬ 
ment  responsibility.  BA  in  English, 
journalism  or  equivalent  experience; 
excellent  interpersonal  skills  required. 

STAFF  WRITER 

Responsible  for  researching  &  writing 
health  topics  for  customized  consumer 
publications  for  the  managed  care 
arenc.  Excellent  interviewing  skills  and 
resourcefulness  essential.  Ability  to 
write  copy  that  is  clear,  organized, 
friendly,  positive  and  accurate.  Mini¬ 
mum  3  years'  experience  as  reporter 
or  writer  of  complex  subjects  for  the 
lay  public.  BA  in  English,  communica¬ 
tions,  scierKe  or  equivalent  experience. 

COPY  EDTTOR/RESEARCHER 
Refined  ability  to  copyedit  for  style, 
structure,  grammar,  spelling;  query  for 
clarity  &  accuracy:  read  &  correct  pro¬ 
ofs  using  standard  symbols;  know  AP 
style.  Computer  editing  experience 
essential.  Also  researches  for  articles 
using  all  library  resources  including 
on-line  databases.  Minimum  3  years' 
experience  &  up-to-date  knowledge  of 
research  methods.  BA  in  English,  jour¬ 
nalism  or  communications  (print 
emphosis)  or  equivolent  experience. _ 

AN  ACE  at  The  Bakersfield  Californian 
is  more  than  just  an  assistant  city 
editor.  The  applicant  who  fills  tfiis  open¬ 
ing  in  our  team-oriented  newsroom  will 
be  an  important  part  of  a  core  editing 
team  that  collaborates  on  planning  and 
executing  staries  for  the  metro,  busi¬ 
ness  and  features  sections.  We're  look¬ 
ing  for  creative,  proactive  editors  with 
3-5  years  daily  editing  experierKe  who 
understand  the  challenges  facing 
newspapers  today,  and  who  thrive  in  a 
fast-paced,  changing  environment. 
Interested?  Send  cover  letter,  resume  and 
editing  samples  by  October  15  to 
Linda  Wienandt,  AME/Days,  The 
Bakersfield  Californian,  P.O.  Box  440, 
Bakersfield,  CA  93302. 
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HELP  WANTED 


_ EDITORIAL _ 

COPY  EDITOR  -  Fast-paced  daily 
newspaper  seeks  copy  editor  who  can 
write  solid,  creative  heads  and 
has  an  excellent  command  of  AP 
Stylebook.  Graphic  skills  a  plus.  Send 
resume  to:  Scott  West,  news  editor. 
North  Jersey  Herald  &  News,  988 
Main  Avenue,  Passaic,  NJ  07055, 


COPY  EDITOR  needed  for  Crain 
Communications  weekly  business 
newspaper  covering  solid  waste  man¬ 
agement.  Solid  editing  and  page 
loyout  skills  required.  Daily  newspaper 
experience  strongly  preferred.  Know¬ 
ledge  of  QuarkXPress  a  plus. 
Opportunities  for  growth  with  a  rising 
publication.  Please  send  resume  and 
work  samples  to  Editor,  Crain  Commu¬ 
nications  Inc.,  1725  Merriman  Road 
Suite  300,  Akron,  OH  44313. 

EOE  M/F/H/V 


COPY  EDITOR  needed  at  full- 
paginated  Virginia  daily  which  prides 
itself  on  reader-friendly  layouts  and 
story  selection.  You  will  make  an 
immediate  impact  here  at  this  1 8,500 
PM  Monday-Friday,  20,000  Sunday 
newspaper  nestled  a  few  miles  from 
the  Blue  Ridge  Parkway.  If  you 
paginate  with  flair  and  help  our 
reporters  be  the  best  they  can  be,  we 
would  like  to  talk  with  you.  Send 
resume  and  clips  to  Ginny  Wray, 
editor,  Martinsville  Bulletin,  P.O.  Box 
371 1 ,  Martinsville,  VA  24115. 


COPY  EDITOR  on  a  universal  desk  that 
handles  everything  from  features  to 
sports  at  doily  of  about  50,000  circula¬ 
tion.  Four-day  work  week  (10  hours  a 
day).  Must  have  at  least  one  year  of 
experience  editing  and  writing 
headlines.  Send  resume  and  clips  to 
News  Editor  Paul  Hampton,  The  Sun 
Herald,  P.O.  Box  4567,  Biloxi,  MS 
39535-4567. 

COPY  EDITORS 

The  Columbus  Dispatch,  a  state  capital 
metropolitan  daily  (253,700  daily 
circulation,  387,900  on  Sunday),  is 
taking  applications  for  future  openings 
on  its  news  copy  desk.  We're  looking 
for  versatile,  experienced  editors  with 
talent  and  drive.  You  would  work 
nights,  but  would  be  rewarded  with 
excellent  pay  and  benefits  and  an 
atmosphere  that's  friendly  and  pro¬ 
fessional.  We  are  a  leader  in  the  use 
of  the  latest  in  newspaper  technology, 
with  full  pagination  and  extensive  use 
of  color.  Atex  and  QuarkXPress  expe¬ 
rience  helpful.  We  are  an  equal 
employment  opportunity  employer. 

Send  a  resume  and  cover  letter  with 
salary  requirements  to: 

The  Columbus  Dispatch 
Human  Resources  Department 

34  S.  Third  Street 

_ Columbus,  OH  43215 _ 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-t-  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  20016. 

(703)  506-4400 


_ EDITORIAL _ 

COPY  EDITOR 

STAFF  WRITER 

The  Daily  Tribune,  o  locally-owned 
afternoon  newspaper  in  Ames,  lawa,  is 
looking  for  a  copy  editor  and  a  staff 
writer  to  round  out  our  1  8-member 
newsroom.  The  copy  editor  will  join 
our  desk  of  four  and  needs  to  be  famil¬ 
iar  with  QuarkXPress  3.31.  The  staff 
writer  will  cover  one  of  the  nation's  top 
school  districts  and  write  about  issues 
affecting  the  area's  youth.  Salary  com¬ 
mensurate  with  experience.  December 
graduates  will  be  considered.  Send 
clips  or  layout  samples,  references  to: 
Managing  Editor  Jeffrey  Bruner,  The 
Daily  Tribune,  317  5th  Street,  Ames, 
lA  50010. 


COPY  EDITOR 

We're  looking  for  a  literate,  versatile, 
detail-oriented,  self-starter  who  knows 
how  to  make  good  copy  better.  If  you 
have  copy  editing  experience  and 
want  to  join  a  hard-working  team  that 
writes  award-winning  headlines  for  an 
award-winning  Knight-Ridder  after¬ 
noon  newspaper,  send  a  resume  to 
Rick  Rimelspach,  copy  desk  chief.  The 
News-Sentinel,  P.O.  Box  102,  Fort 
Wayne,  IN  46801 . 

EDITOR/GENERAL  MANAGER 
Bright  energetic  community  involved 
leader  needra  for  start  up  of  local  and 
regional  Hispanic  Newspaper  in  Zone 
2.  Great  opportunity  to  run  your  own 
show  and  make  a  real  and  pasitive 
impact  on  a  large  and  growing  His¬ 
panic/Latino  community.  Must  be  bi¬ 
lingual  Spanish/English.  Salary  com¬ 
mensurate  with  ability.  Complete 
benefit  package.  Send  cover  letter  and 
resume  to  Box  07932,  Editor  &  Pub¬ 
lisher. 

EDITORIAL  OPENINGS 

Patuxent  Publishing,  which  publishes 
12  weekly  community  newspapers  in 
the  Baltimore,  MD  &  Washington,  DC 
suburbs,  has  openings  for: 

ASSIGNMENT  EDITOR:  Key  newsroom 
job  for  Columbia  Flier  and  Howard 
County  Times.  Previous  city  desk  or 
equivalent  experience  required.  Salary 
in  the  30s.  Looking  for  someone  with 
energy,  leadership  skills,  a  passion  for 
local  news  &  the  ability  to  make  good 
writing  better.  Send  us  your  ideas. 

REPORTERS:  Openings  on  weekly 
newspaper  staffs  and  on  quarterly 
magazine  &  special  sections  staff.  Must 
be  skilled  at  crafting  an  informative, 
readable  story.  Beat  reporting  and 
enterprise  experience  preferred. 

Send  letter,  resume  and  work  samples 
to  Linda  Searing,  deputy  editor,  10750 
Little  Patuxent  Parkway,  Columbia,  MD 
21044. 

ENTRY  TO  SENIOR  JOBS  in  Journal- 
ism.  Writing,  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(all  non-sales  pasitions).  Full-time,  tem¬ 
porary,  internships  and  freelance.  For 
free  newsletter  call  (310)  792-131 3. 


_ EDITORIAL _ 

EDITORS/REPORTERS 
New  Washington  Based 
Technology  Wire  Service 
WASHINGTON,  DC 
BUREAU  CHIEF  Needed 

We  are  seeking  experienced 
Reporters/Editors  for  our  soon  to  be 
launched  international  technology 
news  wire  service  providing  24x7  cov¬ 
erage.  Positions  include  a  chief  gov¬ 
ernment  correspondent  to  be  based  in 
our  Washington  bureau.  We  are  look¬ 
ing  for  at  least  five  years  hard  news 
reporting  experience;  prior  experience 
in  editing,  editorial  management,  gov¬ 
ernment  coverage  and  technology  cov¬ 
erage  would  be  a  strong  plus. 

CMP  Media  Inc.  is  a  $4(X)  million  pub¬ 
lisher  of  technology  newspapers,  mag¬ 
azines  and  on-Mne  products  head¬ 
quartered  in  Manhasset,  NY.  Some  of 
our  titles  include  InformationWeek, 
CommunicationsWeek,  Windows 
Magazine,  Computer  Reseller  News, 
Electronic  Engineering  Times  and 
NetGuide. 

We  offer  a  competitive  salary  and 
excellent  benefits.  Please  send/fax 
your  clips/resume  to:  Recruiter  JKES, 
CMP  Media,  Inc.,  600  Community 
Drive,  Manhasset,  NY  11030.  Fax: 
(516)  562-5131.  EOE. 

CMP  MEDIA  INC. 


EDITOR 

THE  OPPORTUNITY  OF  A  LIFETIME 

Here's  a  chance  to  lead  Zone  2  metro 
market  weekly  group  to  new  heights. 
We're  looking  for  a  top  editor  to 
invigorate  editors  and  reparters  at  aur 
growing  multi-paper  operation. 
Excellent  salary.  Benefits  +  incentives. 
Box  0791 9,  Editor  &  Publisher. 

FEATURES  REPORTER 

The  Observer-Dispatch  in  Utica,  NY,  a 
51,000  daily/65,000  Sunday  Gannett 
AM,  is  seeking  an  experienced 
reporter  to  cover  our  People/Trends 
beat.  This  new  beat  will  focus  on  pro- 
files  of  local  achievers  and 
newsmakers;  generational  issues  fac¬ 
ing  teens,  Gen/Xers,  baby  boomers 
and  seniors;  demographic  trends;  and 
religion,  if  you  have  excellent  reporting 
and  story-telling  abilities,  please  send 
your  resume  and  six  samples  to  Rick 
Jensen,  editor,  221  Oriskany  Plaza, 
Utica,  NY  1 3501 .  We  value  diversity. 

GROWING  WESTERN  PUBLISHING 
Company  seeks  experienced  wire 
editor  for  Nebraska  daily.  We're  look¬ 
ing  for  someone  with  zest,  energy, 
pagination  skills  and  ability  to  work 
with  a  young  and  enthusiastic  staff. 
This  position  is  for  someone  who  likes 
striving  for  excellence  as  part  of  a 
dedicated  team  and  who  enjoys  innova¬ 
tion.  Call,  write  or  e-mail:  Dan 
Burkhart,  executive  editor.  North  Platte 
Telegraph,  Box  370,  North  Platte,  NE 
69103-0370,  1  (800)  753-7092,  e- 
mail:  burkhart@nque.com.  EOE. 


WE  ACCEPT 
MASTERCARD/VISA 
FOR  PAYMENTS 


_ EDITORIAL _ 

FINANCIAL  COPY  EDITORS 

Dow  Jones  &  Company,  Inc.  is  seeking 
candidates  for  several  copy  editing 
positions  on  copy  desks  serving  its 
financial  newswires.  Successful  candi¬ 
dates  should  have  a  college  degree 
and  experience  editing  business  and 
financial  stories.  Wire  service  experi¬ 
ence  is  not  necessary,  but  would  be 
helpful.  We  operate  24-hour  interna¬ 
tional  newswires  offering  a  variety  of 
news  to  business  clients  around  the 
world.  Our  headquarters  is  in  Jersey 
City,  NJ,  directly  across  the  Hudson 
River  (one  PATH  stop)  from  the  World 
Trade  Center.  Individuals  should  be 
flexible  for  shift  work.  Please  send 
cover  letter,  including  salary  require¬ 
ments  and  resume  to: 

Dow  Jones  &  Company,  Inc. 

Employee  Relations  Dept.  61225/EG 

Harborside  Financial  Center 
600  Plaza  Two 
Jersey  City,  NJ  0731 1 
Fax:  (201)938-4466 

EOE  M/F/D/V 


FREELANCE  Business  Writers  needed 
to  cover  black  business  publication. 
(Career  finance,  marketing,  etc.)  Send 
writing  samples  to  Network  Journal, 
333  Nostrand  Avenue,  Brooklyn,  NY 
11216. 


FUTURES  WORLD  NEWS,  an  interna¬ 
tional  newswire  service  specializing  in 
financial  and  agricultural  futures 
market  coverage,  seeks  an  economics 
reporter  for  its  Washington  bureau. 
This  challenging  position  requires 
excellent  communication  skills  and  the 
ability  to  juggle  several  tasks.  Candi¬ 
dates  should  have  a  journalism  degree. 
Experience  preferred.  FWN  offers  a  com¬ 
petitive  compensation  and  benefits 
package,  as  well  as  a  team-oriented 
work  environment.  Send  cover  letter, 
resume  and  clips  to:  Jim  Wiesemeyer, 
Washington  Bureau  Chief,  1000  Ver¬ 
mont  Avenue,  NW,  Suite  810,  Wash¬ 
ington,  DC  20005. 

GRAPHIC  ARTIST  -  Our  first  in  the 
newsroom  and  we  want  the  best.  You'll 
do  it  all,  from  locator  maps  to  major 
cover  illustrations.  Traditional  art  and 
computer  skills  are  a  must.  Page  design 
ability  a  big  plus.  We're  improving 
daily  under  new  leadership  and  plan¬ 
ning  a  redesign.  Expect  to  work  hard 
and  feel  good  about  it.  Send  resume, 
letter  and  10  clips  of  newspaper  work 
to:  Bonnie  Pask,  human  relations 
director.  Record  Searchlight,  1101 
Twin  View  Blvd.,  Redding,  CA  96003. 
West  Coast  applicants  preferred  but 
not  essential. 

NEWS  EDITOR 

Fully-paginated  daily  in  the  Denver 
metro  area  needs  a  news  desk  editor 
with  literacy  in  English  and  technology. 
Knowledge  of  QuarkXPress  and 
Photoshop  nelpful.  Send  resume,  letter 
and  clips  to  Personnel  Director,  The 
Daily  Times-Call,  Box  299,  Longmont, 
CO  80501 . 

NEWS  REPORTER  needed  at  growing 
Southern  Nevada  twice-weekly.  Call 
Rich  or  Henry  at  (702)  727-5102. 

Got  my  spine,  got  my  orange  crush. 

Michael  Stipe 
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XDIN  OUR  TEAM 

The  Foyetteville  Observer-Times,  a 
75,CXX3-circulation,  family-owned  daily 
in  southeastern  North  Carolina,  is  tak¬ 
ing  applications  for  the  following  posi¬ 
tions: 

ROBESON  COUNTY  BUREAU  Chief: 
Write  stories,  supervise  three  reporters 
and  oversee  coverage  in  an  ethnically 
diverse,  rural  county  south  of  Fayet¬ 
teville.  The  bureau  produces  stories  for 
the  daily  paper  and  a  weekly  zoned 
section.  We  need  a  leader  who  can 
take  a  good  bureau  operation  to  the 
next  level.  Editing  experience  a  plus. 

BUREAU  REPORTER:  Cover  one  of  our 
most  challenging  counties.  We  need  a 
reporter  who  can  hustle  to  cover  break¬ 
ing  news  but  can  also  write  a  compell¬ 
ing  feature.  Reporting  experience 
required. 

BUSINESS  WRITER:  We  need  a 
reporter  who  can  tell  a  good  story 
whether  it's  about  a  person,  a  busi¬ 
ness,  a  transportation  issue  or  a  zon¬ 
ing  case.  We  need  a  hard-charger 
who  will  cover  the  community  from  out¬ 
side  the  office  rather  than  behind  a 
desk.  At  least  three  years'  experience 
preferred. 

FEATURE  WRITER:  We  need  someone 
who  can  help  breathe  new  life  in  our 
daily  Life  sections  —  a  reporter  who 
can  cover  issues  and  trends  and  lighter 
features.  At  least  two  years'  experience 
preferred. 

Send  resume,  cover  letter  and  work 
samples  to  John  Holmes,  personnel 
director,  Fayetteville  Observer-Times, 
P.O.  Box  849,  Fayetteville,  NC  23302. 

LAYOUT  SPECIALIST/COPY  EDITOR 
with  computer/QuarkXPress  skills  to 
join  38,000-plus  circulation,  7-day 
daily.  Good  news  judgment,  language 
skills  and  headline-writing  skills  a  must. 
Features/sparts  layout  background  a 
plus.  Send  resume  to  Paul  Corbitt, 
news  editor.  News  Journal,  P.O.  Box 
25,  Mansfield,  OH  44901.  FAX:  (419) 
522-6177. _ 

LEGAL/BUSINESS  REPORTER:  Hard- 
hitting  legal  daily  in  Atlanta  seeks 
hard-news,  hard-working  journalist  to 
cover  the  business  side  of  law  and  the 
legal  side  of  business.  Three  years' 
newspaper  experience  required.  Court- 
beat  experience,  business  jaurnalism 
background  or  legal  training  pre¬ 
ferred.  We're  part  of  the  world's 
largest  legal  journalism  campany,  a 
Time  Warner  affiliate.  Send  resume, 
clips  to  Charles  Carter,  Daily  Report, 
190  Pryor  St.,  S.W.,  Atlanta,  GA 
30303,  Fax  (404)  525-1738. 

REPORTER  for  independent  Jewish 
weekly.  Self-starter.  Weekly  or  daily 
experience,  knowledge  of  Judaism, 
Mac.  Much  responsibility.  Resume, 
clips,  references  to  Ron  Ostroff,  The 
Jewish  State,  Suite  203,  320  Raritan 
Ave.,  Highland  Park,  NJ  08904. 


MANAGING  EDITOR  sought  for  The 
Catholic  Moment,  newspaper  af  the 
Roman  Catholic  Diocese  of  Lafayette, 
IN.  27,000  weekly.  Responsibility  for 
day-to-day  operation,  editing,  page  com¬ 
position,  some  writing.  QuarkXPress, 
Word,  Photoshop.  Seek  practicing 
Catholic  with  degree  and  publication 
experience.  Salary,  full  benefits,  includ¬ 
ing  health  insurance,  pensian,  educa¬ 
tional  reimbursement,  relacation 
assistance.  Write  Tom  Russell,  editor, 
P.O.  Box  1603,  Lafayette,  IN  47902, 
with  resume/caver  letter  expressing 
your  vision  for  a  Catholic  newspaper. 

MANAGING  EDITOR 
If  you're  cn  inspired  hands  an  Manag¬ 
ing  Editar  with  cammunity  weekly 
newspaper  ar  related  experience,  we 
need  you.  We're  a  multi-paper  group 
proceeding  to  expand  further  along  the 
New  York-New  Jersey  border.  We're 
looking  for  another  top-notch  leader 
with  strong  story  assignment,  writing 
and  editing  skills  to  run  two  of  the 
papers.  QuarkXPress  expertise  and  a 
journalism  degree  or  similar  education 
preferred.  Send  resume,  clips  and  any 
other  relevant  information  to  Jeanne 
Straus,  Straus  Newspapers,  45  Gilbert 
Street,  Monroe,  NY  10950  or  call 
(914)  782-4000. 


MODERN  MATURITY 


The  American  Association  of  I 
Retired  Persons,  located  in  • 
Washington,  DC,  offers  this  j 
challenging  opportunity  in  [ 
our  Publications  Division.  The  ! 
Managing  Eonon  will  edit  ail  | 
Modern  Maturity  Magazine  | 
text  for  content,  style  &  j 
quality  with  responsibiiity  for  I 
day-to-day  operations,  < 
including  supervision  of  j 
copy,  research  &  editorial  j 
sections.  ! 

Requirements  include:  a  | 

Bachelor's  Degree  in  | 
Journalism  or  English  Liter-  I 
ature,  6  years  magazine  I 
editorial  experience,  I 
understanding  of  national/  | 
international  affairs  &  j 
specific  knowledge  of  the  ! 
U.S.  media  community.  | 

For  immediate  consider- 1 
ation,  send  resume  and  I 
writing  or  design  samples  to:  I 

AARP.Dept.MDB-EW4069-  I 
AARP,  601  E  Street.  NW.  | 
Washington  IX:  20049. 

EOE/AA  j 

AARP  I 

I _ I 


_ EDITORIAL _ 

MANAGING  EDITOR 
A  promolion  within  Pulitzer  Community 
Newspapers  has  created  an  apening 
for  managing  editor  of  the  Arizona 
Daily  Sun  In  Flagstaff.  The  Sun  is  a 
13,500  daily  serving  a  growing 
market  in  ane  of  the  country's  most 
desirable  areas.  We're  looking  for  a 
newsroom  leader  cammitted  to  com¬ 
munity  journalism.  This  is  a  hands-on 
position  requiring  a  full  range  of 
newsroom  experience.  You'll  work  with 
a  talented  staff  of  professionals  in  a  com¬ 
munity  surrounded  by  a  number  of 
scenic  attractions  and  recreational 
opportunities.  The  Arizona  Daily  Sun 
offers  competitive  compensation  and 
an  excellent  benefits  package.  Send 
resume  and  cover  letter  to  Don  Rowley, 
publisher,  Arizona  Daily  Sun,  P.O.  Box 
1849,  Flagstaff,  AZ  86002. 

MEDICAL  WRITER 

Eager,  prolific  full-time  staff  writer 
wanted  for  national  award-winning 
monthly  newspaper  for  physicians. 
Newspaper  writing  experience  essen¬ 
tial;  medical  writing  helpful.  Located 
within  metropolitan  Philadelphia  area. 
Some  travel  required.  Send  resume, 
clips  and  salary  requirements  to  Marie 
Rosenthal,  executive  editor,  6900 
Grove  Road,  Tharofare,  NJ  08086. 

OUR  NEWS/EDITORIAL 
DEPARTMENT  HAS  AN  OPENING 
FOR  A  FRONT  PAGE 
EDITOR/DESICNER 

The  successful  candidate  will  hove: 

•  Solid  foundation  in  newspaper 
layout  and  design 

•  Must  cambine  design  work  with  a 
thorough  feel  for  local,  national 
and  internatianal  events,  trends 
and  personalities 

•  Experience  designing  section  fronts 
for  a  daily  newspaper 

•  Copy  editing  and  reporting 
experience  necessary 

•  Desktop  publishing  experience 
essential 

•  Must  be  capable  of  designing  a 
Front  Page  that  informs,  entertains, 
surprises  and  dazzles.  The 
Bakersfield  Califarnian's  Front 
Page  must  be  so  riveting 
that  it  demands  to  be  picked  up. 

To  apply  for  this  position,  send 
resume/application  to: 

Humon/Organizational  Development 
THE  BAKERSFIELD  CAUFORNIAN 
Front  Page  Editor/Designer 
P.O.  Bin  440 

Bakersfield,  CA  93302-0440 
FAX:  (805)  395-7484 

All  applicants  subject  to  pre¬ 
employment  physical  and  drug  screen. 
EEO/MF/H 

REPORTER  -  The  Outlook,  a  25,000- 
circulation  daily  newspaper  covering 
the  Westside  of  Los  Angeles,  is  looking 
for  an  aggressive,  experienced 
reporter  to  report  on  a  variety  of  com¬ 
munity  news  events  and  people,  includ¬ 
ing  both  breaking  news  and  features. 
Must  hove  a  college  degree,  preferably 
in  Journalism.  Two  years  experience  as 
a  reporter  on  o  daily  newspaper.  Com¬ 
puter  assisted  reporting  experience  o 
lus.  Send  resume  to:  Kris  Colin, 
uman  resources.  The  Outlook,  5215 
Torrance  Blvd.,  Torrance,  CA  90503. 


October  5, 
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ONUNE  COPY  EDITOR 
Extreme  Fans,  an  on-line  sports  pub¬ 
lication  currently  seen  on  America 
Online,  is  seeking  a  computer-sawy 
copy  editor  to  make  our  stories  sizzle 
and  our  headlines  hot.  Additionally, 
the  successful  candidate  will  also  be 
responsible  for  uploading  content. 
Knowledge  of  on-line  services  and  the 
Internet  is  preferred  but  not  necessary. 
Salary/benefits/options  package 
available.  Fax  resume  to  Steve 
Silverman  at  Extreme  Fans  (847)  869- 
3673. 

PAGE  DESIGNER 

The  News-Sentinel,  a  52,000- 
circulation,  six-day  PM  is  seeking  a 
Page  lA  designer  for  its  seven-person 
Design  Department.  We  need  a  news- 
driven  designer  wha  can  create  a 
range  af  pages  and  sections  on  tight 
deadlines.  He/she  should  be  proficient 
with  design  tools  -  QuarkXPress, 
Adobe  Illustrator  and  Photoshop,  and 
a  text-editing  system  (Triple-I,  Atex,  Sll, 
etc.)  -  and  oe  ready  to  work  closely 
with  word  editors  and  reporters  on 
story  concepts.  Ability  to  create  ntKips, 
charts  and  infographics  a  big  plus. 
Send  resume,  design  clips  and  detailed 
cover  letter  to  Mark  Thompson-Kolar, 
design  editor.  The  News-Sentinel,  P.O. 
Box  102,  Fort  Wayne,  IN  46801.  The 
News-Sentinel  is  a  Knight- Ridder 
newspaper  and  an  equal  opportunity 

employer. _ 

PRESENTATION  TEAM  LEADER 

The  News  Tribune  of  Tacoma,  WA  is 
looking  for  a  design  and  editing  leader 
who  can  help  us  make  a  good  paper 
better.  The  job  title  is  "Presentation 
Team  Leader"  and  the  position  requires 
a  talented  and  energetic  person  who 
has  news  judgment  and  design  skills 
and,  above  all,  is  a  leader. 

Our  market  is  the  southern  end  of 
Puget  Sound  in  Washington  state;  our 
operations  are  centered  in  Tacoma,  a 
town  once  known  for  its  smokestacks 
but  now  undergoing  profound  change 
as  the  Northwest  blossoms  into  the  best 
region  of  the  country  to  live  and  work. 
This  year  alone  in  Tacoma,  computer 
chip  giant  Intel  began  building  a  6,CXX)- 
employee  research  and  manufacturing 
center  and  The  University  of  Washing¬ 
ton  began  construction  of  a  bran^ 
campus. 

Our  circulation  is  130,000  daily, 
1 50,000  Sunday,  and  growing  with 
our  community. 

The  Production  Team  produces  our 
news  and  features  sections  on  Macin¬ 
toshes  using  the  Quark  Publishing 
System.  The  News  Tribune's  newsroom 
is  organized  into  teams. 

Send  your  resume  to:  "Presentation 
Team  Leader,"  The  News  Tribune,  P.O. 
Box  11000,  Tacoma,  WA  98411- 

0008. _ 

PAGE  DESIGNER  -  Suburban  Philadel¬ 
phia  daily  needs  an  experienced 
journalist  for  its  pagination  desk.  Can¬ 
didates  must  be  fluent  in  QuarkXPress 
and  have  talent  for  modular, 
broadsheet  design.  Send  letter,  resume 
and  tearsheets  to  Lonny  Morgnanesi, 
executive  editor.  The  Intelligencer- 
Record,  Box  858,  Doylestown,  PA 
18901. 
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_ EDITORIAL _ 

REPORTER:  The  Daily  Herald  in 
Roanoke  Rapids,  NC  seeks  energetic, 
versatile  reporter  for  immediate  open¬ 
ing.  Send  resume,  clips  and  cover  letter 
to  Managing  Editor  Bill  Moss,  Daily 
Herald,  P.O.  Box  520,  Roanoke 
Rapids,  NC  27870.  EOE. 

PHOTO  EDITOR 

Knight-Ridder  daily  (75,000- 
circulation)  in  competitive  Northwest 
Indiana  market  outside  Chicago  seeks 
an  editor  with  strong  visual,  organiza¬ 
tional  and  people  skills  to  lead  our  8- 
person  photo  staff.  Candidates  should 
nave  previous  newsroom  leadership 
experience.  Send  resume  to 
Christopher  J.  Celek,  assistant  manag¬ 
ing  editor,  Post-Tribune,  1065 
Broadway,  Gary,  IN  46402  or 
cjcelek@crovim.icongrp.com. 


READY  TO  MOVE  UP?  NYS's  top 
weekly  paper  seeks  good  reporter 
eager  to  learn  news  editor's  job  includ¬ 
ing  reporting,  photo,  editing,  planning, 
assigning.  Hands-on  training  with 
award-winning  editor,  appealing  rural 
small  town.  Good  career  move,  weekly 
compensation  package.  Reply  RIGHT 
NOW  with  resume,  clips  to  Patriot,  34 
Water  Street,  Cuba,  NY  14727  or  e- 
mail:  71342.3575@compuserve.com. 

REPORTER:  We  are  a  60,000- 
circulation  daily  newspaper  within  35 
minutes  of  New  York  City  seeking  an 
exceptional  reporter.  Who  are  we  look¬ 
ing  for?  First,  a  top-notch  community 
reporter  who's  got  at  least  three  years 
of  full-time  daily  experience.  You're  the 
best  reporter  and  writer  your  newspa¬ 
per  has  seen  in  years.  But  you  want 
more.  Second,  we're  looking  for  an 
experienced  reporter  to  cover  educa¬ 
tion  in  Morris  County  and  New  Jersey. 
The  reporter  should  have  at  least  five 
years  af  experience  with  two  of  those 
on  the  education  beat.  We're  looking 
for  an  enterprising  jaurnalist  with  an 
established  record  of  distinguished 
work.  If  you're  committed  to  hard¬ 
hitting  community  journalism  and  are 
up  to  the  challenge  of  a  competitive, 
demanding  market,  send  letter,  resume 
and  your  five  best  clips  to  Jim 
McGarvey,  assistant  managing  editor. 
Daily  Record,  P.O.  Box  217,  Parsip- 
pany,NJ  07054-021 7. 

SEVEN-DAY  AM  (circ.  30,000)  in  Cen- 
tral  Pennsylvania  has  openings  for  a 
general  assignment  reparter  and  an 
economic  development  reporter.  We're 
looking  for  experienced  writers  who 
have  worked  on  smaller  community 
newspapers,  but  we  will  consider 
recent  grads  with  solid  clips  and 
references.  Send  materials  ta  John 
Moore,  The  Daily  Item,  200  Market 
Street,  Sunbury,  PA  17857.  Fax  (717) 
286-7695.  No  phone  calls,  please. 

SPORTS  -  We're  looking  for  a  sports 
copy  editor  who  can  edit,  write 
headlines  and  paginate  pages  with 
QuarkXPress.  We  cover  local  sports,  Penn 
State  and  a  pro  baseball  team.  Circula¬ 
tion  is  35,000  daily,  43,000  Sunday. 
Send  cover  letter,  resume,  samples  to 
Executive  Editor  Linda  White,  Altoona 
Mirror,  P.O.  Box  2008,  Altoona,  PA 
16603-2008. 


_ EDITORIAL _ 

REPORTER 

MANAGING  EDITOR 
SPECIAL  SEQIONS  EDITOR 

Weekly  group  in  Northern  Maine  near 
Canadian  Border  seeks  to  fill  several 
positions.  Each  requires  gaad  cam- 
puter  skills  as  we  are  now  fully  into 
pagination  and  converting  to  digital 
cameras.  Our  niche  publications  are 
growing  and  we're  preparing  for 
online  exposure. 

We  offer  the  peace  and  quiet  of  small 
town  Maine...  this  is  the  "other  Maine" 
with  rolling  farmlands,  the  wild 
Allagash,  hundreds  af  acres  of  forest... 
and  small  tawns  ranging  from  several 
thousand  to  15,000  residents.  Mt. 
Katahdin  and  Baxter  State  Park  are 
close  by.  We  have  newspapers  in 
Dover-Foxcroft,  Bangor,  Houlton,  Pres¬ 
que  Isle  and  Caribou. 

Resume  and  letter  of  interest  to  Martha 
M.  Lostrom,  executive  editor.  Northeast 
Publishing  Company,  P.O.  Box  510,  Pre¬ 
sque  Isle,  ME  04769.  Phone:  (207) 
764-4471  Fax:  (207)  764-4499. 


REPORTERS  wanted  for  The  Princeton 
Packet  (weekly,  community  news). 
Send  resume  and  clips  to  Randy 
Bergmann,  managing  editor.  The  Prin¬ 
ceton  Packet,  Inc.,  (E&P)  P.O.  Box  350, 
Princeton,  NJ  08542.  EOE. 


REPORTERS,  if  you  like  local  news, 
you'll  like  us.  Virginia  daily  iudged 
tops  in  1995  for  its  civic  contributions 
needs  two  hard-hitting  reporters  who 
are  not  afraid  to  tackle  a  challenging 
area  with  a  lat  of  breaking  news.  This 
1 8,500  PM  Monday-Friday,  20,000 
AM  Sunday  newspaper  is  a  few  miles 
from  the  beautiful  Blue  Ridge  Parkway. 
Send  resume  and  clips  to  Ginny  Wray, 
editor,  Martinsville  Bulletin,  P.O.  Box 
3711,  Martinsville,  VA  24115. 

SEaiON  EDITOR 

The  Rutland,  VT,  Herald  is  seeking  a 
full-time  regional  section  editor  with 
copy-editing  responsibilities.  Work 
with  an  energetic  team  of  reporters 
and  editors,  design  and  paginate  crisp 
pages,  and  jain  a  distinguished,  inde¬ 
pendently  owned  newspaper.  Quark¬ 
XPress  or  pagination  skills  a  plus.  Know¬ 
ledge  of  New  England  helpful. 

Please  send  letter,  resume  and  sample 
pages  in  confidence  to  John  Van 
Hoesen,  managing  editor,  Rutland 
Herald,  P.O.  Box  668,  Rutland,  VT 
05702-0668.  Please  send  applications 
by  October  1 0. 

SPORTSWRITER 

Mid-sized  Midwestern  PM  seeks  a 
olished  sportswriter  with  a  strong 
ackground  in  editing  and  headline¬ 
writing.  Must  have  impeccable  work 
habits  and  an  appreciation  for 
deadlines.  Desk  experience  a  plus.  In 
letter,  tell  me  vdiy  you  think  you're  the 
one.  Send  the  letter,  three  work 
references,  resume  and  clips  to  A4at- 
thew  Arnold,  sports  editor.  The  Vin¬ 
dicator,  P.O.  Box  780,  Youngstown, 
OH  44501. 


_ EDITORIAL _ 

ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  [Jallas,  Houston,  San 
Francicso  and  Las  Angeles.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provake  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Denver  and  Phoenix 
and  a  Spanish-speaking  reporter  in 
Miami. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknawledges 
the  needs  of  employees  with  young 
families.  We  affer  competitive  solaries 
and  benefits... and  all  the  space  yau 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Fleming, 

Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 

SENIOR  COPY  EDITOR 
Aegis  Group  Publishers,  a  division  of 
C-E  Communications  based  in  Warren, 
Ml,  seeks  Senior  Copy  Editor  with  con¬ 
siderable  depth  of  experience  (10 
years  plus).  Must  have  above-average 
background  in  grammar.  Candidates 
with  a  degree  in  Linguistics  or  Educa¬ 
tion  preferred.  Experience  with  Web 
sites  and  knowledge  of  Word  6.0  and 
QuarkXPress  would  be  advantageous. 
Send  or  FAX  resume  and  salary 
requirements  to: 

C-E  COMMUNICATIONS 
Attn:  Human  Resources 
(Sr  Copy  Editor) 

30400  Van  Dyke 
Warren,  Ml  48093 
FAX:  (810)558-5891 

SPORTSWRITER 

The  Shreveport  Times  (LA)  is  looking 
for  a  sportswriter  who  aspires  to  be  a 
major  factor  within  a  department.  A 
self-starting,  aggressive,  productive  staf¬ 
fer  who  can  write  columns,  cover  a 
variety  of  sports,  investigative  issues, 
and  enjoys  going  beyond  standard 
beat  coverage.  Ideal  candidates  should 
also  exhibit  good  news  judgment  and 
leadership  skills  in  order  to  fill  in  as 
necessary  as  a  supervisor  on  the  night 
sports  desk.  Interested  applicants 
should  send  resume,  clips  and 
references  to  Sports  Editor  Mikel 
LeFort,  The  Times,  222  Lake  Street, 
Shreveport,  LA  71 101.  EEOC. 


_ EDITORIAL _ 

STAR  MAGAZINE 

We  just  broke  the  Dick  Morris  story 
that's  been  on  the  front  pages  of  news¬ 
papers  and  on  TV  all  over  the  country. 
Now  STAR  --  America's  leading 
tabloid  weekly  -  is  looking  for  more 
hard-hitting,  aggressive  reports  to  join 
its  news  team.  Write  to  Dick  Belsky, 
news  editor.  Star  Magazine,  660 
White  Plains  Raad,  Tarrytawn,  NY 
10591. _ 

THE  MODESTO  BEE,  a  McClatchy 
newspaper,  is  searching  for  an  experi¬ 
enced  Features  Editor.  The  editor  will 
run  a  department  including  12  experi¬ 
enced  editors,  writers  and  clerks,  and 
be  responsible  for  producing  10  sec¬ 
tions  a  week,  including  general  lifestyle 
packages  plus  themed  pages  and  sec- 
tians  for  teens,  seniors,  health, 
technology  and  religion. 

Must  have  broad  jaurnalism  experi¬ 
ence  including  experience  as  a  full¬ 
time  manager  in  a  newsroom,  writing 
and  editing,  and  skills  to  direct  and 
help  journalists  grow,  and  a  sense  of 
humor. 

The  Bee  is  an  82,000  daily  and 
92,000  Sunday  paper  located  in  the 
Northern  San  Joaquin  Valley,  halfway 
between  San  Francisco  and  Yosemite 
National  Park.  Yau  can  ga  to  the 
beach  or  snow  ski  on  the  weekends,  or 
stay  home  in  the  wine  and  almond 
country. 

The  newspaper  has  great  benefits, 
demanding  professionals  to  work  with, 
and  is  part  of  a  great  newspaper  com¬ 
pany.  Salary  will  depend  upon  experi¬ 
ence,  but  minimum  will  be  $50,000. 
We  serve  a  diverse  California  region, 
so  fluency  in  other  languages  and 
knowledge  of  cultures  is  a  plus.  We 
are  an  equal  opportunity  employer 
and  encourage  and  welcome  applica¬ 
tions  from  minority  applicants. 

If  interested,  please  send  a  resume  and 
cover  letter  to:  Sanders  Lamont,  execu¬ 
tive  editor,  P.O.  Box  5256,  Modesto, 
CA  95352,  or  send  it  by  e-mail  to: 
editor@modbee.com.  FAX  is:  (209) 
578-2207.  Check  out  our  web  page 
(www.modbee.com)  for  a  sample  of 
what  we  do. 

THE  GAZETTE,  o  17,000  morning 
newspaper  published  Monday  through 
Saturday,  is  accepting  applications  (or 
three  newsroom  openings:  copy  editor, 
reporter  and  graphic  artist/ paginator. 
Our  circulation  area  includes  all 
Medina  County  (population  140,000), 
which  is  located  south  of  Cleveland 
and  west  of  Akron.  Recent  graduates 
are  welcome  to  apply.  Our  starting 
salary  is  nothing  to  write  home  about, 
but  we  do  offer  the  opportunity  to 
become  wealthy  in  terms  of  clips  ond 
experience.  Applicants  should  send  a 
letter  of  interest,  resume  and  a  variety 
of  clips  to: 

Liz  Sheoffer 
Managing  Editor 

The  Gazette 

885  W.  Liberty  Street 

Medina,  OH  44256 


Curiosity  has  its  own  reason  for 
existence. 

Einstein 
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_ EDITORIAL _ 

COMMUNITY  DAILY  seeks  Experi¬ 
enced  &  Energetic  Managing  Editor. 
Successful  candidate  will  have  two 
years  experience  in  daily  newspapers, 
producing  quality  local  news  (including 
oversight  of  the  sports  dept.),  and 
editorials.  The  managing  editor  will  be 
a  trainer  in  (both  journalism  & 
technology),  a  team  leader  and 
builder,  possess  strong  organizational 
skills,  be  talented  in  layout  and  design, 
a  stickler  for  deadlines,  cooperative 
with  advertising  and  have  a  sharp  eye 
for  photojournalism.  Position  located  in 
Zone  3.  Please  send  resume  and  sam¬ 
ples  to  Box  07931 ,  Editor  &  Publisher. 

EXPERIENCED  COPY  EDITOR 
FEATURES  EDITOR 

Copy  Editor:  We're  looking  for 
someone  who  can  write  strong 
headlines,  design  eye-catching  pages 
and  quickly  take  on  leadership 
responsibilities.  At  least  one  year  af 
experience  on  a  copy  desk  required; 
two  years  preferred.  Experience  on 
Macintosh  and  QuarkXPress  helpful 
but  not  required. 

Features  Editor:  We're  looking  for  an 
editor  to  produce  a  lively  features  sec¬ 
tion  and  entertainment  tab.  Position 
requires  an  experienced  editor  with 
strong  design,  editing  and  planning 
skills.  Experience  on  Macintosh  and 
QuarkXPress  helpful  but  not  required. 

The  Muskogee  Daily  Phaenix  is  a 
20,000  circulation  AM  daily,  a  finalist 
for  the  1  996  national  APME  Public 
Service  Award  and  a  consistent  top  fin¬ 
isher  in  statewide  contests.  We  offer 
the  opportunity  to  work  on  a  new 
paginotion  system  and  learn  from 
experienced  editors.  Competitive  pay 
and  benefits. 

Send  resume  and  non-returnable  work 
samples  to  Dan  Elliott,  executive  editor, 
Muskogee  Daily  Phoenix,  P.O.  Box 
1968,  Muskogee,  OK  74402-1968. 
The  Phoenix,  a  Gannett  newspaper,  is 
an  equal  opportunity  employer  that 
values  diversity. 


AWARD-WINNING  Southwest  Col¬ 
orado  daily  newspaper  (circ.  10,000, 
paginated)  seeks  full-time  reporter  to 
cover  law  enforcement  and  other  break¬ 
ing  news  and  general  assignment.  A 
degree  in  journalism  or  aligned  field 
preferred.  Experience  preferred  but 
will  accept  new  grads.  Reporter  must 
be  enterprising,  inquisitive,  hardwork¬ 
ing,  quick  and  assertive.  Send  resume 
and  clips  to  Electa  Draper,  marraging 
editor,  Durango  Herald,  Drawer  A, 
Durango,  CO  81302. 

TOPIC  EDITOR 

We're  a  team-driven  newsroom  looking 
for  an  editor  to  take  us  to  the  next  step  in 
community  and  education  reporting. 
Strong  editing  skills  and  a  passion  for 
working  with  reporters  as  well  as  a 
commitment  to  local  news  essential. 
Challenging  opportunity  to  direct  and 
motivate  news  team  to  produce 
outstanding  local  newspaper.  Send 
resume  to  Pat  Walker,  night  editor,  Bucks 
County  Courier  Times,  8400  Route  1 3, 
Levittown,  PA  1  9057.  Women  and 
minorities  are  encouraged  to  apply. 

THE  HAYS  DAILY  NEWS  needs  a  news 
editor.  You  will  work  alongside  the 
assistant  managing  editor,  putting  out 
the  daily  paper,  and  take  the  lead  an 
the  news  desk  in  the  assistant  ME's 
absence.  Journalism  experience  is 
required.  A  college  degree  in  journal¬ 
ism,  English  or  communications  is  pre¬ 
ferred.  Send  a  resume  and  examples 
of  your  work  ta:  Greg  Hailing,  manag¬ 
ing  editor.  The  Hoys  Daily  News,  507 
Main,  Hoys,  KS  67601 . 

E-mail:  ghalling@daily.net 

REPORTER  -  We  were  one  of  the  tap  3 
small-medium  newspapers  in  the  U.S. 
in  1 994  NNA.  Now  we  need  a  good 
generol  assignment  reporter  ta  reploce 
staffer  we  promoted.  We're  a  33,000 
AM  daily  in  beautiful  Shenandoah 
Valley  of  Virginia,  90  minutes  from 
DC.  Contact  Ken  Mink,  managing 
editor.  Daily  News-Record,  231  S. 
Liberty  St.,  Harrisonburg,  VA  22801. 
Tel:  (540)  574-6289. 


_ EDITORIAL _ 

EDITOR 

Editorial  leadership  is  sought  (or  South 
Florida's  outstanding  Jewish  news 
weeklies.  Finalists  must  demonstrate 
vision,  maturity,  journalistic  backbone 
and  compassion. 

Requirements:  7  years  of  newsroom 
experience,  strong  academic  recard, 
proven  Jewish  achievement. 

Send  best  six  writing  clips,  resume 
w/references  and  a  convincing  cover 
letter  to: 

Editor  Michael  Davis 
Jewish  Times 

2104  N.  Chades  Street 

Baltimore,  MD  21218 
_ EOE _ 

The  Las  Vegas  SUN  is  seeking  a 
feature  writer  with  a  creative  flair  and 
human  touch.  Must  be  versotile,  oble  to 
cover  a  variety  of  subjects  from  enter¬ 
tainment  to  serious  issues.  Solid  writing 
skills  a  must.  Minimum  three  years' 
feature  writing  experience  required. 
Send  clips  and  resume  to  Features 
Editor  Phil  Hagen,  Las  Vegas  SUN, 
800  S.  Valley  View  Blvd.,  Las  Vegas, 
NV  89107. 

U.S.  TENNIS  ASSQCIATION  seeks 
Editor.  Responsibilities  include  review/ 
approval  of  publication  content,  layout, 
photos,  print  and  assessment  of  new 
publications  opportunities.  3-5  years 
experience  as  writer/editor.  Experi¬ 
ence  with  desktop  publishing,  degree 
in  Journalism  or  a  related  field.  Know¬ 
ledge  of  tennis  and  ability  to  develop 
educational  materials.  Forward 
resume/salary  requirements  to  Ms. 
Patricia  Freebody,  70  West  Red  Oak 
Lane,  White  Plains,  NY  10604. 
WANTED:  MANAGING  EDITOR  for 
small  bi-weekly  business  newspaper 
planning  to  go  weekly.  Prefer  previous 
business  experience;  must  have  man¬ 
agement  experience,  great  editing  and 
writing  skills.  Send  resume  orKi  clips  ta: 
Lee  White,  publisher.  The  Business 
News,  326  W.  12th  Ave.,  Eugene,  OR 
97401 ,  or  call  (541 )  343-6636. 
e-mail:  lee@northwestmedia.com 
htlp://www.north  westmedia.com 

IMMEDIATE  OPENINGS 

FEATURES  EDITOR:  Seasoned  pro  with 
strong  organizational  and  communica¬ 
tion  skills,  fresh  ideas  and  unyielding 
standards  to  direct  a  hard-working 
staff  of  eight  in  its  quest  to  produce  out¬ 
standing  daily  sections  and  special 
projects.  Committed  to  community 
news  coverage  with  an  eye  for  design 
and  the  patience  to  train  staffers  to 
excel.  Five  year  daily  newspaper  expe¬ 
rience  required.  Supervisory  experi¬ 
ence  preferred. 

COPY  EDITOR:  Minimum  of  three 
years  daily  newspaper  experience. 
Grammar,  spelling,  headline  writing, 
layout  and  design  skills  essential. 
Ability  to  consistently  produce  quality 
products  within  strict  deadlines. 

Send  letter,  resume,  references  and 
best  clips  to  Norval  Pollard,  Lubbock 
Avalanche  Journal,  P.O.  Box  491,  Lub¬ 
bock,  TX  79408. 


_ EDITORIAL _ 

WRITER,  who  is  a  published  book 
author,  preferably  fiction,  but  one  vdio 
can  expeditiously  assemble  non-fiction 
material  (most  of  the  research  already 
gathered)  over  the  course  of  a  six  week 
period  (or  a  225  pc^  book  is  needed 
for  a  well-estoblished  worldwide 
Southfield,  Ml  based  corporation.  If  suc¬ 
cessful  moy  lead  to  full-time  position. 
Selection  process  will  begin  immedi¬ 
ately.  Please  (ox  your  resume  and  brief 
writing  sample  to  (810)  358-0882  or 
send  to: 

E.  Bean 

Executive  Editor 
Perry  Johnson,  Inc. 

3000  Town  Center,  Suite  630 
Southfield,  Ml  48075 

WANTED:  NEWS  REPORTER  to  cover 
a  county  beat  that  includes  some  of  the 
fastest  growing  towns  in  Vermont, 
courts  and  Dartmouth  college.  Send 
resume  and  five  clips  to  Susan 
Smollheer,  bureau  chief.  Southern 
Vermont  bureau,  Rutland  Herald,  56 
Main  St.,  Springfield,  VT  05156. 

EMPLOYMENT  OPPORTUNmis" 

SlOOO's  POSSIBLE  TYPING 
Part  Time.  At  Home.  Toll  Free  (800) 
898-9778,  ext.  T-51 89  (or  listings. 


$1000's  POSSIBLE  READING  BOOKS 
Part  Time.  At  Home. 

Toll  Free  (800)  898-9778 
Ext.  R-51 89  for  Listings 

INFORMATION  SYSTEMS 

PROGRAAM4ER/ANALYST 
The  Des  Moines  Register  is  seeking  a 
programmer/analyst  with  three  or 
more  years  experience  supporting  Col- 
lier-Jackson  software  in  a  newspaper 
environment.  Please  include  a  detail  of 
our  software  applications  and 
ardware  platforms  supported  with 
your  resume  to: 

The  Des  Moines  Register 
Attn:  Dee  Wilson 
P.O.  Box  957 
Des  Moines,  lA  50304 

MAILROOM 

DISTRIBUTION  MAINTENANCE 
SUPERVISOR 

The  Billings  Gazette,  Montana's  largest 
daily  newspaper,  is  seeking  a  full-time 
Maintenance  Supervisor  to  maintain 
our  mailroom  equipment. 
Responsibilities:  routine  preventive 
maintenance  and  trouble  shooting  on 
Harris  inserting  equipment,  Muller 
stitch  and  trimmer,  IDAB  &  Quipp 
Stackers  and  other  equipment.  The 
schedule  is  weekdays  8-5  some  nights 
and  on-call  status. 

We  offer  a  (ost-poced  work  environment, 
a  commitment  to  quality  maintenance  and 
good  maintenance  resources,  o  good 
startinq  salary  plus  bonuses  and  great 
benefits. 

Required:  3-t-  years  of  mechanical 
experience  on  Harris,  Muller  and  other 
distribution  equipment;  electrical  train¬ 
ing;  leadership;;  organizational  and 
customer  service  focus;  ability  to  work 
under  deadlines,  in  teams. 

To  apply,  mail  your  resume,  cover  let¬ 
ter,  and  references  by  10/15  to: 

Billings  Gazette  -  HR 
P.O.  Box  36300 
Billings,  MT  59107-6300 
EOE 


GO  AHEAD  AND  USE  US!! 

Editor  &  Publisher  CLASSIFIEDS 

With  an  ad  in  E&P,  you  reach  the  working 
professionals  you  want,  every  week  ...83,000 
strong. 

Fax  (212)  929-1259  or  mail  your  ad  to  us  at: 

Editor  &  Plelisher 
CLASSIFIED  ADVERTISING 
11.  W.  19th  Street 
I  New  York,  NY  10011 
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_ NEW  MEDIA _ 

NEWS  EDITOR 

News  Editor  is  being  sought  for  web 
site  created  by  Plain  Dealer  New 
Media.  Editor  must  have  background 
in  newspapers  as  well  as  Internet  expe¬ 
rience.  Candidate  will  be  selecting 
stories  for  Home  Page,  monitoring  com¬ 
munity  news,  and  reacting  to  breaking 
stories.  Daily  newspaper  experience  is 
essential  and  good  headline  writing  is 
a  must.  Prefer  candidate  who  comes 
from  competitive  morning/afternoon 
market.  Plain  Dealer  New  Media,  Attn: 
Eliza  Wing,  1111  Superior  Ave.,  Suite 
1610,  Cleveland,  OH  44114. 

E-mail:  Eliza@Pdnewmedia.com. 

PRODUaiON  MANAGER 
This  position  requires  someone  with  a 
high  level  of  organizational  skills.  Indi¬ 
vidual  would  be  responsible  for  traffick¬ 
ing  all  jobs  and  copy  throughout  the 
Cleveland  Live  website.  Should  be  able 
to  handle  daily  deadlines  as  well  as 
long-term  projects.  Candidate  should 
have  a  good  grasp  of  internet 
technology  and  hove  experience  in  the 
editorial  production  process.  3-t-  years 
of  experience.  Plain  Dealer  New 
Media,  Attn:  Eliza  Wing,  1111  Supe¬ 
rior  Ave.,  Suite  1610,  Cleveland,  OH 
44114. 

E-mail:  Eliza@Pdnewmedia.com 


MARKET  RESEARCH 

SENIOR  ANALYST 

Scarborough  Research,  the  newspaper 
industry  leading  provider  of  syndicated 
research,  has  an  opening  for  a  senior 
research  analyst.  The  ideal  condidate 
will  have  2-3  years  experience  in 
newspaper  research  and  sales  applica¬ 
tions.  Experience  with  on-line  and  PC- 
based  media  software  is  required. 
Strong  sense  of  professionalism  and 
service  ethic  a  must.  Please  send 
resume/salary  reciuirements  to: 
Scarborough  Research,  1 1  W.  42nd 
St.,  New  York,  NY  10036,  Attn:  HR 
Department  -  S.S.  Scarborough 
Research  is  an  Equal  Opportunity 
Empbyer. 

PREPRESS 

PREPRESS  PRODUaiON  MANAGER 
Zone  3  medium-sized  daily  looking  for 
a  hands-on  manager  to  supervise  our 
evening  shift  od-building,  composing, 
camera  and  platemaking  departments. 
Successful  candidate  will  possess 
strong  knowledge  of  desktop  pub¬ 
lishing  systems  within  a  newspaper 
environment.  Harris  and  Macintosh 
experience  desired.  Strong  organiza¬ 
tional  and  people  skills  a  plus.  Must 
have  at  least  3  years  management 
experience  in  newspaper  production. 
Send  resume  and  salary  history  to  Box 
07500,  Editor  &  Publisher. 


PRE-PRESS  MANAGER 
Growing  40,000  circulation  daily 
newspaper  in  Central  Washington 
State  is  seeking  a  dynamic  individual 
to  lead  our  15  person  creative  services 
and  pre-press  production  team.  We 
utilize  the  latest  in  electronic  graphics 
technology  and  electronic  ad  design  to 
support  pagination. 

Qualified  candidates  should  possess: 

•  Proven  management  and 
leadership  skills  in  an  environment 
of  rapid  change. 

•  Excellent  communication  and 
coaching  skills. 

•  An  understanding  of  newspaper 
pre-press/electronic  od  moke  up 
and  work  flow. 

•  Strong  organizational  skills  with  a 
passion  for  customer  service. 

•  A  working  knowledge  of 
QuarkXPress  as  a  primary  ad 
building  tool. 

•  The  ability  to  create  work  place 
satisfaction  for  employees. 

We  offer  a  competitive  compensation 
and  benefit  package.  Send  resume, 
cover  letter  and  salary  history  to  Kay 
Gause,  HR  Director,  Yakima  Herald- 
Republic,  P.O.  Box  9668,  Yakima,  WA 
98909.  We  are  a  member  of  the  Seat¬ 
tle  Times  group  EOE. 

PREPRESS  FOREMAN  M/F 


_ PRESSROOM _ 

PRESSROOM  SUPERVISOR 

Central  Connecticut  30,00  daily, 
62,000  Sunday  has  an  immediate 
opening  for  a  qualified,  hands-on 
Goss  Metro  Supervisor.  Responsibilities 
include  staff  scheduling  and 
supervision,  equipment  operation  and 
maintenance,  on  time  performance, 
quality  control  and  cost  containment. 
Position  requires  previous  Goss  Metro 
and  management  experience.  This  F/T 
position  offers  a  competitive  salary, 
excellent  benefits  and  the  opportunity 
to  join  our  teom  of  dedicated  prod¬ 
uction  professionals. 

Send  resume  with  salary  requirement  to: 

The  Herald 
One  Herald  Square 
New  Britain,  CT  06050, 

Attn:  Human  Resources  .Marrager 
7  DAY  MORNING  NEWSPAPER  needs 
press  operator  for  an  8  unit  goss  com¬ 
munity  press.  This  is  not  a  supervisors 
position.  We  need  a  press  operator 
looking  for  an  opportunity.  Excellent 
benefit  package  includes:  medical, 
vacation,  401  (k).  Send  resume  and 
references  to  Albert  Vaughan,  c/o 
Greenville  Herald  Banner,  P.O.  Box 
6000,  Greenville,  TX  75401 . 

PRODUaiON/TECH 

FORT  WORTH  STAR-TELEGRAM 
Production  Maintenonce  Department  is 


MARKETING 


MARKETING 


Woric  in  the  glamorous  and  fast-paced  world  of  media 
at  Newsday,  the  nation's  6m  largest  metropolitan 
newspaper  and  a  part  of  the  Times  Mirror  Corporation, 
a  premier  media  company. 
Reporting  to  the  Vice  President  Marketing  &  New  Business 
Development  you  will  plan  &  direct  the  activities  of  a  professional  staff 
responsible  for  proposing,  evaluating  &  developing  new  products  to 
increase  advertising  revenues  and  circulation  based  on  opportunities  in 
the  marketplace  while  developing  and  recommending  short  &  long-term 
business  strategies.  In  addition,  you  will: 

■  Develop,  plan,  coordinate  &  execute  strategic  marketing  plans  for  new 
products  &  product  improvements  &  enhancements. 

■  Structure  analysis  of  potential  business  opportunities. 

■  Participate  in  special  projects  to  determine  impact/correlation  to  mar¬ 
keting  strategies  &  initiatives. 

■  Coordinate  the  development  of  Long  Island  &  Queens  strategic  initiatives. 

■  Develop  &  administer  an  annual  department  budget  &  prepare  monthly 
variances. 

The  ideal  candidate  will  possess: 

■  Bachelor's  Degree  with  Masters  &  prior  consulting  experience  preferred. 

■  Strategic  problem  solver  with  superior  analytical  skills. 

■  Ability  to  interact  at  all  levels  within  tite  organization. 

■  Proven  track  record  in  implementing  strategic  programs  without  hav¬ 
ing  formal  authority, 

■  Proven  accomplishments  in  using  state-of-the-art  marketing  techniques. 

■  Ability  to  lead,  develop,  motivate  &  coach  staff. 

■  Superior  project  management  skills. 

For  immediate  consideration  please  forward  resume  with  salary  require¬ 
ments  to:  Mr.  Robert  O'Neill,  Manager  Staffing  &  Development 
NEWSDAY,  235  Pinelawn  Road,  Melville,  New  York  11747 


An  Equal  Opportunity  Employer 


Mid-size  Northwest  Pennsylvania  daily 
newspaper  seeks  a  hands-on  nightside 
foreman.  Viable  candidates  will 
possess  five  years  proven  supervision 
with  a  thorough  technical  knowledge  in 
all  aspects  of  prepress,  including  a 
strong  background  in  Mac  and  PC 
based  ad/editarial  composition. 


Position  is  responsible  for  all  manual 
and  electronic  pre-press  functions: 


Scanning,  imaging,  imposition, 
and  color  correction. 

Ad  layout,  page  assembly  and 
platemaking. 


Challenging  career  opportunity  offer¬ 
ing  competitive  salary  and  fringe  bene¬ 
fits  package  including  401  (k). 


Send  confidential  resumes  to: 
(No  phone  calls,  please.) 


Times  Publishing  Company 
Attn:  Human  Resources  Department 
(Prepress) 

205  West  1 2lh  Street 
Erie,  PA  16534-0001 
EOE 


PRESSROOM 


OFFSET  PRESSMAN/WOMAN  for  8 
unit  Goss  Community  at  the  Brattleboro 
Reformer  (daily  Mon-Sat.)  in  Brat¬ 
tleboro,  Vermont.  Opportunity  for 
experienced  four  color  pressman  to 
take  us  to  new  levels  of  daily  newspa¬ 
per  and  commercial  printing.  This  is  a 
full-time  (40  hours)  evening  position. 
Competitive  wages  and  benefits  includ¬ 
ing  health  coverage.  To  apply  contact 
Publisher  days  or  Press  Manager  eve¬ 
nings  at  (802)  254-2311  or  write 
Reformer,  P.O.  Box  802,  Brattleboro, 
VT  05302.  EOE. 


seeking  a  production  maintenance 
technician.  Should  have  three  years 
electronic  experience  to  board-level; 
Strong  troubleshooting  skills  on  news¬ 
paper  presses  and  all  associated 
equipment.  Needs  to  be  a  good  self¬ 
starter.  Please  respond  to  Human 
Resources  at  685  John  B.  Sias 
Memorial  Pkwy,  Fort  Worth,  TX  761 34 


PRODUaiON  DIREaOR 
Fast-paced  newspaper  group  seeks 
hands-on  person  to  oversee  press,  mail 
and  page  assembly  at  our  two-shift 
operation.  In  addition  to  20-plus 
weekly  newspapers,  we  also  handle 
some  commercial  printing.  As  part  of  a 
rapidly  expanding  Boston  suburban 
newspaper  group,  we  offer  plenty  of 
opportunities  and  challenges.  Please 
send  your  resume  in  confidence  to: 

ELLIN  B.  CARROLL 
Community  Newspaper  Company 
P.O.  Box  192 
Ipswich,  MA  01 938 


NEWS 


MAKES  THE  DIFFERENCE 


•  EDITOR  &  PUBLISHER  is 
the  only  independent  weekly 
NEWS  magazine  covering  the 
newspaper  industry. 
NEWS  makes  the  difference 


EDITOR  &  PUBLISHER 
II  West  I9th  Street 
New  York,  NY  1001 1 
(212)  675-4380 
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CLASSIFIED  ADVERTISING  RATES 

Foreign/Positions  Wanted  advertlsefs  must  pre-pay. 
Effective  January  1, 1996 

POSITIONS  WANTED 

1  week-$4.30  per  line 

2  weeks-$4.10  per  trie,  per  Issue. 

3  weeks-$3.00  per  Hne.  per  Issue. 

4  weeks-  $2.75  per  line,  per  Issue. 

Add  $  1 0.00  per  insertion  for  box  service.  Add  $5.00  per  insertion  for  box  service. 
Count  os  on  odditionol  line  in  copy.  Count  os  on  odditionol  line  in  copy. 

SHAWN  OLSON/CAM/ext.170  HAZEL  PREUSS/ASST.CAM/ext.  171 
Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldfoce.  illustrotions.  logos,  etc.,  on  classified  ods  charged 
the  following  rotes  per  column  inch,  per  insertion:  1  time,  $100:  2  to  5  times,  $95 
6  to  13  times,  $90: 14  to  26  times  $85;  27  to  62  times  $80. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  ore  mailed  each  day  os  they  are  received 

Nome  -  - 

Company  _  _ _ 

Address -  - 

City  _  _ 

State _ _  _  _ 

Zip _  _ 

Phone _ _ 

Classification 
Authorized  Signature 
Copy 


No.  of  Insertions: _  Amount  Enclosed:  $ 


1 1  West  i9th  street,  NY,  NY  1001 1 .  212)  675-4380,  FAX  (212)  929-1259. 


POSITIONS  WANTED 


ADMINISTRATIVE 

EDITORIAL 

TOP-NOTCH  Publisher/Ad  Director 
seeks  opportunity.  Doily,  weekly,  mag¬ 
azine  and  new  medio  experience. 

(770)  473-8944. 

EXPERIENCED,  AWARD-WINNING, 
ambitious  smoll-lown  editor  seeks  new 
challenge  os  City  Editor  or  Copy  Editor 
with  mid-size  doily.  Zones  5  or  3.  Box 
07895,  Editor  &  Publisher. 

CIRCULATION 

COMPETITIVE,  HANDS-ON  Circula¬ 
tion  Director,  experienced  in  all  phases 
of  circulation  management  seeks 
challenging  position  with  small  to  mid¬ 
size  daily.  Will  relocate.  Coll  Randy 
(508)  582-7948. 

FIFTEEN-YEAR  VETERAN  OF  NEWS¬ 
PAPERS  and  magazines,  expert  in 
educotion  (M.A.  Ed.)  and  politics, 
strong  in  rural  and  og  matters,  seeks 
Zone  9  doily  or  weekly.  John  Joy 
Ponce,  29  Via  Reposo,  Solvong,  CA 
93463. 

EDITORIAL 

HIGH-TECH  PRO:  Veteran  writer  for 
doilies,'  agencies,  notional  computer 
trades  seeks  technology  or  features 
beat.  No  techno-bobble,  no  hype,  just 
fine  copy  in  English.  Mid-size  or  metro 
doily,  coastal  zone  or  Southwest.  Coll 
(614)  885-7114. 

EXPERIENCED  SPORTS  LAYOUT/ 
COPY  EDITOR  at  mid-sized  daily  seeks 
job  at  larger  paper  or  management 
position  at  smaller  daily.  Pagination, 
MAC  and  some  manrraement  experi¬ 
ence.  Reply  to  Box  0^01,  Editor  & 
Publisher. 

SPORTS  EDITOR  of  notional  award¬ 
winning  sports  section  at  twice  weekly 
seeks  position  with  sports  department 
at  small  or  mid-sized  doily.  14  years 
experience  in  sports  journalism  Reply 
to  Box  0791 8,  Editor  &  Publisher. 

EVERYTHING  You've  always  said  you 
wanted  in  a  reporter.  ExperierKe.  Strong 
writing  skills.  Good  news  judgment. 
Tenacity.  Prefer  Zones  1-5.  Reply  to 
Box  07TO8,  Editor  &  Publisher. 

SPORTS  WRITER  with  over  3  years 
experience.  Covered  college  and 
preps.  Formatted  pages  using  QuarkX¬ 
Press.  Will  relocate.  Call  Keith  (906) 
632-0019. 

PHOTOGRAPHY 

PHOTOGRAPHER:  Much  published 
looking  for  full-time  position.  Former 
NFL  team  shooter,  much  other  experi¬ 
ence.  15  years  total.  John  (216)  371- 
2495. 

BLACK  PROFESSIONAL  MALE  with  15 
years  experience  in  sports  and  news 
seeks  position  as  an  editorial  writer/ 
columnist.  Went  to  major  southern  uni¬ 
versity  and  has  worked  for  major 
metro  newspapers,  where  1  wrote  com¬ 
mentaries.  Reply  to  Box  07654,  Editor 
&  Publisher. 

People  who  use  word  processors  should 
not  be  surprized  if  what  they  write  is  to 
prose  as  process  cheese  is  to  real  cheese. 

George  Will 

E&P*s  Classified 


The  newspaper  industiy’s 
meeting  place.  (212)  675*4380 


UNE  ADS 

1  week-$8.60  per  lirte 

2  weeks-$7.60  per  line,  per  Issue. 

3  weel«-$6.65  per  line,  per  Issue. 

4  weeks-$5.75  per  Hne.  per  Issue. 


Editor! 

PUBLISHER 
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SHOP  TALK  AT  THIRTY  .  by  m  aria  b  ,  \i  a  R  R  o.  n 


The  Guerin 
Principles 


The  ADOPTION  OF  what  are 
to  be  known  as  “The  Guerin 
Principles”  seems  the  likely 
outcome  of  a  conference  on 
investigative  journalism  in 
Ireland,  Oct.  9. 

The  conference  titled  “Be  Not  Afraid 
—  Seek  the  Truth”  will  be  held  in 
Dublin  as  a  response  to  the  June  mur¬ 
der  of  Dublin-based  investigative  jour¬ 
nalist  Veronica  Guerin. 

Guerin,  36,  was  fatally  shot  in  her  car 
just  south  of  Dublin 
Thursday,  June  26,  as 
she  returned  to  the  city 
from  a  court  hearing  in 
Naas  where  she 
appeared  on  speeding 
charges.  As  an  investiga¬ 
tive  reporter,  she  had 
chronicled  the  lives  — 
and  even  loves  —  of 
the  capital  city’s  “drug 
barons”  for  the  Sunday 
Independent,  the 
nation’s  biggest-selling 
Sunday  newspaper. 

The  conference  is 
named  in  part  after  the 
hymn  “Be  Not  Afraid,”  which  was  sung 
at  Guerin’s  ftmeral. 

Shortly  before  her  death,  Guerin  had 
attended  the  funeral  in  Limerick  of 
Garda  (Police  Officer)  Jerry  McCabe, 
killed  by  the  Irish  Republican  Army. 
After  the  funeral,  in  what  now  seems 
eerily  prescient,  Guerin  told  her  hus¬ 
band,  Graham,  that  if  anything  should 
ever  happen  to  her,  she  wanted  the 
hymn  “Be  Not  Afraid”  sung  at  her  funer¬ 
al.  She  had  heard  it  at  Garda  McCabe’s 
funeral  mass  and  had  felt  particularly 
moved  by  it. 

According  to  Seamus  Dooley,  editor 
of  the  Irish  Journalist,  and  an  officer  of 
the  National  Union  of  Journalists  at 
Independent  Newspapers,  “The  idea  of 
the  conference  is  to  unite  newspaper 


Matron  is  an  assistant  professor  in 
the  department  of  mass  communica¬ 
tion,  Southwest  Texas  State  University, 
San  Marcos.  She  has  worked  in  print 
media  in  Ireland  and  the  United 
States. 


owners,  publi-shers,  reporters,  aca¬ 
demics,  politicians,  trade  unionists  and 
others  in  promoting  investigative  jour¬ 
nalism. 

“It  is  hoped  we  will  adopt  what  will 
become  known  as  The  Guerin 
Principles’  at  the  conference,”  Dooley 
said.  “The  principles  will  reaffirm  the 
commitment  of  journalists,  newspaper 
owners  and  management  to  investiga¬ 
tive  journalism.” 

Robert  Fisk,  award-winning  Middle 
East  correspondent  of 
Britain’s  Independent 
newspaper,  and  William 
A.  Orme  Jr,  executive 
director  of  the  New 
York-based  Committee 
to  Protect  Journalists, 
are  the  conference’s 
keynote  speakers.The 
committee  last  year 
made  an  award  to 
Guerin  for  her  bravery. 

Just  days  after  her 
murder,  Orme  told  the 
Freedom  Forum’s  con¬ 
ference,  “Journalists 
Under  Seige,”  that 
although  on  average  a  journalist  is 
killed  every  week,  Guerin’s  death  was 
shocking  because  it  occurred  in  a 
democratic  society  where  such  killings 
are  rare. 

Guerin’s  death  has  mobilized  the 
Irish  branch  of  the  National  Union  of 
Journalists  to  examine  the  pay  and 
financial  protection  of  freelance  journal¬ 
ists  and  the  actual  physical  protection 
of  all  reporters. 

“What  many  people  don’t  realize  is 
that  Veronica  was  a  freelance,”  Dooley 
said.  “The  majority  of  journalists  in  this 
country  work  in  staff  positions  in  Irish 
newspapers,  and  their  families  are 
therefore  entitled  to  continuance  pay¬ 
ments  and  death-in-service  benefits. 

One  of  the  things  the  union  has  been 
forced  to  look  at  since  Veronica’s  death 
is  the  position  of  freelance  journalists  in 
relation  to  proper  pay  and  in  relation  to 
protection  in  terms  of  finance  for  their 
families. 

“The  physical  protection  of  journal¬ 
ists  is  being  examined  on  a  chapel-by¬ 


chapel  (NUJ  local  branches)  basis,”  he 
continued,  “while  at  a  national  level,  the 
legal  limits  on  investigative  journalism 
in  Ireland  are  being  called  into  ques- 
tion.There  is  an  accelerated  campaign 
for  reform  in  those  areas.  ITiis  confer¬ 
ence  will  focus  on  providing  resources 
to  journalists  to  do  their  jobs  and  on 
the  role  of  journalism  in  society.” 

Within  days  of  Guerin’s  death,  Irish 
and  British  newspaper  editors  signed  a 
pledge  to  commit  their  news  organiza¬ 
tions  to  continue  “the  investigation  of 
the  stories  which  cost  Veronica  Guerin 
her  life.”  Among  the  signatories  to  the 
statement  that  condemned  her  killing 
“as  a  fundamental  attack  on  the  free 
press  which  is  essential  to  the  demo¬ 
cratic  process”  were  Aengus  Fanning, 
editor  of  the  Sunday  Independent, 
Vincent  Doyle,  editor  of  the  Irish 
Independent,  and  Conor  Brady,  editor  of 
the  Irish  Times.  Peter  Stothard,  editor  of 
the  Times  (London),  also  signed  the 
declaration  as  did  Alan  Rusbridger,  edi¬ 
tor  of  the  Guardian,  Charles  Moore, 
editor  of  the  Daily  Telegraph,  and 
Andrew  Marr,  editor  of  the  Inde¬ 
pendent. 

Brady,  chairman  of  the  Paris-based 
World  Editors’  Forum,  called  on  the 
Irish  government  to  bring  Guerin’s 
murderers  to  justice  and  to  ensure  “that 
no  journalist  in  Ireland  should  have  to 
fear  such  attacks  in  the  future.” 

Responding  on  Radio  Telefis  Eireann 
(Ireland’s  state-sponsored  radio  station) 
to  a  call  from  Guerin’s  brother,  Jimmy, 
that  no  journalist  should  die  in  the  line 
of  duty.  Fanning  asked,  “How  can  you 
guarantee  the  individual  who  wants  to 
do  the  work  absolute  safety? 

“Veronica  Guerin  was  a  campaigning 
journalist  in  the  best  sense  of  the  word,” 
Fanning  said.  “She  was  put  under  no 
duress  to  pursue  dangerous  stories. . . . 
She  was  very’  highly  motivated,  driven 
by  a  sense  of  vocation  far  beyond  the 
ordinary.” 

During  her  career  with  the  Sunday 
Independent,  Guerin  had  been  the  vic¬ 
tim  of  three  attacks  prior  to  the  fatal 
June  shooting.  At  various  times,  shots 
had  been  fired  through  the  windows  of 
(See  Shop  Talk  on  page  40) 


Conference  in 
Dublin  to  unite 
journalists, 
academics, 
politicians,  trade^ 
unionists  and 
others  in 
promoting 
investigative 
journalism 
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Where  Newspapering's 
Best  Get  Better. 


"Attending  an  API  session 
is  like  buying  blue  chip 
stocks.  You  know  you're 
going  to  get  a  great  return 
on  your  investment." 

Orage  Quarles  III 
Publisher 
The  Modesto  Bee 
McClatchy  Newspapers,  Inc. 


"API  has  played  a 
huge  role  in  improving 
the  quality  of  American 
newspapers  and  helping 
them  keep  pace  with 
dynamic  changes  in  the 
marketplace.  After  50  years, 
API  continues  to  be  an 
invaluable  resource." 

Frank  Batten,  Sr. 

Chairman 

Landmark  Communications,  Inc. 


"API's  time  has 
really  come.  It  will  be 
even  more  important 
in  the  next  50  years." 

Madelyn  P.  Jennings 

Retired  as  Senior  Vice  President/Personnel 
Gannett  Company,  Inc. 


Fifty  Years  of  Excellence 


American  Press  Institute 

11690  Sunrise  Valley  Drive,  Reston,  Virginia  20191 
Phone:  703-620-3611  Fax:  703-620-5814 

Visit  our  World  Wide  Web  site  at:  htto://www.newspaper.org/api 
Direct  E-mail  inquiries  to:  api@apireston.org 


This  space  provided  by  E.W.  Scripps  Company  as  a  tribute  to  the  American  Press  Institute's  50  years  of  extraordinary  service  to  newspapers. 
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hront  pages  to  web  pages. 
Video  to  virtual.  The  world's 
media  count  on  one  source. 
Reuters.  150  years  of  ex¬ 
cellence  in  journalism  com¬ 
bined  with  the  latest  in 
technology. 

Whether  you  need  text, 
photoi,  video  or  financial 
data  for  your  hometown 
paper  or  your  new  home 
page,  go  with  the  leader. 
Go  with  Reuters. 


news. 


1 


internet  address:  www.online.reuters.com 


